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NATIONAL 


Screen and Storm 
Sash Hangers 





The simplicity of operation of these Na- 
tional No. 80 Hangers appeals strongly 
to houseowners who are tired of old- 
fashioned screen fixtures. Easily at- 
tached as shown in the illustrations, the 








FIRST POSITION 


Top of screen rests against blind 
stop inside of casing, which serves 
as a guide when sliding hanger up 
to engage hook on casing at top. 


SECOND POSITION 


Bottom of screen or sash is pushed 
out until frame on screen or sash 
slides over hook on casing and 
latches automatically. 


THIRD POSITION 


Hangers are so constructed that 
they hold the screen or sash firmly 
in place and prevent rattling. 


















only tool needed being a screw-driver. 
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These National Handy Hanger Sets come in 
either Japanned or Sherardized finish, screws 
in both finishes being Sherardized. One com- 
plete set wrapped in a package. Directions for 
applying are in each package. 

With the Summer months coming, screens will 
be a necessity. Why not increase your sales 
to your benefit? You get more profits from 
the National line of Builders’ Hardware be- 
cause it is sold ‘From the Factory to You.” 


Send for our Catalog and order blanks today. 











National Mfg. Company 


Sterling, Illinois 
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Philadelphia Convention Was Marvelous Show 


Atlantic Seaboard Merchants Have Wonderful Sessions and Many Exhibits— 
Secretary’s Report Shows Year’s Progress—Snowden 
Elected New President 
By Roy F. SOULE 


The members of the Pennsylvania and Atlantic 
Seaboard Hardware Association held their big an- 
nual meet in Philadelphia the week of February 9. 

The festivities opened at the Bellevue-Stratford Hotel 
on the evening of the 9th. The headliners were Gov- 
ernor Sprowl, Mayor Moore and Major George Simmons. 
The Governor and the Mayor made good speeches, but 
the Major held his audience in the hollow of his hand. 
He told of Bolshevism as it is, and the able vice- 
president of the Simmons Hardware Company knows 
what he is talking about, having been with the American 
Red Cross in Russia during the war. He told a score 
of incidents that convincingly drove home the horrible 
effects of Bolshevism as it is practiced, and warned his 
audience to accept Bolshevism as a frightful reality to 
be seriously considered. He spoke very highly of the 
Russian people as a whole and laid the blame for all 
the horrors of Bolshevism to the German fiends who 
originated the idea and who even now are active in 
spreading its dangerous doctrines. 

On Tuesday morning the exhibit at the Commercial 
Museum was officially opened. That hall is a whopper— 
the biggest exhibit hall ever used to house a hardware 
show. That every space was not full of hardware was 
the fault of the weather man. The great snow storms 
in the East had tied up freight traffic and many a choice 
exhibit languished in a dark car on a sidetrack when it 
really should have been under the spotlight in Phila- 
delphia’s huge hall. 

But hundreds of exhibits were there, and the crack 
salesmen in charge were certainly working their tongues 
and their pencils. Business was humming and the 
dealers again measured up to their reputation for buy- 
ing at the big show. 

Two displays deserve special mention. Supplee- 
Biddle Hardware Company of Philadelphia had the 
largest and most practical exhibit ever shown in this 
country, and the Simmons Hardware Company the most 
Spectacular display. The latter concern set up and put 
In operation the wonderful display used at the Panama 
Pacific International Exposition. The Supplee-Biddle 
display was of such magnitude that it will be fully de- 
— and illustrated in the next issue of HARDWARE 

GE. 

Sharon E. Jones has made good as secretary of this 


Sinn exhibition. Some convention. Some spirit. 
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great association. Three hundred new members are a 
living active testimonial of his everlasting energy and 
his earnest whole-hearted constructive effort. His re- 
port was in part as follows: 


Jones’ Report 


7 the Officers and Members of the P. A. S. H. A.: 

If it were not for the many new members that have 
come into our Association the past year this report from 
your secretary would be needless, for it has been the policy 
of our office to keep the membership posted on all the ac- 
tivities of the Association, so that the member who takes 
an interest in Association affairs has already received the 
information contained herein. 

Our slogan at the beginning of the year was “500 new 
members for 1919” and this slogan was taken up in good 
faith and with the full expectation that we would reach the 
goal before the opening of this meeting, but our aim was 
high and our ammunition was of the post-war quality, not 
up to,standard. The result was that we missed the mark, 
so that we have to-day 300 new members instead of 500, 
but I am not going to apologize for this shortage of 200 
new members, for two reasons: The first reason is that 
the quality of the 300 new members received makes up for 
the difference in quantity. The second one is that a chain 
of unavoidable circumstances prevented me from devoting 
any of my time in the field. Most of the new members 
were gotten through solicitation by mail. Quite a number 
were brought in through the influence of members, and 40 
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were voluntarily solicited by representatives of the Sim- 
mons Hardware Company, and I want to say right here 
that this boosting for our Association is wholly voluntary 
upon their part and that it is not a new thing for them. 
I had the same assistance from representatives of the 
Simmons Hardware Company in Indiana. When asked why 
they took this interest in our Association they replied that 
they fully believed that the Hardware Association was a 
good thing for the hardware dealer, that it made better 
merchants of them, and furthermore it gave them full fire 
insurance at half price, thus enabling the hardware dealer 
to well protect himself against fire loss. 

We now have exactly 1200 members in good standing and 
the most fertile field in the United States, with the possi- 
bility of an Association with 3000 members, so I feel that 
we should set a mark for the year 1920 at least as high as 
we hit last year. In other words, let our slogan be “1500 
members in good standing, Jan. 1, 1921.” 

At the beginning of last year we stood seventh in the 
list of states having the largest membership. To-day we 
stand fourth, with Minnesota in the lead, having 1383 mem- 
bers, Illinois second with 1366 members, Michigan third with 
1351 members. 


Fifty Per Cent Insurance Dividend 


There have been no failures in business so far as I know 
among our members during the past year, and but very 
few business changes. I am sorry to say, however, that the 
fire losses have been heavy and in most instances the losses 
were fully paid, but in a number the loss was greater than 
the insurance carried. 

Our Pennsylvania and National Fire Insurance Com 
panies, as you know, are now 50 per cent return premium 
companies, and while I am sure that most of our members 

ive these two companies the preference up to their limit, 
cm: to emphasize that it is our duty as members of the 
P. A. S. H. A. to patronize these companies, first, because 
they are our companies and in our territory; second, the 


Here are the manufacturers and jobbers of Philadelphia 


more business we give these companies the stronger they 
become, and the stronger they become the greater the 
return premium. , : 


Permit me also to caution our members in using greater 
care in the placing of their insurance, for not all insurance 
companies are Hardware Mutuals, and inasmuch as we 
have 12 Hardware Mutual Companies of our own sufficient 
to carry $100,000 insurance on one risk, and 7 of which 
are paying back one-half of the premium, there is no good 
and sufficient reason why we should go outside the Hard- 
ware Mutuals for insurance. Some of them will tell you 
that they are one and the same thing when they are not, 
so before placing your insurance, if you are not absolutely 
certain about the companies, write to me and I will give 
you the information. 


Collected $6,000 from Railroads 


The Freight Audit Department was started last Spring 
and we announced that arrangements had been made with 
the Lent Traffic Company, Pittsburgh, to do the auditing, 
but I am compelled to say that this arrangement fell 
through, but I am just as glad’to say that we have made a 
better arrangement with the Illinois Retail Hardware As- 
sociation to do our auditing. They audited freight bills for 
442 members last year and collected from the railroads 
almost $6000 in claims. 


Our members who sent in their freight bills for auditing 
thus far have not been notified of many errors, but this is 
no evidence that the auditing of freight bills is unnecessary, 
for it is a satisfaction to know that your freight bills are 
correct, just as much as it is a satisfaction to know that 
your books are correct after you have paid the auditors, 
so I want to impress upon each one of you the importance 
of auditing your freight and express vouchers. 


President George Sprowl’s address was brief but much 
to the point. He said that work was the watchword of 
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at their annual smoker and general good time 


the day, and that the less we said and the more we did 
would count in the coming year. 

Then there was a red-hot Winchester discussion. 
Major Simmons led off with a paper that seemed to sell 


like hot cakes. It is reproduced in full on another page 
of this issue. 

Does a cash discount increase cash business? This 
started the question-box discussion. Result: Most of 
the merchants agreed that they should charge for 
service. Some of the best charge 5 per cent for credit. 
Tack it right onto the price of the goods. Then they 
charge for unusual service. For instance, the price of 
a stove should not be the same to a city purchaser who 
demands the services of two men for an hour to set it 
up as to a farmer customer who loads it, crated, at the 
back door. Charge for the “setting-up” service is made. 
This method is exactly the recommendation made by the 
Officers of the National Retail Hardware Association 
Several years ago. 


Dishonest Clerks 

WHat is the best method of preventing clerks ap- 

propriating goods to their own use, such as cutlery 
and other small articles. In other words, how can dis- 
honestly inclined clerks be best watched and kept in 
line. Some clerks are measurably honest in the handling 
of money, but, attracted by fine goods, are inclined to 
appropriate them to their own use without charging, 


taking them as a matter of perquisites, to which they . 


feel entitled by reason of their connection with the 
house. This applies more to the small stores than the 


large ones, where a more complete system is in use, and 
a larger force employed. 

One merchant told of a clerk who sold nails at $1 a 
keg cash delivered at the back door. 

Another gave the harrowing details of an employee 
who packed $800 worth of silver-plated ware across the 
street to the haymow of a livery stable. 

Still another dealer told of a clerk whose regular sav- 
ings bank deposits amounted to more than his salary. 

The local carpenter and the small contractor were 
found to be the most contaminating infltence in making 
crooked clerks. 

The best method of detecting clerk thieves was by 
employing a detective agency or some stranger to come 
in and make quick cash purchases, dropping the money 
on the counter and getting away hurriedly. Two mer- 
chants employing large numbers of people reported a 
yearly clean-up of from three to five clerks by this 
method. Every merchant should “check up” in this 
manner once every six months. 

Then by an overwhelming vote the dealers registered 
the belief that all regular clerks should be entrusted 
with the cost marks. One member said that if a clerk 
couldn’t work out a cost mark for himself in sixty days’ 
time he wasn’t intelligent enough to hold a job. 

What is the best method to avoid forgetting to make 
charges when clerks are rushed? “Fire them,” was one 
answer, but Heckler of Pittsburgh said: “Pay a com- 
mission on sales and they won’t forget.” 

Are phonographs a good line for a hardware store? 
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H. M. Kirk, Newcastle; Retiring President Sprowl, New 
President Snowden and “Bob” Murray of Honesdale 


In Regard to Phonographs 
EORGE SPROWL said he sold 40 machines at $100 
each last year, and the profit was great. Another 
dealer said he built up a business of $15,000 a year on 
phonographs before he discovered that he was losing 
money. 

Still another said that there was good money in it, 
but that the sale of records was essential to success in 
handling phonographs. 

It was the general opinion that a better phonograph 
business could be done if private booths were built for 
demonstration purposes. 

Then the average wage of hardware clerks was dis- 
cussed. Prices ranged from $18 to $35 a week, dealers 
in the city paying the higher wages. This is most 
natural. A six-room house with a good garden space in 
Claysville, Pa., can be rented for $22 a month. A similar 
house in Newark, N. J., would cost $80 a month. 

The cost of doing business was found to range from 
10 per cent to 25 per cent. Smaller towns with big 
turnover carried away the laurels. George Sprowl and 
Bob Murray were both below the 10 per cent figure. 

By the way, Bob Murray of Honesdale, Pa., blossomed 
out as a public speaker. Full of energy, sincere, quick 
on the trigger, the Irishman from the North County of 
Pennsylvania certainly made a hit. His address was 


by odds the best convention talk made during the present, 


season. Bob has his work cut out for him. He owes it 
to the trade to talk before every State retail hardware 
association in the country. 

Roy F. Soule, with his address on slackers, sprung a 
lot of new ones who belong on the slacker list. He said 
that while most manufacturers selling the hardware 
trade were square, that there were a few slackers, and 
he then proceeded to point them out. A special editorial 
on the subject will soon appear in HARDWARE AGE. 

We regret that the number of conventions to be cov- 
ered this week leaves us so little space to cover this 
great convention. 

Bill Lewis, the man who made the Pennsylvania and 
Atlantic Seaboard, was there, and when he took the plat- 
form to speak on insurance the boys fairly lifted the 
rafters for their popular ex-secretary. Mr. Lewis 
earnestly urged the dealers to bring their insurance up 
to the present-day value of their stock and buildings. 

Buying in the exhibit hall again set new high figures. 


Snowden New President 


HE last day of the convention was notable because | 


of the election of Henry C. Snowden, Jr., of Media, 
Pa., as president of the Pennsylvania and Atlantic Sea- 
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board Hardware Association for the ensuing year. Mr, 
Snowden was first vice-president of the association dur- 
ing the past year and is well known to practically every 
hardware man in the East. In his inaugural address he 
stated that the same policies that have characterized the 
association during the past year under the direction of 
ex-President George B. Sprowl will be pursued with 
the same vigor and constructive effort. Mr. Snowden 
has been an enthusiastic member for years. 

During the morning session of the last day of the 
convention it was announced that invitations had been 
received by the Executive Committee from the Governor 
of Maryland and from the Mayor of the city of Balti- 
more and also from the Merchants’ Association of Balti- 
more urging that the next annual convention of the 
association be held at Baltimore. Solicitations from 
merchants’ associations in Philadelphia, it was stated, 
have also been received. No definite decision has yet 
been made by the Executive Committee, but it is gen- 
erally considered that the next convention will, in all 
likelihood, be held at Baltimore, although none of the 
officials of the association would commit themselves in 
any explicit statement to that effect. Several cities 
were anxious to secure it. 

The last day of the convention was slightly marred 
by a noticeable falling off in attendance. This was at- 
tributed to the weather, which was also responsible for 
a few of the smaller booths being empty on the exhibi- 
tion floor. 

Charles W. Scarborough, treasurer of the association, 
stated that the weather had caused several cancellations 
for space on the exhibition floor because several of the 
exhibitors that had to ship displays from distant points 
were unable to do so because of the recent heavy snow 
storm and the embargoes placed on rail transportation 
because of the storm and the acute shortage of freight 
cars. The influenza epidemic, it was said, also caused 
many firms that had intended to place exhibits on the 
convention floor from doing so because many of their 
salesmen were unable to make the trip. 

Mr. Scarborough said, however, that the 1920 conven- 
tion was financially successful from every point of view, 
and that the general satisfying results of the convention 
were due largely to the untiring efforts of Secretary 
Sharon E. Jones and ex-President Sprowl. Mr. Scar- 
borough stated also that. “the officers and members of 
the association are deeply indebted for the whole-hearted 
co-operation of the manufacturers and jobbers of the 
Philadelphia district. Without the unselfish support of 
these jobbers and manufacturers,” he said, “we would 
have experienced the utmost difficulty in making the 
1920 convention the tremendous impetus to trade that it 
turned out to be.” 

New members elected to the Executive Committee and 
the length of their tenure in office are as follows: Robert 
J. Murray, Honesdale, Pa., three years; Hugh R. Mec- 
Knight, Pittsburgh, Pa., three years, and Wilber C. 
Throne, York, Pa., two years. 

Harry D. Kaiser, Philadelphia, Pa., and John Ward- 
rop, Mt. Carmel, Pa., were elected national delegates, 
each to serve three years. 

The officers elected for the new year are as follows: 

President, Henry C. Snowden, Jr., Media, Pa. 

First vice-president, Daniel Rinehart, Waynesboro, 
Pa. 

Second vice-president, Ernest Johannesen, Baltimore, 
Md. 

Third vice-president, W. F. Rockwell, Orange, N. J: 

Secretary, Sharon E. Jones, Pittsburgh, Pa. 

Treasurer, Charles W. Scarborough, Pittsburgh, P4 
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Wisconsin Holds Usual Busy Sessions 


UT in Milwaukee the Wisconsin Retail Hardware 

Association held its annual convention on February 
4, 5 and 6, and a record crowd attended this year’s ses- 
sions. This live organization always has held its repu- 
tation of having conventions of value, and this year was 
no exception. 

The convention was opened in the Auditorium 
Wednesday morning at 9 o’clock, and, following the 
community singing, led by Theodore Kraft, the minutes 
of the last meeting ‘were read and the report of the 
president of the Hardware Dealers’ Mutual Fire Insur- 
ance Company of Wisconsin was received. President 
Schlafer outlined the activities of the company during 
the past year and told in detail its financial standing and 
prospects for the company for the coming year. During 
the morning President Schlafer also made his yearly 
report for the Wisconsin Hardware Limited Mutual 
Liability Company, whose activities embrace all forms 
of insurance other than fire. Both reports were well 
received. 

The annual message of the association president, A. J. 
Strang, was delivered on Wednesday afternoon. He 
told of the progress of the association since its founding 
over twenty years ago and of the trouble it had been 
through in getting it raised to such a high standard. 
He spoke of the use of the association collection agency 
and the work that it had done during the past year. 

In the evening a theater party was held at the Ma- 
jestic Theater. 

The question box took up the morning session of the 
second day and much benefit was derived from this 
meeting. The question box is always the most benefi- 
cial feature of a convention if properly conducted, and 
this was no exception this year. “You and Your Busi- 
ness” was the address deliyered by R. A. Peterson, 
editor of the National Hardware Bulletin. Mr. H. A. 
Squibbs of Chicago delivered an able address on the 
“Steel Situation” and there was a general discussion 
on the topic, “Exclusive Sale of a Private Brand.” 

This question, which is of vital importance to every 
dealer, was intelligently discussed and the members 
present were much interested. 


J.C. Felle, P. J. Lavies, A J. Klug and J. T. Stollenwerck 
of Milwaukee 


Question Box Problems 

CC Friday morning the usual session was held. Com- 

mittee reports were received and the question boxes 
resumed. The convention was divided into three groups, 
each with a separate room. Dealers from towns from 
5000 inhabitants and up composed one group, the second 
group was made up of dealers from towns of from 1000 
to 5000 and the third from dealers from communities 
of less than 1000. 

In the afternoon changing of the by-laws was made 
and the election of officers for the company year was 
held. The election resulted as follows: 

President, A. C. Masob, Chippewa Falls; vice-pres- 
ident, Louis Hirsig, Madison; secretary, P. J. Jacobs, 
Stevens Point. 

Following the election of officers Roy F. Soule, editor 
of HARDWARE AGE, spoke upon “Meeting New Merchan- 
dising Conditions.” 


Louis Hirsig, Jim Gillis, John Nilles and Charles Duffy of 
Madison, Wis. 


Many resolutions were ‘adopted by the association. 
One indorsing the decimal system of packing, and an- 
other urging the increased production of nails, were 
passed. 

The convention was voted as being most instructive 
this year and the excellent attendance proved to be an 
indication of the interest that Wisconsin dealers take 
in their organization. 


Denver Meeting 


HE eighteenth annual convention of the members 
of the Mountain States Hardware and Implement 
Association was held January 20, 21 and 22 at the 
Brown Palace Hotel, Denver Col. The first session 
was called to order by President George Morhart and 
following this the invocation was pronounced. The 
president delivered his annual message and this was 
followed by an address by President J. M. Campbell, of 
the National Retail Hardware Association. 
The report of secretary and treasurer, W. W. Mc- 
Allister, was rendered and the appointment of the 
committees by the president was made. This was 
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followed by a closed meeting of the members only. 

On the first evening of the convention a get-together 
gathering was held when dealers and manufacturers 
and jobbers mingled and rubbed elbows for the pur- 
pose of getting better acquainted and for promoting a 
general feeling of good fellowship. 

An address, “Is the Implement Dealer Measuring Up 
to Expectations as a Seller of Tractors and Power 
Farm Machinery?” was given by a member from the 
National Vehicle and Implement Association. This 
important discussion which is taking up much time 
at every convention was followed by arguments pro 
and con which lasted for nearly the entire afternoon. 

Later in the afternoon many members of the asso- 
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ciation attended the stock show which was being held 
at the same time in Denver. 

On Thursday morning Secretary-Treasurer Herbert 
P. Sheets of the National Association, gave an address 
on “You and Your Business,” and following this the 
reports of the committees were received. In the eve- 
ning the annual banquet was held. 

The seals offered by the Simmons Hardware Com- 
pany were on exhibition during the sessions and the 
following dealers won them: Seal of Colorado, J. H. 
Christman, Kersey, Col.; seal of Wyoming, Holmes 
Hardware Company, Casper, Wyo.; seal of New 
Mexico, Wood Davis Hardware Company, Santa Fe, 
N. M. 


Nebraska Has Many New Members 


ESPITE somewhat unfavorable weather condi- 

tions, the nineteenth annual convention of the Ne- 
braska Retail Hardware Association, held at Lincoln 
Feb. 3, 4, 5 and 6, was undoubtedly one of the most 
successful meetings ever held by that enterprising group 
of hardware men. To begin with, there were no hired 
speakers and the sessions held closely to the business in 
hand. President Campbell of the National Association 
was present to lend his aid and encouragement and ap- 
parently every member put his shoulder to the wheel. 
The Lincoln Commercial Club and the local hardware 
club also did their utmost to aid and entertain the visit- 
ing dealers, and the Governor of the State opened the 
official mansion to them and brought a message to them 
in the convention hall. 

The exposition feature of the convention was of a 
high order, although it was noticeable that the Audi- 
torium lacked space to properly house all the exhibits 
offered. Hotel facilities also were inadequate for the 
crowd of dealers and exhibitors in attendance. How- 
ever, the hospitality and good fellowship of Lincoln citi- 
zens more than made up for lack in other lines. 

All present felt keenly the loss of former Secretary 
Nathan Roberts, who for more than seven years had 
given to the hardware interests of Nebraska all that he 
had to give. They missed his cheerful, friendly greet- 
ings and his patient, careful attention to details. How- 
ever, the association was fortunate in the selection of 


Roy C. Kornley, Milwaukee; J. D Hoefels, Chicago; “Happy 
Killian, Milwaukee, and J. O. Knutson, Blair, Wis. 


George H. Dietz to fill the vacancy caused by the 
death of Mr. Roberts, and the work of the former sec- 
retary lost none of its efficiency. It was a keen, snappy, 
interesting convention, and the Nebraska dealer who 
failed to attend has lost more than he realizes. 


President’s Address Shows Splendid Association Progress 


i ls first session of the convention opened promptly 

at 10 a. m. Tuesday morning at the Lindell Hotel, 
with President Fred W. Ebinger presiding. The dele- 
gates all stood while singing “America,” and during the 
impressive invocation by Rev. H. H. Harmon of Lincoln, 
after which Albert Lahr presented President Ebinger 
with the gavel in the name of the association. The offi- 
cers were next introduced, and the members were wel- 
comed to Lincoln by Robert M. Joyce of the Henkle- 
Joyce Company, Lincoln. A few words of greeting were 
extended by National President Campbell, followed by 
the address of the president. Mr. Ebinger expressed 
the sorrow of the convention over the untimely death 
of Secretary Roberts, and extended the sympathy of that 
body to the present secretary, George H. Dietz, whose 
son recently returned from overseas, only to be called 
by Him who doeth all things well. He requested all to 
stand with bowed heads for one minute in solemn com- 
memoration. 

President Ebinger then outlined the splendid strides 
made by the association during the past year, calling 
particular attention to the 776 names now on the official 
roster, or 75 per cent of all the hardware merchants of 
the State. 


Shp report of Secretary Dietz was next in order, and 
outlined the work done in the sécretary’s office dur- 


ing the past year. His report showed the addition of 
124 new firms to membership, with 30 dropped for non- 
payment of dues and 10 sold out. He also reported 126 
associate members and 59 honorary members, making 
a total membership of 961 on Jan. 1. His report further 
told of auditing freight bills for over 100 members, the 
operation of his exchange bureau and the progress on 
the new membership directory which is now in the hands 
of the printers. He told of visits to 470 members and 
344 non-members and the mailing of over 5000 special 
and circular letters during the year. 

The afternoon was given over to the exhibitors, and 
in the evening the members were royally entertained 
by Governor McKelvie at the Governor’s mansion. 

President Campbell Shares Honors With the Governor 
T= Wednesday session opened at the usual time, with 

the question box in the limelight, under the able 


direction of S. A. Sanderson of Lincoln. The discussion 
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was general and really worth while, as it took note of 
the ordinary problems confronting the retailer at this 
time. 

President J. M. Campbell of Bowling Green, Mo., was 
next on the program, in his address on “The Other 
Blade of Grass.” This talk has been given to our read- 
ers in other convention reports. President Campbell 
advocated a bonus system of compensation for clerks, a 
budget system for the store and the intensive use of 
an adequate mailing list. He further advocated careful 
attention to window displays and the use of price tickets 
in all trims. 

This was a big day for Mr. Campbell, as he shared 
the honors of the session with Governor McKelvie, who 
spoke on State and national problems of interest to all. 


Hardware Mutual Fire Insurance Company Elects Officers 


HE Nebraskan Hardware Mutual Fire Insurance 

Company held its annual meeting Wednesday after- 
noon, electing its officers and directors for the ensuing 
year. 

During the afternoon the visiting ladies were enter- 
tained at the home of Mrs. E. E. Henkle, and in the 
evening the entire convention were given a complimen- 
tary entertainment at the Auditorium. There was good 
music and refreshments, while the E. C. Atkins Co. 
presented an educational film entitled “The Serpent’s 
Tooth,” which was highly appreciated. 


Implement Dealers and Co-operative Hardware Stores 
to Be Members 


THE Thursday morning session opened with a discus- 

sion as to the advisability of admitting implement 
dealers and co-operative hardware stores to membership 
in the association. It was decided to admit the imple- 
ment dealers, and also that when a hardware stock passes 
into the hands of a farmers’ co-operative company and 
is not merged into a general store, the membership and 
insurance may be continued. 

President Campbell then addressed the convention on 

“You and Your Business,” the business referred to being 
the National Association and its activities. He referred 
to the many useful acts of the State secretaries and the 
general good feeling in the trade as the result. 
Mr. Campbell pointed out the many special features of 
National Association activity, and urged the dealers to 
make use of the helps provided. He referred to catalog 
competition and to certain brands of goods sold at retail 
through class dealers at prices which virtually prohibit 
competition on the part of retail merchants. 

Mr. Campbell was followed by L. S. Soule, of Harp- 
WARE AGE, who talked briefly on the advantages of 
careful study of market conditions during the coming 
year. He also urged the dealers tu teach their employees 
more about the selling and handling of hardware, and 
exemplified various kinks and methods of selling that 
could be applied to the ordinary store. 


Weir Gives Rules for Success 


NE of the best addresses of the session was that of 

E. G. Weir of the Beckwith Round Oak Company. 
Mr. Weir contends that the personality of a dealer is 
reflected in the atmosphere of his store and that a pleas- 
ing personality is to be carefully cultivated. He declared 
that we are now in the midst of an era of prosperity 
which will last, as prosperity is a condition and not an 
Imagination. “Times are normal,” he said, “because 
they are the times of to-day.” Mr. Weir estimates the 
trade territory of the average dealer at 452 square miles, 
figuring it as the area of a circle with a radius of 12 
miles. He advised merchants to use a map of their 
trade territory, showing the farms, and to mark the 


G. C. Moldenbauer, Loyal, Wis.; E. W. Reinemann, 
Cleveland; W. Thiele, Gilman, Wis., and Otto Reine- 
mann, Cleveland 


store customers with red tacks and the others with black 
tacks. The game is to change the black tacks to red 
ones. He declares that the people of ordinary communi- 
ties do read the local newspapers and advises dealers to 
advertise in those papers, and to put a little brains into 
the copy. 

Mr. Weir’s idea of an ideal salesman is the man 
who can quickest overcome sales resistance and ring the 
cash register. Some of his other suggestions were, have 
seats for tired customers and handle collections through 
heart interest methods. He declared that physical and 
mental laziness are the only things that can stop success. 

At the close of Mr. Weir’s address the matter of 
changing the by-laws was taken up, and it was decided 
to change the association fee to $6 for the current year 
and $7.50 thereafter, the amount to include a subscrip- 
tion to the Iron Monger. Associate members’ dues are 
raised to $2 instead of $1. It was further decided to 
allow $7 per day to directors while in attendance at 
board meetings. The convention voted to send as dele- 
gates to the National Convention three members, the in- 
coming and retiring presidents and the secretary. It 
was also voted that the office of treasurer and secretary 
may be held by one person at the option of the Board 
of Directors. The place of meeting for next year was 
designated as Omaha. q 


Endorse Adoption of Decimal System in Packing and 
Pricing Goods 

Among the resolutions adopted were those thanking 
the Governor, the Lincoln Hardware Club, the Commer- 
cial Club and the various speakers for their acts of 
courtesy. A special vote of thanks was given to HARD- 
WARE AGE for having its representative at the conven- 
tion, and to President Campbell for his aid in making 
the meetings successful. The convention also went on 
record as favoring the adoption of the decimal system 
in packing and pricing merchandise. 

The following officers were unanimously elected: 

President, Walter Bass, Anselmo; first vice-president, 
Albert Lahr, Lincoln; second vice-president, S. R. Derry- 
berry, North Platte; new directors, J. C. Michelson, 
South Omaha; Frank Bester, Plattsmouth; R. W. Wal- 
lace, Overton; M. E. Curl, West Point. 

The newly elected president, Mr. Bass, was taken 
down with pneumonia during the convention period and 
was unable to be present at the time of his election. 
HARDWARE AGE joins with the hardware fraternity in 
general in wishing him a speedy return to health. 








ea FaaVetsfhitae me liye} Poste 


Dtanaann en 
“MNOPRSTUVWXYZ_ 


-abedetghijklmnopg 
iy -retuv WXY. 38 12345 0789 


HE old saying, “It’s a poor workman who quarrels 
with his tools,” certainly cannot be applied to the 
show-card writer, for it matters not how skilled a 

mechanic or lithographer he may be, the best tools and 
brushes are absolutely essential to produce the best 
results. The expert show-card writer is a veritable 
crank about his brushes. He admires them and takes 
care of them like a sportsman does his favorite rifle 
or shotgun. 

If the best brushes are so necessary to the equipment 
of the expert show-card writer how much more im- 
portant are they for the beginner. They are not “just 
brushes” that were made for applying iodine, corn cure, 
mucilage or gilt paint, but honest-to-goodness genuine 
Red Sable lettering brushes that were made and de- 
signed by the best skilled brush makers, according to 
explicit instructions from an expert show-card letterer. 

There were no such brushes as these offered to the 
public twenty years ago, they were only made to order 
for the trade. 
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Show Card 


Writing for 
the Beginner 


By JOSEPH BERTRAM JOWITT 


Many who take up show-card writing to-day are 
struggling along trying to do their best with the aid of 
a poor, cheap, ragged-edge brush (that was never in- 
tended for lettering), and wondering why they do not 
get anywhere, when for the price of a half dozen good 
cigars they could purchase three of the best show-card 
brushes made. 

It is next to an impossibility to make a clean-cut letter 
with any old brush. HARDWARE AGE is receiving letters 
every day from subscribers all over the country asking 
where these “perfect-stroke” brushes may be purchased. 

Upon receipt of a post card the following firms will 
be glad to mail their catalog and price list, showing 
illustrations of the “perfect-stroke” show-card brushes. 


Nathan Glantz, 31 Spring Street, New York City. 
Bert L. Daly, Dayton, Ohio. 
Joseph Eberhardt & Son, 298 Pearl St., N. Y. City. 


Would suggest the popular sizes No. 8, 10 and 12, Red 
Sable show-card brushes for the beginner. 


” and also the new lettering which is used 
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Using an attractive illustration combined with the poster 


The care you give your brushes will have much to 
do with their longevity and the results you will get 
from them, so treat them as you would “edged tools.” 

Always have a glass of clean water handy and rinse 
brushes when not in use, do not let brushes stand on 
end in water, as the weight of handle will curl the 
hairs on end of brush. 

After rinsing, and before putting brushes away, try 
to squeeze all the water out by pulling the hairs between 
your thumb and first finger, in this way you will soon 
train the hair to hold their straight chisel edge. 

Never, if possible, allow ink or color to become dry 
in brush, as it will eventually spoil any brush and cause 
the hairs to fall out. 


How to Take Care of Brushes 


[F you find that someone hag been using your brushes 

and has left them to dry hard with the color in, the 
best thing to do is to place them in a saucer of water 
until they become soft. 

The next important thing comes the selecting of 
proper water colors (called show-card inks). They 
may be had in almost any shade or tint in the following 
size bottles at about the following prices quoted: 

2-ounce bottle of white, black, red, green or blue, 20 
cents. 

'4-pint jar of white, black, red, green or blue, 60 cents. 

One-quart jar of white, black, red, green or blue, $1.75. 

One-pint jar of white, black, red, green or blue, $1.10. 

It is not necessary for beginners to purchase the 
large-size jars of colors unless a large amount of work 
18 to be done, then, of course, the larger sizes are much 
more economical. 

A two-ounce bottle will do a large quantity of work. 
The bottles are flat with a wide mouth, which makes a 
00d receptacle.to work from. The cork should be kept 
in tight when not in use to keep dust out and prevent 
ink from evaporating. 
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The best show-card colors on the market are put up 
by the following firms: J. G. Bissels Co., the Willer 
Moist Colors, F. W. Devoe, Carters, Thaddeus Davids. 
With the possible exception of Bissels’ “satin-finish” 
black, the Willer Moist Colors are most in demand. They 
make one of the best reds on the market and a bright, 
non-fading, non-streaky red is very hard to obtain now- 
adays. 

The great demand to-day is for hand-style type, not 
only on show cards but in magazines and in daily news- 
paper advertising. There is a distinct individuality 
and gracefulness to hand-style lettering that the regu- 
lar fouridry molded type cannot give. It is a fact that 
a show card which is printed in foundry cast type will 
not attract the eye or be one-half as impressive as the 
same reading matter would if the lettering was done 
by hand. We hear so much about “speed” in connec- 
tion with show-card writing, of course it is necessary 
for a professional show card writer to acquire speed, as 
he is often called upon to turn out a great quantity of 
work in a hurry. But very often quality is sacrificed 
when speed is essential. 

The beginner should remember this, and be satisfied 
that the slow but sure method will eventually bring the 
best results. Practice, patience and perseverance is the 


only road to speed. 


Rectifying Mistakes 


F you make a mistake do not throw the card away, 

but proceed carefully to rectify in the following man- 
ner: If the surface is of white cardboard start to erase 
the “mistake” with the point of a sharp pen knife or 
safety razor blade. When finished smooth down the sur- 
face by burnishing with the back of the thumbnail. If 
the card is of tinted or colored stock, mix up a color as 
near the background as possible and paint out the mis- 
take, then shade the letters in a color lighter than the 
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Hardware Age 
background and the mistake will not be noticed, and 
extra work will be avoided. 

This week we show an alphabet of the modified dis- 
play poster type. The show cards shown here are all 
lettered in white ink on a dark maroon card; the cards 
were pasted or mounted on heavy white cards leaving 
one-half inch border of white around card. The shading 
and scroll work was done in light red. 

The modified poster type is one of the easiest alpha- 
bets for the beginner as the letters are irregular in 
their formation. This, of course, is a great help in 
spacing. 

There are fourteen different poster style alphabets 
which are somewhat different in character, but the gen- 
eral favorite of all seems to be the one shown here. 

From time to time the entire fourteen different alpha- 
bets will be shown. It is a very good idea to adopt a 
distinctive style of lettering for your store and letter 
all your show-cards in this type. A good many of the 
large department stores use one kind of type in their 
advertisements. The reading public very soon learn to 
associate certain type with certain stores without even 
looking for the firm’s name. 

All the lettering on the plates shown here was done 
with No. 10 and No. 12 Red Sable show-card brushes. 
These two brushes, which belong to a set, have been in 
constant use for over five years. They were taken over- 
seas by the writer and used to show our Doughboys 
how to letter show-cards, and they are far from worn 
out; in fact, they are better than when they were new 
because they are “broken in.” This only goes to prove 
that a good tool must be well taken care of to give the 
best results. 

The white ink was made according to the following 
formula: 

Put 15 cents’ worth of English Flake White in a pint 
jar or can, add to this one 5-cent bottle of mucilage 
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then stir into a thick paste until all lumps are dissolved 
then add one and one-half glasses of cold water, or 
enough water to make ink the proper consistency for 
brush use. For pen lettering add more water. This 
should be stirred until the mucilage is all dissolved. 
The mucilage acts as a binder and prevents the white 
from rubbing off. It also helps to dry the ink more 
quickly. 

If ink is to be kept any length of time add half a 
teaspoonful of carbolic acid, or wood alcohol or oil of 
sassafras. 

The prepared white inks will be found very satisfac- 


tory for those who do not care to bother making their 
own. 

In the next article we will show a full alphabet of a 
Mongrel Roman type (called thick and thin by the 
trade on account of the light and heavy bars forming 
each letter). It’s a “bang-up” type for hardware signs, 
such as should hang over each department in the store, 
such as housefurnishings, auto accessories, paints, 
sporting goods, garden tools, etc. 

We will also show a new method of making this type. 
Watch for this article. It will have some valuable point- 
ers for the beginners. 


Coming Conventions and Hardware Exhibits 


ILLINOIS RETAIL HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Hotel Sherman, Chicago, Feb. 17, 18, 19, 1920. 
Leon D. Nish, secretary, Elgin. 

MissouRI RETAIL HARDWARE ASSOCIATION CONVENTION, St. 
Joseph Auditorium, St. Joseph, Feb. 17, 18, 19, 1920. F. X. 
Becherer, secretary, 5136 North Broadway, St. Louis. 

New YorK STATE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 19, 20, 1920. 
Headquarters, Onondaga Hotel. Exhibition, State Armory, 
Jefferson Street. John B. Foley, secretary, 607 City Bank 
Building, Syracuse. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVENTION, 
St. Paul Auditorium, St. Paul, Minn., Feb. 17, 18, 19, 20, 
1920. H. O. Roberts, 1030 Metropolitan Life Building, Min- 
neapolis, Minn. 

NEw ENGLAND HARDWARE DEALERS’ ASSOCIATION CON- 
VENTION AND EXHIBITION, Mechanics’ Building, Boston, 
Mass., Feb. 28, 24, 25, 1920. George A. Fiel, secretary, 10 
High Street, Boston, Mass. 

CALIFORNIA RETAIL HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, San Francisco, Feb. 24, 25, 26, 1920. 
Hotel headquarters, Palace Hotel. Le Roy Smith, secretary, 
112 Market Street, San Francisco. 


OHIO yy ASSOCIATION CONVENTION, 
Cincinnati, Feb. 24, 25, 26 1920. 
retary, Dayton. 

SouTH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Sioux Falls, Feb, 24, 25, 26, 27, 1920. 
H. O. Roberts, secretary, Metropolitan Life Building, Min- 
neapolis, Minn. 

VIRGINIA RETAIL HARDWARE 
AND EXHIBITION, Murphy’s Hotel, Richmond, Feb. 
1920. T. B. Howell, acting secretary, Richmond. 

SOUTHEASTERN RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION, composed of Alabama, Florida, Georgia and Ten- 
nessee State Associations, Convention and Exhibition, At- 
lanta, Ga., May 4, 5, 6, 7, 1920. Walter Harlan, secretary- 
treasurer, 701 Grand Theater Building, Atlanta, Ga. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CONVENTION, 
Atlantic City, N. J., May 11, 12, 13, 14,1920. Headquarters, 
Marlborough-Blenheim. John Donnan, secretary, Richmond, 
Va. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION CON- 
VENTION, Atlantic City, N. J., May 11, 12, 13, 14, 1920. 
Headquarters, Marlborough-Blenheim. F. D. Mitchell, sec- 
retary-treasurer, Woolworth Building, New York City. 
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Brief News Notes 


The Hawkeye Tire & Rubber Co., 215 East Third Street, 
Des Moines, Iowa, has awarded a contract to the John M. 
Benson Co., Des Moines, for a new three-story plant at 
Eighteenth and Court streets, to cost about $300,000, includ- 
ing equipment. 

The Ripley Cultivator Co. has been incorporated at Hol- 
ton, Ind., with $60,000 capital stock, to manufacture tractor 
machinery. The directors are O. P. Shook, C. E. Holton 
and H. A. Cass. 

The Tuthill Springs Co., manufacturer of automobile 
springs, 760 Polk Street, Chicago, Ill., has awarded the gen- 
eral contract for a one- and two-story plant, 212 x 418 ft., 
at West Thirty-first Street and Kilbourn Avenue, to cost 
$200,000. 


The H. & D. Co., Crawfordsville, Ind., has been incor- 
porated with $100,000 capital stock to manufacture shock 
absorbers. The directors are Dumont M. Peck, George H. 
Fosdick and Edward E. Ames. 


The Roderick Lean Mfg. Co., Mansfield, Ohio, manufac- 
turer of agricultural machinery, has awarded a contract to 
the H. K. Ferguson Co., Euclid Avenue, Cleveland, for 4 
two-story brick addition, 80 x 480 ft., to cost about $200,000, 
including equipment. 

The Rome Wire Co., Rome, N. Y., manufacturer of copper 
wire, etc., has increased its capital stock from $1,500,000 to 
$10,000,000. 

The McElrath Tire & Rubber Co., Ravenna, Ohio, will 
begin the erection in the spring of a building, 90 x 320 ft. 
for the manufacture of tires. 


















it won’t be the fault of the toy manufacturers of the 
United States. From Fourteenth Street to Forty- 
second Street, in New York, toy fairs are being held 
and every conceivable, describable toy that inventive 
mind can master is being exhibited, and daily crowds 
of buyers from all over the United States are examining 
the various playthings and booking large orders. The 
toy fair closes March 6, but many of the exhibitors have 
stated that they would establish permanent exhibits, 
and it is predicted that there will be enough to main- 
tain a goodly showing during the entire year. 

Never before in the history of the toy industry has 
the business been as big as it is to-day. Several manu- 
facturers are not taking any new business, but simply 
taking care of their old customers, and a few of them 
will allow purchases only as large as last year, despite 
the pleas of their patrons. It is truly a remarkable 
situation and speaks wonderfully well for American- 
made toys that have evidently come to stay in the toy 
marts of the United States. 

Another most gratifying report comes from the man- 
ufacturers who state that hardware dealers are buying 
toys as they never did before. All of the makers re- 
alize that the hardware store is the logical place for 
toys and that the hardware merchant will, within a very 
short time, be the big distributor for the better-made, 
more substantial line of playthings. And, on the other 
hand, the hardware men are quick to see that toys of 
the top-notch grade is a trade winner for his store. He 
has learned that when you get the children into the store 
you are making new friends and that fathers and moth- 
ers always accompany the “kid” when they are out buy- 
ing toys. Expressions from all over the country indi- 
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Business Records 


Daily Smashed 
at Toy Fair 


Exhibitors Selling Output Months Ahead— 


Hardware Men Big Buyers 


By JOHN A. MCNAMARA 


cate that the year-round toys will be seen in the hard- 
ware stores this year. 
Among the most notable exhibits are model aeroplanes 


and the many makes of coasters. These two branches 
are followed by building blocks, roadsters and cannons. 
Dolls, of course, form a big part of the exhibit, and 
there are many beautiful dolls being shown at the fairs. 

Down in the Fifth Avenue Building, 200 Fifth Ave- 
nue, are wonderful exhibits on display. The Ives Manu- 
facturing Corporation are this year featuring its new 
boats and the A. C. Gilbert Company have a finely ar- 
ranged line of Erectors and other popular brands from 
its factory. The wireless outfit is drawing much atten- 
tion this year. Kiddie Kars of the H. C. White Com- 
pany, with the illustrations by Sarah S. Stilwell Weber, 
and the Toddler Toys, displayed by The Richards Com- 
pany, are both found in this building. Structo Manu- 
facturing Company is exhibiting its Structo toys “make 
men of boys,” and the Wolverine Supply and Manufac- 
turing Company, with is “Sandy Andy” brand, are much 
in evidence. In fact, the entire Fifth Avenue Building 
is filled with wonders from toy land. 

Similar exhibits are to be found in the American 
Woolen Building, 221 Fourth Avenue, and the Union 
Square Hotel, which is at Fourth Avenue and Fifteenth 
Street. 

At the Hotel Imperial 


HREE solid floors, part of the basement and the 
big Red Room at the Hotel Imperial has been given 
over to the exhibits and each exhibit resembles a verit- 
able Fairyland. In all there are 163 different exhibitors 
located in this hotel and all of them report a great 
business. At the Hotel Breslin are to found 42 ex- 
hibitors. 
It would be impossible to tell in detail all of the 
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wonderful sights which assault the eye upon entering 
either of these hotels. It is suffice to say that there are 
many new and marvelous toys on the market this year. 
For instance, various models of the Irish Mail, manu- 
factured by the Hill Standard Company, are to be found. 
The popular scooter made by this concern is causing 
much favorable comment. The Flying Model Airplane 
Corporation have a great display of toy planes which 
they guarantee for distance according to the size. These 
planes are of fiber construction, which it is claimed is 
much better than wood and will not break as easily. 
“Treat ’Em Rough” dolls are another feature found at 














This toy stove actually bakes cakes 


the fair. These dolls have nothing in the construction 
but metal and are therefore non-breakable. 

The Colonial Dolls, made by the Colonial Manufactur- 
ing Company, are exceptionally artistic. A new model 
introduced this year is the Bisque head and the glass 
eyes, which are things which doll manufacturers on this 
side of the Atlantic have been striving for for years. 
The Dayton Toy and Specialty Company is exihibiting 
its line of carts for children and report heavy sales. 

The American Flyer Line of tracks and railroad cars 
have several new ideas this year. Electrically operated 
tracks and vari-colored tunnels attract attention and 
have sold many an order. The Konstructo Company of 
Portland, Ore., with its line of Konstructo building 
blocks, are able to show the buyers how to interest the 
kids in making almost everything with blocks. 

D. C. Hughes & Company of Chicago, Ill, among 
other things are showing little ovens that actually bake 


and boil. Little cakes are given to prospects which 
have been baked right in the room and in one of the 
little stoves. “Push A Bike,” made by the U and I Toy 
Company of Chicago, also is showing wonderful “Go 
devils,” and keep the customers entertained by the music 
from a phonograph in one corner of the room. The re- 
citals were greatly appreciated by the weary buyers 
who had tramped through the many floors of exhibitors. 
A. B. C. Coasters, made by the McLaren Sleight 
Corporation of Chicago, are showing an unusual line of 
coasters at the Imperial. “The Kokomo Kid” and his 
smiling visage call attention to the fact that the Liberty 
Pressed Metal Company of Kokomo, Ind., are exhibiting 
an unusual line of roller skates and Skypalong coasters. 
The ice skates of this company are also on display. 
The Toy Tinkers, of Evanston, IIl., occupy a space at 
the Breslin, where they have a model trimmed window 
which contains each of its products. The Benner Manuv- 
facturing Company of Lancaster, Pa., are at the Breslin 
with the line of horse bench rockers in many forms. 


Real Auto for Kids 


‘THE Dan Patch Company of Connersville, Ill., are 

exhibiting a toy automobile which is propelled by 
pedals and foot power and which is one of the marvels 
of the fairs. It is electrically headlighted, has a regular 
automobile horn, ig trimmed in red upholstery and has 
a windshield, and, in fact, everything that the regular 
automobile contains. They also have trucks and their 
usual line of Dan Patch products. 

The Lorenzen Company of Chicago have a wonderful 
building block display and emphasize the fact that they 
are instructing children in the art of building American 
Homes from architects models rather than fantastic 
eastles on the Rhine. ‘‘Auto-Crat” toy vehicles have 
many wooden automobiles and other motor vehicles on 
display. 

Educational toys are to be found at every hotel hold- 
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February 19, 1920 


"AUTO-C RAT" 


wh AVE BUSS 


Woeden blocks and modeled after big cars 


ing fairs. For instance, besides the building blocks and 
the construction toys, the Kilbourne & Clark Manufac- 
turing Company of Seattle, Wash., have an exhibition 
of Junior Radio sets for boys who take an interest in 
wireless. 

Janesville Coasters are much in evidence as well as 
Burnham Coasters and many other well-known makes. 
Toy cannons and machine guns are to be found every- 
where. The D. N. Carlin Company of Pittsburgh, Pa., 
are exhibiting a reproduction of a 9.6 Howitzer that has 
tractor wheels and is made of cast iron. The Yankee 
Boy Cannon of Sioux City is also among those present. 
This is a wooden cannon that shoots rubber-nosed bul- 
lets that will not mar the furniture if hit. 


Up at the Bush Terminal Building, Forty-second 
Street, will be found still more exhibits so that the 
busy buyer who comes to New York will have a great 
time going from one exhibition to another, and will take 
home with him ideas which are bound to delight the 
future generation. 

One concern, McLaren Sleigh Corporation, found that 
there was considerable waste due to the cuttings from 
the ends of their coasters. With true American spirit 
they are now making what they call the “Gook” bird 
from the left-over wood. This is a fantastic biped that 
stands about fourteen inches high and is painted in many 
colors. 

There is little doubt in the minds of toy people that 





One of the flying model aeroplane toys. 


It is based 


upon aeronautic principles and has altitude records 


The Wilder Manufacturing has an exhibit of its 
coasters and Billy Flyers and the Garford Company of 
Elyria, Ohio, have the Baby toy phonograph playing to 
the delight of dealers, who anticipate the delight they 
can give to children with this new idea in toys. 

Moving pictures are also now found among the latest 
toys. The Keystone Moviegraph is a real moving-pic- 
ture machine, and is also a magic lantern. 

So it can easily be seen that all of the real things of 
life are now to be found among the American-made 
toys. Automobiles, aeroplanes, phonographs, movie ma- 
chines, dolls, buildings, bridges and other things used 
in every-day life are produced in miniature for the chil- 
dren of to-day. 


- American toys are here to stay and will hold the future 


markets against all comers.* The Marion Toy Company 
have a new idea in what they call their “consulting en- 
gineer.”’ Each toy they claim that they invent is first 
tried out by an average boy. If he is satisfied it is put 
on the market, if he is not it is changed until it does 
suit him. They make coasters of all kinds, and every 
one is tested before leaving the factory. The “Con- 
sulting Engineer” is a crank on perfection. 

This year’s fair so far outstrips all other fairs that 
there is little comparison. Not a single exhibitor had 
a complaint to make, and all of them declared that their 
factories were working overtime in trying to supply the 
ever-increasing demand. 


American Flyer tracks and cars that can be run with electricity 
































Toddlers, coast- 
ers, building 
blocks, sand 
wagons and all 
the other joy 
bringers for chil- 
dren are at this 
year’s fairs. No 
wonder the “Ko- 
komo Kid” has 
got a big smile 


on his face. 








Hardware Age 




















“IT would rather 
have a Hardware 
man sell my toys 
than any one else,” 
said one progressive 
merchant who is ex- 


hibiting. 














American toys for 
American girls and 
boys is the gospel 
each exhibitor is 
preaching this year 
and all factories are 


working overtime. 
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Congress Perfects Railroad Legislation 


Roads to Be Guaranteed Adequate Incomes for Reasonable Period Under Private Control— 
Freight Rates Due for Substantial Raise—Threats of Organized Labor Do 
Not Frighten Congressional Leaders—Merchants’ Association 
Demands Investigation of Postal Service 


By W. L. CROUNSE 


WASHINGTON, February 14, 1920. 
HE House and Senate have entered the last lap of a 
breakneck race with old Father Time to place a rail- 
road regulating law on the statute books before the 


T 


roads go back to their private owners under the President’s 


recent proclamation. It’s going to be a Garrison finish, but 
from the present outlook Congress will win by a short nose. 

A conference committee representing the Interstate Com- 
merce Committees of the two houses has spent the past fort- 
night in an earnest effort to put into exact terms the gen- 
eral agreement reached for the harmonizing of the Cum- 
mins and Esch bills. The job is now practically finished 
and it only remains for the two houses to confirm the 


agreement. 
[F Congress had permitted the return of the railroads 
without legislation nearly all of them would have been 
in the hands of receivers within ninety days, and the red 
flags displayed on railroad property would have made the 
whole country look like an anarchists’ campmeeting. Ap- 
preciating the necessities of the case, methods have been 
devised by which the roads will be turned over to their 
private owners under conditions which will guarantee them 
an adequate income for a period sufficient to enable their 
managers to put them once more on their feet. 

Under the agreement reached the Government will con- 
tinue for six months the guaranty of income maintained 
during the period of Government possession and the Inter- 
state Commerce Commission will be directed for a period 
of two years thereafter to make rates which will assure the 
payment of approximately 5% per cent, not necessarily to 
each railroad but to all the roads in the several regional 
districts. Care will be taken to see that the weak roads 
have sufficient revenue and the rule adopted will prevent 
undue profit to the strong roads. 


Will Pledge Reasonable Incomes 


Disposition of Surplus Earnings 


HE profitable roads will be permitted to make 6 per 
cent, but any earnings above that amount are to be 
divided equally between the roads and the Government. 
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The half retained by the roads is to be put into a sinking 
fund for certain specified purposes. After these purposes 
have been fulfilled, the road may take full advantage of its 
earning power. The half assigned to the Government will 
go into a fund which is to be employed for additional equip- 
ment and facilities and for loans to railroads that need 
credit. 

An important provision of the bill is designed to help 
weak roads and at the same time to keep alive the prin- 
ciple of competition and the advantages growing therefrom. 
The roads will not only be permitted, but will be required, 
to consolidate into competing systems. 

This will bring all the roads into a few systems and will 
permit many economies to be made. On the other hand, 
it will assure an effectivé competition with consequent 
benefit to the public. 


Benefits of Unification to Be Preserved 


“T= general plan of the bill, it will be observed, is to 
preserve the benefits that have been derived through 
the unification of the roads under Government control 
while restoring competition which is the life of railroading 
as well as of trade. The sponsors of the bill are confident 
the public will approve the measure as soon as they fully 
understand it. 

The provision of the original Senate bill forbidding 
strikes on the railroads has been abandoned for fear that 
the controversy over this feature would protract discus- 
sion until long after the return of the roads to their private 
owners. This important question may be taken up later 
in special session. 

In my own opinion it will not be brought forward seri- 
ously this year. There are elections in November. 


Express Companies Allowed to Combine 


OW times do change! 

An announcement has just been made that the Amer- 
ican Railway Express Company has been formed “by the 
voluntary combination of the big express corporations of 
the country which were brought together for war operation 
under the Railroad Administration.” 
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It is calmly announced that the company will continue 
to exist indefinitely as it offers opportunity for more intelli- 
gent and economical operation of the various companies 
comprising it. These are: Adams, American, Southern, 
Wells-Fargo, Great Northern and Northwestern Express 
companies. 

If these companies had undertaken to combine before 
they were brought together under Government control, the 
Attorney General would have gotten out of bed at mid- 
night in his pajamas to put their officers in jail. But now 
they are permitted in the sacred name of economy to pool 
their issues and create one of the most complete monopolies 
the sun shines on. 

Only a few short years ago the Supreme Court declared 
that it was illegal and against the public welfare to form 
a company to hold the securities of two northwestern rail- 
roads. These antitrust laws surely do keep the layman 
guessing! 


Gompers Threatens Congress With Opposition of “Labor” 


SAM GOMPERS during the past week has endeavored 
to throw a scare into Congress by declaring that the 
American Federation of Labor has decided to wage an 
active campaign against Senators and Representatives who, 
in their votes on measures considered by Congress during 
the past year or two, have not been sufficiently mindful of 
the interests of “labor,” meaning, of course, organized 
labor, understood to constitute about 5 per cent of the 
voters of the country. In furtherance of this campaign 
Gompers a few nights ago, in speaking before a shipbuild- 
ers’ trade convention here, attacked Congress as “the most 
reactionary in the history of this country, from which 
labor need expect not the slightest assistance in the way 
of remedial legislation.” 

The shipyard workers had not promised to support Gom- 
pers in his campaign to elect a pro-labor Congress, so he 
turned loose the floodgates of his eloquence and urged them 
to join the Federation in its fight “to reward our friends 
and defeat our enemies.” Then, according to painstaking 
press reports published in the Washington daily newspapers 
and not contradicted, Mr. Gompers added: 


Some Choice Language 


“WE propose to move ahead no matter what obstacle is 
placed in our way. The labor movement cannot stand 
still; it must of necessity progress. 

“It is your duty to see that this tendency toward au- 
tocracy is curbed. In our fight you can expect the bitterest 
opposition from every enemy of labor, especially from every 
standpatter and reactionary and some damn fools on the 
Hill.” 

Gompers’ reference to “the Hill” is to Capitol Hill, and 
the damn fools alluded to are certain Senators and Repre- 
sentatives who have refused or failed to run like frightened 
sheep every time Sam has set his dogs on them. 

I am glad to say that the effect of these diatribes upon 
Congress has been practically nil. Speaker Gillett, who has 
been blacklisted by the Federation because he has not put 
the interests of organized labor ahead of the country at 
large, has announced that he is not disturbed by the action 
taken. 


Gillett’s Sturdy Stand 


6s’ T ‘HE wage earners of my district,” he says, “are an 
exceedingly intelligent, level-headed set of men whose 

votes are not carried in the pocket of any labor leader or 

capitalist, but are cast as their own judgment dictates.” 

Mr. Gillett has a backbone like a rod of steel and his 
fearless attitude is having an excellent effect in both 
houses. 

As a matter of fact, this attack on Congress is only an- 
other of the serious blunders made by organized labor dur- 
ing the past year. Gompers has had a hand in all of 
them, although in at least two of them he was dragged in 
by the scruff of his neck. 


When a lot of alien marplots started the steel strike 
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Gompers would have given a year of his life to keep out 
but he was compelled to go in and back Zeb Foster even 
after a Senatorial Committee had compelled Foster to admit 
that years ago he had planned as a “red” radical to take 
possession of the American Federation of Labor by “boring 
from within” and then to overturn it. 

The fizzle of the steel strike is still too fresh in every 
memory to require comment. It was swiftly followed by 
the coal strike, which also secured Gompers’ full support 
just before it went under. 


Denied Public Support 


ie neither the steel strike nor the coal strike did organized 
labor command any support in public opinion. Fomented 
by professional agitators and aliens, they were doomed 
to failure before they were launched and the cause of 
organized labor received a heavy setback therefrom. 


The public has since been getting madder and madder and 
now is in no humor to listen to threats as to what “labor” 
will do to honest Senators and Representatives who do their 
duty by all the people and refuse to become henchmen of an 
insignificant but arrogant minority. 

It is my guess that 90 per cent of the Senators and Rep- 
resentatives marked for slaughter by the American Fed- 
eration of Labor will be re-elected and that the 10 per 
cent who fail will owe their defeat to other influences. 
Threatening Congress is an old game of Gompers and his 
followers, but in spite of most painstaking analyses of 
election returns by impartial statisticians, no evidence has 
ever been adduced to show that organized labor, as such, 
has any influence worth mentioning. 


If it had, why does it not nominate independent pro-labor 
candidates for Congress? This would tell the story in 
short order. 


Safe Political Tactics 


[‘ is much safer, however, to threaten all the candidates of 

both parties before the election and then claim credit for 
having defeated all who are beaten. While figures don’t 
lie it’s a threadbare saying that liars will figure and it 
don’t take much of a statistician to juggle election returns 
after the ballots are cast. 


But after all is said and done, we should speak of Sam 
Gompers in sorrow rather than in anger. Any man who 
has ridden two horses as long as Sam deserves public sym- 
pathy or at least good-natured commiseration. 


The president of the American Federation of Labor is 
now simply fighting to hold his job. It’s a nice, soft job, 
and unless he has laid by for a rainy day more than he 
would probably admit, he might have to go back to rolling 
cigars if he should lose it. 


Throughout the war period Gompers played a star part 
in the Council of National Defense and in all the big func- 
tions of the governmental war machine. He _ hobnobbed 
with the multimillionaire dollar-a-year men who gave the 
Government the benefit of their experience, and he lost no 
occasion to pledge to the Government the patriotic support 
of organized labor. 


Jealous of Gompers’ Prominence 


‘T Housanbs of his followers resented his attitude, and 
thousands more were jealous of the honors showered 

upon him and hundreds not only wanted his job but be- 

lieved they were fully competent to discharge its duties. 

Ever since the armistice was signed there has been a 
marked change in the attitude of the rank and file of the 
Federation toward Gompers and a notable increase in the 
independence of other labor organizations affiliated with the 
Federation. These are some big straws in the wind and 
Sam knows which way they are blowing. 

So now he is trying to square himself by providing pro- 
labor issues upon which he can rant to his heart’s content 
without doing any real harm. Jumping on Congress has 
long been a favorite indoor sport in Washington, ranking 
with “cussing the court” in the average county seat. Ful- 
minating against independent Senators and Representa- 
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tives is a simple and comparatively innocuous method of 
holding on to a soft job that no one but a very captious 
person would quarrel with. 

Calling a man a “damn fool” because he refuses to fall 
for a shady project designed to help a handful of noisy 
voters against the interests of the great silent majority 
only provokes a smile in this neck of the woods. In fact, 
nobody takes Gompers very seriously any more. 


More Trouble for Burleson 


ND now the Merchants’ Association of New York is after 

Burleson. This is the last straw, for the Post Office 
Department officials believed this conservative organization 
had buried the hatchet. 


The association has sent a memorial to Senator Townsend 
of Michigan, chairman of the Senate Committee on Post 
Offices and Post Roads, urging a Congressional investiga- 
tion of the “causes which have brought about the break- 
down of the postal service.” Promising to furnish specifi- 
cations galore in support of its general charges, the asso- 
ciation declares that “numerous and continuous complaints 
as to mail delays show that the postal service is now and 
long has been at a low level of efficiency in speed and regu- 
larity of movement.” The points to be investigated include 
the following: 

Reduction of the railway post office service; concentra- 
tion of mails upon railway trains in the smallest possible 
space; assortment of mails in numerous terminal stations 
instead of during transit; elimination of pneumatic tubes 
and the substitution of automobiles for the local transpor- 
tation of mails. 


Want Efficiency Standards Restored 


HE association concedes that the cost of service has 

been reduced, if you overlook the underpayment of the 
railroads, but contends that it has been effected “only by a 
general widespread and serious impairment of the efficiency 
of the service,” and urges the investigation in order that 
“proper standards may be restored.” 

Senator Townsend is further informed that records of 
the association for 1919 show that, of 7,900 letters handled, 
2,229 or 28 per cent were delayed. Slow movement of first 
class mail was particularly noticeable in the tests, while 
third and fourth class mail “is subject to far greater delay, 
often so extreme as to destroy usefulness.” Losses by theft 
of parcels post shipments are so serious, it is charged, that 
insurance rates have become almost prohibitory. 

Meanwhile Praeger, the Second Assistant Postmaster 
General is making a “drive” before the Senate Post Office 
Committee for the trifling sum of $5,000,000 for further 
experimentation with his pet air mail. Praeger declares 
he has cut down the mail time between New York and San 
Francisco by twenty-four hours and hopes to do even better 
later on. 


What the business men of New York and the rest of the 
country are worrying about is not the mail time between 
the Atlantic and the Pacific coasts, but the prompt and 
regular transmission and delivery of ordinary letters be- 
tween Boston and New York, Philadelphia and Baltimore, 
Chicago and Kansas City, New Orleans and Mobile, etc., etc. 
They can’t see why it should take 30 hours for a letter to 
go from Pittsburgh to Harrisburg, or why a letter mailed 
in Philadelphia at 4 p. m. on Monday should be delivered 
in New York at 5 p. m. on Tuesday instead of on the post- 
man’s first morning round. 


P. O. Department Demands Details—and Gets Them 


THE Post Office Department some weeks ago sent an 

inspector to my office with a demand for the details 
upon which I based a statement made in one of my letters 
to HARDWARE AGE concerning the rotten special delivery 


Service between Washington and New York. The Wash- 
ington city postmaster—a competent man in a badly 
Burlesonized job—had written me frankly that he was up 
against it on the labor problem, etc., so I put this caption 
on my little piece: “Don’t Shoot the Pianist; He’s Doing 
His Best!” 
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The inspector evidently thought this was disrespectful 
and insisted I should furnish specifications of my charge. 

So I took the young man on my knee and gave him an ear- 
ful. He hasn’t been back since and goodness knows I have 
discussed the Post Office Department’s pianist quite freely 
during the past three or four weeks. 


Marvels in Foreign Trade 


HE calendar year 1919 broke all foreign trade records 

by big margins and its enormous totals are not likely to 
be exceeded in 1920. There can be no doubt the war boom 
in exports—and the post-war boom as well—have set marks 
that are not likely to be equaled during the present twelve- 
month. 

Europe is poor as Job’s turkey and can only buy with 
depreciated paper money and promises to pay on which 
we are pretty well fed up. However much they may want 
our goods they cannot import them unless they can pay for 
them in some manner and unless they buy we cannot export. 


The year 1919 recorded a fabulous trade balance in our 
favor of $4,017,000,000, notwithstanding both imports and 
exports exceeded all previous totals. Exports for the year 
aggregated $7,922,000,000, as compared with $6,149,000,000, 
while imports were valued at $3,904,000,000, against $3,- 
031,000,000 in 1918. 


December Shows Beginning of Decline 


[ ECEMBER exports amounted to $681,000,000, a falling 
off from the $741,000,000 recorded for November. Imports 
also fell off for December, the total being $381,000,000, as 
compared with $425,000,000 for November. Both exports 
and imports were higher than in December a year ago. 

The imports of gold in 1919 amounted to $77,000,000, 
compared with $62,000,000 in 1918 and $552,000,000 in 1917. 
Exports of gold in 1919 jumped to $368,000,000 from 
$41,000,000 in 1918. In 1917 they amounted to $372,000,000. 

The decline in the figures for December show this prevail- 
ing tendency, due just at this time largely to the deprecia- 
tion in British, French, Italian and German exchange. If 
it is difficult to visualize the German mark—in normal times 
almost on a parity with the English shilling, and our own 
dearly beloved “quarter”—down to a shade more than one 
United States cent, what shall be said of the British pound 
sterling, the synonym of financial stability, going a-begging 
at $3.19? 

First thing you know the British Government will have 
to appoint a commission to ascertain whether any cracks 
are developing in the good old Rock of Gibraltar! 

But nobody believes the bottom has dropped out any- 
where. After-the-war reconstruction is a big job and a 
little toning down of our récent financial jazzing and joy 
riding will do us good. On that point all doctors agree. 


Industrial Census Soon to Begin 


NUMERATION of the nation’s industries, including 

manufacturing plants, mines, quarries, oil and gas wells, 
forestry and forest products, will start March 1, it is an- 
nounced by Director of Census Samuel L. Rogers. For the 
purpose of this census the country has been divided into 
589 districts, and 1200 men will be needed to make the 
count. A force of 98 special agents from the Washington 
office will be in charge of the headquarters in the various 
states. 

Complete statistics covering the industries are to be gath- 
ered, and these will show accurately the economic situation 
of the country. Figures on the number of workers em- 
ployed and hours and wages will be compiled. 

There are now about 400,000 manufacturing plants listed 
by the Census Bureau. Men only will be employed to take 
the industrial census, the director states, and payment 
will be made on the basis of $1 for each plant enumerated. 
Former soldiers, sailors and marines will be given pref- 
erence for the work. 

If you happen to be a manufacturer be sure and have 
the hot coffee and doughnuts ready when the boys call for 
your schedule. 











EDITORIAL COMMENT 











The Present 
Business Outlook 


HE most significant feature of the present 
business situation is that every thinking 
man knows full well that so much in it is 

artificial and abnormal that it cannot possibly 
go on at its present pace for an indefinite length 
of time. 

Prices of all commodities are unnaturally and 
unreasonably high. The selling prices of goods 
are not determined by their costs, but by what 
can be got for them because of the general 
scarcity in all lines. To ask a price is usually 
to get it. Buyers are willingly paying all sorts 
of figures under the delusion that only in this 
way can they secure articles of quality. Ex- 
travagance is the keynote in spending. The cost 
of living continually mounts until the burden 
can scarcely any longer be borne, especially by 
the salaried class. 

Yet there is no sign of a break in the volume 
of business and in the insistency of buying. 
Some day, of course, there will be a reaction. 
Mayhap then we will get a jolt that will bring 
us back to a sober and more natural pace. 
Meanwhile there is the opportunity to do much 
business and make profits, despite increased 
cost of operation, inefficient labor, and an un- 
paralleled scarcity of goods. We are well 
enough acquainted with the dangerous side of 
the situation, but what is it that keeps pros- 
perity at flood tide, and how long will these fac- 
tors prevail? 

The strength of the agricultural situation is 
the support and prop of the entire proposition. 
There are some sections, rather extensive in the 
Northwest, scattered in the South and South- 
east, where crops were poor and business lags. 
3ut these are notable exceptions. In general 
the farmers harvested crops satisfactory in 
quantity and at the highest prices they have 
ever known. There is much livestock in the 
country, more than for several years, and it is 
an essential feature nowadays on every farm. 
Farming is more diversified than ever before 
in our history, and most farmers raise most 
of the food they need for themselves ard their 
livestock and have a surplus to sell. Farming 
as a business is more intelligently prosecuted 
than ever before in this country. Farmers are 
buying more equipment and implements for 
their farms, comforts and necessities for their 
homes, and are erecting barns and silos and 
farm buildings as they never have done before. 
When prices of agricultural products decline, 
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as they must inevitably, sooner or later, 
farmers will be in better shape to meet the de- 
cline than at that time in past years. The 
farming communities are in sound and whole- 
some shape. 

Industrial life is going at a strenuous pace 
despite inefficient labor, apparently unending 
strikes, and often great shortage in material. 
The purchasing power of the wage earners, 
like that of the farmers, has never been so 
great, nor so freely exercised. And this is the 
one immediate and compelling cause of the 
present unprecedented volume of business. 

Nothing is more characteristic of the situa- 
tion than the general building activity in so 
many sections, despite the extravagantly high 
prices, also scarcity of labor and of material. 

Speculation is rampant in Wall Street and 
the Grain Pits on shoestring margins, in Wild 
Cat Oil Stocks, and worst of all, and most 
dangerous of all, in Industrial Securities, many 
of them badly watered. But, fortunately, the 
Federal Reserve Bank is alive to the situation, 
and every now and then puts the clamps on 
gambling by advancing interest rates, and 
knocking the props from under the speculation. 

When and how will it all end? No man can 
say, though there are a good many theorists 
who are setting certain definite dates for the 
coming of trouble. 

Several things may happen. Manufacturers 
may catch up with their orders and goods be- 
come plentiful. That means the beginning of 
lower prices and the consequent falling off in 
the volume of business. But manufacturers 
are months behind on their orders, and there 
are no signs of their catching up. Our export 
trade may fall off seriously, as it is sure to 
do, sooner or later, thus releasing more goods 
for the domestic demand and thus causing a 
lower range of prices. But it will take some 
time to work out such a result, and mean- 
while the export trade continues as large as 
ever. There may be a change, sudden or 
gradual, in the present optimistic temper, and 
free spending habit of the peop. Whenever 
that comes the situation will change very radi- 
cally for the worse. But there is nothing so 
far to indicate the likelihood of such change. 
This is really the most important factor to 
watch for. For it is the one sure sign of the 
beginning of the end. Until there is some sure 
symptom of such a chill in buying enthusiasm, 
present conditions are likely to persist much 
as they are. And the most conservative judg- 
ment does not expect any change for at least 
six months, 





Major Simmons Speaks on Winchester 


Vice President of Simmons Hardware Company Reviews the Chain 
Store Idea at Philadelphia Convention—Letter from 
Winchester Vice President 


I AM honored by your invitation to give you such informa- 
tion as has come to us from our 600 salesmen, who cover 
every county in the United States, regarding the new Win- 
chester Plan. The subject is such a large one, that to boil 
it down to the twenty minutes at my disposal, I have put 
on paper what I would prefer to say without notes. Please 
accept in advance my apology for what may seem too much 
personal reference, but I am sure you are interested in 
facts, as our experience discloses them, rather than in 
oratory. Also please be assured that I do not at any time 
infer that the Winchester company is, or plans to be, any- 
thing other than legitimate in its dealings; my comments 
pertain to facts and to the Winchester written documents. 

Two main standpoints in which the retail hardware 
merchant is interested: 

(1) The first is purely economic. Is the Winchester 
method of distribution likely to become a benefit to the 
United States? 

Do we desire a centraizea control by financial interests 
in Wall Street of the retail hardware businesses throughout 
the country? These interests apparently aim to control 
the production, distribution and retailing, through channels 
which exclude the jobbers, and thus far 90 per cent of the 
retailers, and are so designed that the remaining 10 per cent 
of the retailers may be later eliminated. 

(2) The second pertains to facts disclosed by the Win- 
chester Plan. 


Jobbers But Little Interested Directly 


_ The jobber’s interest is largely indirect—he is always 
interested in everything which affects the retailer, his cus- 
tomer. In spite of the success of the somewhat similar 
“Rexall” plan, the drug jobbers are still doing a profitable 
business, notwithstanding the fact that the drug jobbers 
generally played the part of “inrrocent onlookers.” One of 
our manufacturing friends tells us that an officer of the 
Winchester company paid us the compliment of saying that 
their thorough survey disclosed the fact that Simmons lines 
are so well established in retail stores in every State that 
Simmons hardware companies will likely be the last to 
feel the effect of the Winchester Plan. Therefore, please 
be assured that I have no axe to grind and that our company 
is not hurt and not likely to be hurt. I am here to give you 
facts as we have learned them. 

In Europe commerce tends toward a central point; Eng- 
land commercially is London; France commercially is Paris; 
Italy commercially is Rome. In our country, however, our 
development of smaller centers has proven to be the bul- 
wark of our American industrial and social system. This 
has been made possible by the service rendered by jobbers 
through the immense assortments they carry, available on 
short notice. As a result the American retailer carries in 
his store practically everything needed by the citizens of 
his community, and thus keeps local money at home. The 
Winchester Plan is designed to send it to Wall Street, via 
New Haven, and eventually to create a great monopoly, 
controlled by financiers who have no interest in the retailer 
except to the extent he can be utilized to make money for 
them. We common Americans do not like monopolies. The 
retailer who has earned his success and knows how to run 
his own business does not relish having a theoretical “sales 
engineer” dictate how his store shall be conducted. 

That the Winchester Plan is primarily a stock-promotion 
scheme is evidenced by the many facts relating to Win- 
chester business since 1914 and by the previous and present 
ventures of men who now control Winchester and those who 
have been connected with similar instances of so-called 
high finance.” The so-called “tobacco crowd” seems to be 
divided into two main groups, with Mr. J. B. Duke of Amer- 
lean Tobacco fame as the principal backer of both groups. 

On the one side is found Mr. Duke, Mr. Liggett and United 
Drug Co., Rexall Drug Stores, Winchester. 

On the other side is found Mr. Duke, Mr. Whelan and the 
United Cigar Stores, Riker-Hegeman Drug Stores, United 
Retail Stores, United Candy Stores, Sweets Corporation of 


America, Montgomery Ward & Co. and the American Safety 
Razor Corp., which latter owns the combined Gem, Star, 
Ever-Ready (and I think lately) Auto Strop Razor Com- 
panies. 

The Winchester people have publicly denied any connec- 
tion with Mr. Whelan and his enterprises, particularly with 
his United Retail Stores Co. and Montgomery Ward & Co. 
Possibly they mean any technical connection. I will later 
read you a letter from a hardware merchant which may be 
to you convincing on that point. One illustration will dis- 
close how they handled another venture where there was 
said to be no connection. 


The Liggett-Whelan Fight 


IGGETT controlled the Liggett (Rexall) chain of drug 

stores. Whelan controlled the Riker-Hegeman chain 
of drug stores. They competed vigorously and with much 
publicity, which brought both lots of advertising, fought 
each other. Then later, when the insiders saw nothing 
more to be accomplished and the public had “come in,” 
Whelan’s chain sold out to Liggett. An interesting article 
describing this affair appeared in Forbes’ Magazine of Oct. 
4, 1919, page 46, entitled: “Whelan’s Financiering Es- 
capades; the Tobacco Magnate Genius at Creating Paper 
Millions by the Turn of the Wrist.” 

Another article which appeared in the Magazine of Wall 
Street under date of Jan. 10, 1920, says on page 289: 

It develops that the Duke-Whelan interests (not the United 
Retail Stores as a corporation) purchased 850,000 shares of the 
authorized one million shares of Montgomery Ward & Co. (150,- 
000 shares reserved for employees) at a price of $30 per share; 
510,000 shares were disposed of to underwriters at $40 a share, 
who in turn offered it to the public at $45 a share. By this 
turn the Duke-Whelan interests realized a profit of about $5,100 - 
000 and still had in their possession 346,000 shares of stock. It 
is now proposed, however, to form another holding company, 
which will acquire these 340,000 shares (not the $5,100,000 cash 
profit) and the usual “valuable rights to subscribe’ to the new 
stock will be offered to United Retail Stores stockholders, the 
company itself intending to subscribe for 40 per cent of the issue. 


These instances illustrate what insiders can do with a 
plausible story and a bait at which the public will jump. 
But, as Forbes’ Magazine says in the article above referred 
to: “The prudent investor attaches importance not only to 
the soundness of an enterprise, but to the trustworthiness, 
the caliber and the record of the men behind it.” Again I 
repeat that I am not impugning the motives of anybody in 
the Winchester company. I am trying to give you what 
are apparently the facts about enterprises that, to say the 
least, have many points similar to the one under discussion. 

I do not say that I think the Winchester company is not 
within its legal rights in the contract it offers its selected 
agents. Certainly the men behind Winchester are not stupid 
and know their legal grounds. Nor do I mean to imply 
that Winchester intends now to do anything that may injure 
the retailer. But I do believe that the wording of the 
contract leaves Winchester free to do so later, if they should 
decide to do so. My father brought me up to believe that 
“No trade is a good trade unless both sides prosper.” I 
believe that this Winchester contract is not-a good trade. 
It is a fine case of “Heads they win—tails you lose.” 

To adapt the gun factories and buildings for making all 
the various articles which go to complete the tog line will 
practically require a separate factory for alnfost every 
separate tool. Workmen who learn to make saws will not 
make axes, nor will the men who make planes produce a 
draw-knife of good quality. To accomplish this under pres- 
ent labor conditions, when all manufacturers with years of 
experience and training are far behind on their orders and 
crying for additional competent help, is likely to take lots 
of time, money and patience. I know how very difficult it is 
to create and produce a complete line of tools, as the fol- 
lowing figures will show. In the first catalog ever issued 
for the hardware trade, just forty years ago, we illus- 
trated a Keen Kutter line of 124 patterns and 228 sizes. 
Twenty years later, in 1900, 360 patterns and 604 sizes 
were shown; about seven years later, in 1907, 1854 pat- 
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terns and 3455 sizes, and about thirteen years later, in 
1920, 2170 patterns and 4000 sizes. 

As it took us about thirty years—from 1880 to 1910—to 
complete our lines, I believe Winchester will find it takes 
several years for them to do likewise. In theory it sounds 
easy to build a factory by departments, each of which will 
make certain tools; but in practice those of us who have 
tried it have learned that experience has always developed 
many practical difficulties. 

It is a fact that many of the leading manufacturers have 
definitely declined to make goods under Winchester brand. 
Some say they have all the business they can handle and 
cannot take on another large customer, in fairness to their 
other customers of many years’ standing, whose orders are 
now long overdue. Others have refused because of the an- 
nounced policy that Winchester will make all these goods in 
their own buildings at New Haven as soon as possible. 
That is the fundamental reason for their present policy. 
Hence the manufacturer would be shortsighted to help 
Winchester over their difficult time and help make their 
plan possible for creating a direct competitor for him and 
for his customers, when he knows that any business given 
bv Winchester now is temporary and that he will be dumped 
aside as soon as Winchester can get their own factory 
started. Finding a use for idle factory buildings is the ob- 
ject of the Winchester Plan. 


Using the Catalog House 


ANY think that Winchester intends eventually to reach 

the large city trade through their own Winchester 
stores in large cities, and to reach the country trade through 
Montgmery Ward direct to consumers, as soon as the “se- 
lected agents” (retail) have created a demand for goods 
under Winchester brand. It seems to me more likely that 
they will follow down into towns as small as 10,000 the 
establishment of their own stores, and work only the country 
tributary to the little places through Montgomery Ward. 
In either event, the wording of their contract leaves them 
every opportunity to either cancel the retail agent’s agency 
and sell through a catalog house or to put in their own store 
whenever they like. Remember that they are under no 
obligation to buy back the agent’s stock, and their repre- 
sentative has said, in answer to the direct question, “We will 
not buy your stock. If the contract is terminated, you must 
sell your stock on the market for whatever you can get.” 

It seems reasonable to assume that if they have not some 
such idea in mind, they would have inserted in clause 7 a 
provision by which the agent might at least have the priv- 
ilege of selling his business (in case his partner died or his 
wife’s health forced him to move away, or for some other 
personal reason) and include in his assets the agency which 
he has made valuable by creating a demand for a hitherto 
unknown line. It would seem that some compelling reason 
caused the Winchester people to carefully avoid anything 
which would prevent them doing anything they pleased 
later on. 

From the circulars sent to stockholders of the old com- 
pany, and those issued by the bankers who offer the. new 
stock for sale, and from the best information I have been 


able to get in financial manuals and elsewhere, the situation | 


briefly seems about as follows: 

Under date of Oct. 26, 1918, a committee of directors of 
the old company issued a circular setting forth the need of 
additional capital and announcing that the banking firm of 
Kidder, Peabody & Co. had agreed to endeavor to make 
financial arrangements and form a syndicate for handling 
it, providing Mr. J. E. Otterson, first vice-president and 
general manager of the company, should continue in active 
management of the business and Mr. Louis K. Liggett would 
associate himself with the undertaking, and the old stock- 
holders would turn in their stock in exchange for stock in 
the new company. The plan contemplated a new capitaliza- 
tion of some $30,000,000 for what had been capitalized in 
the old company at $1,000,000. Of this new issue, the syn- 
dicate organized by Messrs. Kidder, Peabody & Co. were to 
receive shares to the par value of $5,500,000 for which they 
would pay cash to the company treasury of $3,500,000. 

A committee of stockholders was formed to fight the plan 
on the ground that the old stockholders should receive some 
equity in the new company besides simply preferred stock; 
in other words, a share of the earnings, not simply a return 
on money invested in preferred stock. They feel just like 
the average retailer feels on this proposition. Messrs. 
Frederick Geller and Charles K. Backman of New York 
were legal counsel for the stockholders’ committee. A com- 
promise was arranged and, while apparently not satisfac- 
tory to all stockholders, most of them took what they could 
get and thus about 97 per cent of the stock of the old 
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$1,000,000 company passed to the ownership of the new 
company, and probably represents most of the assets capj- 
talized at $30,000,000. The report goes on to show that as 
a result of refinancing the $6,000,000 of notes of the old 
company, maturing March 1, 1919, were paid. 

Considering these facts, as reported by financial manuals 
and remembering that the entire voting power in the new 
company remains vested in the holders of the common stock, 
you can decide whether or not there is any similarity with 
the high finance deals of the other group above referred to 
led by Mr. Whelan. ; 

I assume you have read the contract carefully which the 
retailer is asked to sign on the dotted line. If not, I sug- 
gest you do so; I will not take your time to read the copy 
I have in my mind. It may interest you to know that in 
talking with merchants in every State in the Union the 
reason given by a considerable part of those who have 
signed up is that they were flattered by being chosen as the 
best merchant in their town, that they didn’t want their 
competitor to get it, and that they didn’t want to run the 
chance of having Winchester put its own store in their 
town. No one of them, however, has shown anything to 
prevent Winchester putting its own store in their town 
whenever they get ready. 

Other reasons given run something like this: 

“TI wanted to get on the jobbing list for arms and ammuni- 
tion.” (Apparently such merchants are willing to pay out 
more of their own money for this privilege than the extra 
discount nets them.) Others say: 

“It seems a good gamble, though I don’t understand it 
very well.” 

“They entertained me fine, and I didn’t want to be the 
only guest at the meeting not to sign.” 

Those merchants who really feel it is a good thing for 
them are very few indeed. Again I invite your comparison 
of this plan, which flatters our vanity and plays to that 
human element which isn’t always determined by logic, with 
the wild schemes of United Retail Stores, United Candy, etc. 

I will close my remarks by reading some short para- 
graphs which state facts as the retailer who studies this 
matter carefully finds them. I leave to you to draw your 
own conclusions from these paragraphs. I have in my mind 
the names and addresses of merchants in many States who 
have given us the various instances mentioned, and invite 
your questions, if I can be of any service further. 


Comments 


(1) Dealer buys preferred stock, limited to 7 per cent 
returns, and without voting power or representation in 
board of directors. Stock is in new Winchester holding 
company, not in old Winchester Repeating Arms Company 
with which he makes contract. 

(2) Dealer pays from $60 to $120 per year for so- 
called advertising service, previously furnished free. Dealer 
has no voice in deciding what service he needs nor amount 
expended for same. He is paying about 50 per cent more 
cash monthly than his investment can earn in dividends. 
Is he handing the company the cash they pay him as divi- 
dends and enough besides to cover what they spend on him 
for advertising? 

(3) Dealer obligates himself to stock and PUSH various 
articles never yet manufactured; therefore, knows nothing 
of QUALITY, PRICE, DELIVERIES, etc. If initia] man- 
ufacturing costs should be excessive, as is usual in new 
lines, DEALER is obliged to pay profit, regardless of com- 
petitive price of other valuable lines. } 

(4) Dealer agrees to buy unknown line without knowing 
his COSTS, RESALE PRICES, margin of PROFIT, or see- 
ing a SAMPLE. He agrees to give PREFERENCE over 
established brands he has sold successfully for years, thus 
handing to his competitor the business and good-will he has 
built up in his community on those goods. 

(5) Dealer waives right to sell out his business, insofar 
as he cannot sell his Winchester agency after it has become 
an important asset. 

(6) Dealer agrees, at termination of Winchester con- 
tract, to sell his Winchester merchandise, but Winchester 
company does not agree to buy same nor to buy his shares 
of stock in Winchester a. Winchester representa- 
tive has definitely said Winchester company WOULD NOT 
BUY dealer’s stock, even though the agency is taken away 
through no fault of the dealer. 

(7) Dealer agrees that Winchester company may cancel 
contract at any time, as this clause, number 3, leaves ample 
opportunity for Winchester to cancel by stating that the 
dealer has not complied with the clause to Winchester com- 
pany’s satisfaction. Winchester is judge and jury com- 
bined. A Winchester representative, speaking to this point, 
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said the agent is protected because Winchester can’t cancel the 
agency without the action and consent of the Winchester 
Club, composed of other Winchester retail agents in the State. 
I find nothing in the signed contract to verify this nor to 
revent Winchester company taking such matters out of the 
Lends of the Winchester Club at its pleasure or of over- 
ruling the Club, about which only verbal statements were 
made. The Winchester dealer will not put too much faith 
in a contract which depends for its enforcement on verbal 
understandings contrary to the terms of the written docu- 
ment. Several retail hardware associations have passed 
strong resolutions condemning the plan as aimed at the 
a hardware business of the country. I can name sev- 
eral. 
(8) A dealer loses his identity, becoming one of thou- 
sands of RED Winchester stores, and subject to decision of 
Winchester Club as to his selling prices, etc. 

(9) Dealer consents to Winchester company deciding 
what articles, patterns, sizes, etc., shall be made, and 
DEALER agrees to push them whether they suit his trade 
or are made because New England uses those patterns. 
A Winchester representative said that a RED Winchester 
store in the South could sell Jersey pattern 3%-pound Win- 
chester axes because Winchester would teach such sales- 
manship that the consumer would buy whatever they offered. 

(10) Dealer bound to continue to push Winchester lines, 
even though later Winchester follows plan of many big ad- 
vertisers of gradually narrowing margin of profit for re- 
tailer and forcing consumer demand, even though the re- 
tailer handles at less than his cost of doing business. Then 
retailer would be less inclined to fight transition to policy 
of Winchester establishing their own store in_ that town, 
after which they could readjust retail profits as they pleased. 

(11) Dealer gets “privilege” of exclusive agency on only 
the unknown lines. He does not get exclusive on arms and 
ammunition, the only lines on which a demand now exists. 
His special discount on these lines nets far less than his 
own cash put up deserves. He could better afford to pay 
jobbers’ prices on arms and make more net money by in- 
vesting his capital in his own business. 

(12) Winchester fails to agree not to start a store in 
DEALER’S town at some future time, after DEALER has 
held the bag during the time a demand is being created— 
always a losing period. 

(13) Dealer should demand to know who owns the com- 
mon stock of Winchester company, which will get most of 
the profits, if and when earned—also what it cost them. 
Also who now owns the preferred stock which the company 
is procuring for the DEALER and what it cost present hold- 
ers. Is this stock coming from the treasury of the com- 
pany or from individuals? Also whether the cash which 
dealers pay for stock is being used for manufacturing and 
other physical operations of their company, or is paid to 
insiders to retire other obligations, and if the latter, upon 
what basis. 

(14) Dealer should remember that he cannot afford to buy 
at retail in larger quantities than he can handle for a quick 
turn-over and NET profit. Therefore, he must insist upon 
adequate service from Winchester. This would inevitably 
require Winchester to render jobbing service and incur a 
jobbing expense, which if confined to the few lines of mer- 
chandise Winchester will manufacture, will produce an 
operating cost that may consume all other profits, and leave 
nothing net from which dealer’s dividends may be paid. 
Dealer should know what service he will get before he dis- 
cards his present suppliers. 

_(15) Many merchants, even the most successful, occa- 
sionally meet some emergency—caused by sickness or crop 
failure or by some other cause beyond the merchant’s con- 
trol—when he needs a little extra time to pay his bills. 
The jobber is always ready to accommodate a loyal cus- 
tomer and lend him a helping hand in time of need. The 
Winchester contract, however, in clauses 3 and 5 makes it 
a condition that the very fact of an account not being 
ar at maturity, the whole arrangement is automatically 

My time is up and I can’t take longer to read you the 
many opinions I have here from retailers all over the coun- 
try. I will read just one paragraph which is most signifi- 
— I remind you of the denial to which I earlier referred, 
any connection existed between Winchester and either 

ontgomery Ward or United Retail Stores Company— 

elan enterprises. 

This letter was recently written by a first rate successful 
~ responsible hardware merchant who had recently at- 
ended one of the regular Winchester meetings at which 
Spoke Mr. Anderson, the treasurer of the Winchester com- 
1990. This merchant writes under date of January 28, 


101 


He attempted to show that the Winchester people had 
gone after Mr. Liggett in place of Mr. Liggett going after 
them, stating that when Mr. Otterson was faced with the 
problem of disposing of the production of their tremen- 
dously expanded plant, he naturally turned to his old 
friend, Mr. Liggett, and asked him to become a member of 
their board of directors, so that they could get the benefit 
of his experience and advice; that Mr. Liggett at first 
refused, but afterward agreed to look the proposition over 
and that if it appealed to him he would go on their board 
for one year. After looking the matter over, he decided 
it was a good thing, and so he is on their board to-day. Mr. 
Anderson was free and frank to admit that Mr. Liggett 
had opened up the vast store of facts and information 
possessed by the United Stores Company and the Rexall 
Company to them. 

He also went on to say that the malicious report had been 
spread around that the Winchester Repeating Arms Com- 
pany was broke, which he said was refuted by the purchase 
of Montgomery Ward & Co. for $90,000,000, stating that 
they were either not broke or had a mighty good credit. 

I feel I am safe in speaking for the hardware jobbers 
generally, many of whom have already announced that they 
would no longer handle the Winchester lines because it 
was opposed to the interests of the retail hardware trade, 
and say that I think the majority of jobbers will not con- 
tinue to furnish the distribution for Winchester arms and 
ammunition for 1920, which the Winchester company needs 
to supplement the small volume which the selected agents 
can handle for this year and estimated at about 10 per 
cent of Winchester present manufacturing output. As to 
my own companies, we have thought it to the best inter- 
ests of our customers that we should not make any public 
statement as to whether we will catalog and sell any Win- 
chester arms and ammunition in future, but you can draw 
your own conclusions when I remind you that we have 
said to our customers that we believed it would not be 
to their best interests to sign up with the Winchester com- 
pany and when I remind you that we have always believed 
that our interests and those of our customers were one 
and the same. But I will tell you also, since this is execu- 
tive session, while I was writing this last night in my 
Corona, my brother, who spent last evening here on his 
way to New York, wrote a general letter to our salesmen 
instructing them to return their catalog pages showing 
Winchester goods—they were instructed many weeks ago 
to take no more orders for them. 


Vice President Drew's Letter 


FEBRUARY 11, 1920. 
Mr. Roy F. Soule, Editor HARDWARE AGE, New York City. 


DeaR M. Soute: In the January 1st number of Harp- 
WARE ARE, page 77, there appears the following paragraph 
relative to the Winchester Company and bearing upon your 
publication of the abstracted report of the meeting of the 
National Hardware Association in New York, attended by 
Mr. Otterson: 

Representatives of the Winchester Company stated that the 
above report was carefully edited; that the omissions were all 
favorable to their side of the case. Up to the time of going to 
press, however, HARDWARE AGE has been unable to procure a 
more complete copy, if there is one in existence at this time. 


We find that this paragraph has been quite generally 
misunderstood and that the impression has gone abroad 
that the report of the meeting as published was edited by 
the Winchester Company and is satisfactory to it and that 
it was favorable to our interests to omit those matters which 
were omited. 

You realize of course that such is not the case. The 
report of the meeting as published is not satisfactory to 
us in that matters have been omitted which we would like 
to have published and we feel that the omission of these 
matters is not in our interest and is in the interest of the 
jobbers. 

We have made repeated requests upon the officers of the 
National Hardware Association that we be furnished with 
a copy of the complete minutes of the meeting, at which 
we were their invited guests and at which they had a 
stenographer present. The officers of the’ Association have 
declined to furnish us a complete copy of the minutes and 
we are consequently unable to furnish the same to you for 
appropriate publication. We would like to have a complete 


(Continued on page 113) 














eT TTY Ti, | 





TRADE CONDITIONS 


and Iron, Steel an 


d Hardware Prices 





in variou 





A review of the week’s business, with notes on tendencies prevailing 


s territories 














N E W 


Office of HARDWARE AGE, 
New York, February 16, 1920. 

LL business in and around New York is still suffering 
A from the demoralizing effects of the recent storm. 

There has been virtually no shipments made during 
the past week by local jobbers because the streets of the 
city are literally choked with snow and ice. Trucking is 
being carried on with the utmost difficulty and hazard. The 
work of clearing the streets has been hampered by agitators 
who urged the workers to strike for more pay. 

Added to the serious conditions inside the city limits 
hardware jobbers experienced the trouble all shippers have 
suffered lately from the railway embargoes. These em- 
bargoes were placed on freight shipments to various points 
because of the serious congestion brought about by the 
storm, as well as by the deplorable shortage of freight cars 
that is causing large shippers everywhere embarrassment 
as well as unfeigned anxiety. 

Jobbing firms that have a good supply of snow shovels, 
side walk scrappers and kindred lines are doing a rushing 
business, which is the only solace of the storm. 

The situation regarding shortages seems to be growing 
more and more serious. The scarcity of steel sheets, wire 
and wire cloth becomes daily more obvious. As one jobber 
expressed it. “The more apparant a shortage is the more 
excessive the demands, hecome, and consequently the market 
grows more exciteable and unstable.” 

The demand for builders’ hardware is continually growing 
stronger, and the shortage is very keenly felt. The promised 
building boom, that reason indicates as a matter of absolute 
necessity, will, because of the shortage of builders’ hard- 
ware, be rather slow in starting, judging from the present 
situation. 

The following notable price changes occurred during the 
past week. 

All makes of machinists and bench vises advanced between 
10 and 15 per cent. 

Hand grinders advanced approximately 10 per cent. 

Copper hull rings advanced 10 per cent. 

Leader Hand Plows (sole selling agent John H. Graham 
‘Company, New York), advanced 5 per cent. 

Gilt nails advanced 10 per cent. Extension rods advanced 
10 per cent. Curtain poles 1% in. now are 6%, cents per ft. 
Brass safety chains are now being quoted by local jobbers 
at 30 per cent off. Other price changes are noted herewith 
in bold face type. 

Brass and Copper.—Little or no change of any significance 
has occurred lately in this market. Interest is consistant 
but somewhat dull. Prices are firm. 

Base prices for not less than 100 lb. of a size from New York 
stock. High brass sheets, 2644c. to 31%c. base; high brass wire, 
26%c. to 31%c. base; high brass rod, 23%c. to 28c. base; seamless 
brass tube, 32%4c. to 35%4c. base; seamless copper tube, 34c. to 
37c. base; sheet copper, 3044c. to 324%c. base; copper wire, plain, 
2914c. base. 

Coffee Mills.—There is a very keen interest being mani- 
fested for these items by many dealers. The local supply 
is somewhat short and prices firm. 

Crystal coffee mills, with glass hopper, $16.50 per doz.; wooden 
coffee mills, 6 x 6 x 8. $9.75 per doz. 

Farming Tool Handles.—Probably because of the shortage 
in garden tools the interest in handles has increased pro- 
portionately. Large orders are on file in the offices of local 
jobbers for handles of all kinds and many urgent inquiries 
have been received jobbers report, asking that immediate 
shipment be made. 
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Farming tool handles generally are quoted at 5 
Long shovel handles, 5 per cent off. Long spade 
handles, 5 per cent off. Bent D handles, 5 per cent off. Malleable 
D fork handles, 5 per cent off. Pick handles plus 20 per cent, 

Files.—There is an advance expected in this line because 
of the shortage and the increased cost of raw material 
and labor. Present prices are. 

Nicholson files, 50-744 per cent discount; New American, 60 per 
cent discount; Disston, 50-10 per cent discount; Black Diamond, 
50-5 per cent discount. 

Flower Bed Guards.—Substantial interest still holds in 
this line and the shortage is becoming more apparant. 
Prices are: 

Perfection flower bed guards, 16 in., $7.75 per 100 sq. ft.; 
$9.10 per 100 sq. ft. 

Galvanized Ware.—An advance is anticipated by many in 
this line. Some items are almost off the market as far 
as local jobbers are concerned. There is a very real short- 
age in this entire line which holds no prospects of immediate 
remedy, according to many manufacturers. Galvanized 
sheets, No. 28 gage, are now being quoted $9.50 to $10 base 
per 100 lb. Other items are firm. 

Galvanized pails, 8 qt., $4.25 per doz.; 10 qt., 
12 qt., $5.55 per doz.; 14 qt., $6 per doz.; 16 qt., $7.30 per doz. 
Iixtra heavy galvanized pails, 12 qt., $7.30 per doz.; 14 qt., $8.35 
per doz.; 16 qt., $11 per doz. Fire pails, galvanized, $6.80 per doz. 
Wash tubs, No. 1, $13.75 per doz.; No. 2, $15.95 per doz.; No. 3, 
$18.60 ner doz. 

Garden Tools.—A further advance is expected during the 
coming week. It will probably be in the neighborhood of 
5 or 10 per cent. This line continues to lead all others at 
present in the interest being manifested by buyers. The 
shortage is growing worse as some of the larger orders are 
being filled, and many dealers who were late in ordering 
will undoubtedly suffer by late deliveries as jobbers are 
experiencing difficulty in securing shipments from the fac- 
tories. Present prices are subject to sudden change. 

Hedge shears, 6 in., without notch, 80c. each, net; 8 in., $1.20 
each, net; 10 in., $1.50 each, net; 8 in., with notch, $1.40 net; 
10 in., $1.65 net; 12 in., $2.25 net. Border shear without wheel, 
8 in., $2.25 net; 9 in., $2.50; with wheel, 8 in., $2.75 net; 9 in, 
$3 net. 

Lawn rollers are being quoted list plus 10 per cent. 
Socket holders are $8.04 per doz. Riveted shank 
finish, $3.65 per doz.; solid shank hoes, bronze finish, 

doz.; mortar hoes, 9 in., $10.38 per doz. 

Malleable iron rakes, 10-tooth, $4.15 per doz.; 14-tooth, $4.65 per 
doz.; 16-tooth, $5.10 per doz. Steel rakes, 10-tooth, $6.75 per doz.; 
14-tooth, $8.15 per doz.; 18-tooth, $9.50 per doz. Wooden lawn 
rakes, wooden bows, $5.26 per doz.; steel bows, $7.36 per doz.; 
wooden hay rakes, 2-wire bows, $4.50 per doz.; 3 aluminum bows, 
$7.10 per doz. 

Spading forks, 4-tang, malleable D handle, strapped, $10.75 per 
doz.; wooden D handle, strapped, 4-tang, $14 per doz.; 4-tang, 
extra heavy, wooden D handle, $16.10 per doz. 

Manure forks, 4 tines, strapped, 414-ft. handle, $11.63 per doz.; 
4 tines, plain ferrule, 44%4-ft. handle, $10.30 per 5 tines, 


Prices are: 
per cent off. 


22 in., 


$4.90 per doz.; 


hoes, blue 
$7.25 per 


doz.; 5 
strapped ferrule, 4%-ft. handle, $14.65 per doz.; 4 tines, wooden D 
handle, plain ferrule, $12.54 per doz.; malleable D handle, 4 tines, 
plain ferrule, $10.04 per doz.; malleable D handle, 4 tines, s 

$12.50 per doz.; wooden D handle, 4 tines, strapped, $15 

Hay forks, 2 tines, 51%4-ft. handle, plain ferrule, $9.¢ 
3 tines, plain ferrule, 51%4-ft. handle, $10.54 per doz.; 
strapped ferrule, 5%4-ft handle, $11.95 per doz. 

Garden Trowels.—The same conditions hold true for this 
line as for all other lines of spring and garden goods. Prices 
are firm and interest vigorously keen. Prices are: Tinned 
steel blade trowels, 6 in., 68c. per doz.; riveted shank, florist 
trowel, heavy steel blade, $1.40 per doz.; one-piece garden 
trowel, 114 in., $2.25 per doz.; Magic weeders, $1.15 per doz. 

Garden Sets.—More and more interest and buying activity 
is showing itself in this line. The conditions prevail as was 
stated about garden tools generally. 
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Prevailing prices are: Set consisting of 1 hoe, 1 five-tooth 
malleable rake and 1 steel spade, 3% x 3 in., $1.25 per doz.; sets, 
four-piece steel garden set, 1 floral shovel, 1 floral rake, 1 ladies’ 
hoe and 1 boys’ spading fork, $22.25 per doz. sets. 

Glass.—There are no prices that can be quoted for window 
glass accurately. All local prices are nominal, subject to 
stocks on hand at time of delivery. The situation is very 
acute. The supply is in every sense of the word totally 
inadequate to meet the overwhelming demands that exist. 
The railroads are urgently in need of glass and could prob- 
ably absorb the entire output of a large number of factories 
for many months, and the same condition holds essentially 
true for the automobile industry. Building contractors are 
offering fabulous prices for ordinary window glass of in- 
ferior grades, and are experiencing unparalleled trouble to 
even get orders placed. Many factories have refused to 
take any more orders for large quantities until they are able 
to fill some of the orders now on their books. Manufac- 
turers say that labor is loafing on the job. 

Linseed Oil.—There is very little activity in this line. 

The large buyers in the paint trade are generally covered 
for their requirements for months ahead and the season is 
not sufficiently advanced for an appreciable spot demand 
from jobbers, dealers and others. The International Associa- 
tion of Master House Painters and Decorators is laying 
plans for a gigantic campaign to promote the use of paints, 
which will no doubt react in this market by way of an 
enhanced demand for linseed oil. The slogan of the cam- 
paign will be “Save the Surface,” and it is said that much 
advertising space will be employed to put it before the pub- 
lic. Meanwhile oil continues firm and steady at the current 
basis of $1.77 to $1.83 per gallon for February-March in 
carlots, $1.72 for April and $1.62 for May-September. There 
have arrived this week at New York 94,435 bags of flaxseed 
from Buenos Ayres. 

Other prices are: $1.79 to $1.80 per gallon for 5-bbl. lots 
and $1.81 to $1.85 for single barrels. Boiled oil is 2c. extra, 
double boiled oil is 3c. extra and oil in half barrels is 5c. 
extra. 


Lawn Mowers.—Renewed interest in various sizes of 
mowers manifested itself during the past week in local job- 
bing circles. Many inquiries and orders from out of town 
have been received. Prices are firm. 

Plain bearing, 3 blades, 12 in., $5.15 net; plain bearing, 14 in., 
$5.40 net; plain bearing, 4 blade, 10 in., $5.50 net; plain bearing, 
4 blade, 12 in., $5.75 net; 16 in., $6.25 net; ball bearing, 3 blades, 
12 in., $6.40 net; 16 in., same, $6.90 net; level, 4 blade, 14 in., $9.35 
net; same, 18 in., $10.35 net; same,.20 in., $10.85 net. 

Nails.—We hesitate to add to what has been said during 
the past two weeks about the nail situation. No appreciable 
improvement has been seen and few jobbers seem very 
optimistic. There is no end to the orders that have been 
received and that continue to be received by dealers and 
jobbers alike. But there are no nails except in picayune 
quantities. 

There is, broadly speaking, no base price for nails in New 
York to-day. Radically different circumstances seem tc 
affect every separate sale. The scarcity of both cut and 
wire nails is the most conspicuous shortage in the entire 
hardware market. Relief is remote, depending uttérly on 
the quantity of production the mills are able to maintain 
in spite of the handicaps that confront them in the steel 
districts. The American Steel & Wire Company continues 
to maintain its base price on wire nails at $3.25 per keg, 
but it cannot fill a fractional part of the demands it receives. 
The current prices prevailing in this section are: For wire 
nails from $4.25 to $8 base per keg. For cut naiis the prices 
range from $7.75 to $8.50 base per keg. It should be noted 
that only small lots are obtainable even at these figures. 


_ Brass and wire nails in 1-lb. papers are quoted by local 
jobbers at % off. Quarter-pound papers take a discount of 
10 per cent. Set screws, iron, 50, 10, 5 per cent off. Cap 
screws, 50 and 10 per cent off. Galvanized nails, 25-lb. boxes, 
4D, $8.65; 6D, $8.55; 8D. $8.45; 20D, $8.35. Galvanized roof- 
ing nails, 1 x 12, $10. Plain roofing nails, 1 x 12, $7.20. 


Naval Stores.—Turpentine is held locally at $2.05 per gal- 
lon f.o.b. New York. The market for naval stores, it should 
be noted. is subject to constant and erratic fluctuations al- 
most daily. Rosin advanced again during the past week. 

mmon to good strained rosin on a basis of 280 lb. per bar- 
rel is quoted at $1950. D grade $19.75, and best W W 
$24.50 per barrel, f.o.b. New York. 


Rope.—As stated last week an advance is expected before 
the first of March. The scarcity and increased cost of hemp 
1s attributed as the reason for this prediction. Present prices 
are subject to sudden change, probably somewhere in the 
neighborhood of a three-cent advance. 
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Quotations are: Jute rope, No. 1, 17%ec. to 18e.; jute rope, 
No. 2, 16%c. to 17¢c.; jute twine wrappings, best grade, 28%c. to 
38c.; Indian hemp twine, No. 4% to 6-in. basis, 24%e. to 27c.; 
Manila rope, best grade, 25c. to 261¢c.; second grade, 24c. to 
251c.; hardware grade, 22c. to 23%4c.; sisal rope, pure, %-in. basis, 
19¢c. to 22%c.; lathe yard, first grade, 19c. to 2214c.; second grade, 
17c. to 19%e. 


Roofing and Building Paper.—The heavy demand con- 
tinues in this line. Prices are firm since the advance re- 
ported last week. 

Rubber roofing paper, 1 ply, $2.80: No. 2 ply, $3.40; No. 3 ply, 
$4; all per roll. Tar paper, 1 ply, $2.85; 2 ply, $1.95; 3 ply, $2.40. 
Red rosin sheathing paper, 25-lb. roll, $1.65 per roll; 30-lb. roll, 
$2.20; 40-Ib. roll, $3.15. 

Certain-teed Roofing.—1 ply, $2.18; 2 ply, $2.70; 3 ply, $3.22 

Rubber Garden Hose.—A very substantial demand _ is 
being made for rubber garden hose and its accessories. 
Prices are: Rubber garden hose, % in., 6-ply, 14%c. per ft.; 
5% in., 7-ply, 18%4c. per ft.; % in., 5-ply, 14c. per ft.; % in., 
4-ply, wire bound, 16c. per ft.; % in., 6-ply, plain, 16c. per 
ft. All prices quoted herewith are for 50-ft. lengths. 
Lengths of 25 ft., add 4c. per ft. 

Hose washers are 45c. per lb. Nozzles, level grade, $7 per 
doz.; Will-Wear grade, $7.50 per doz.; galvanized hose 
clamps take a discount of 10 per cent. 

Hose Reels.—Simplex hose reels sell at $15 per doz. Reels 
with galvanized steel drum, 21%in. diameter, handles 28 
in., for 100 ft. of hose, $30 per doz. 

Pruning Shears.—The spring buying season has increased 
interest in this line enormously. Pricés are firm. 

Cast iron pruning shears, $2.50 per doz.; 9-in. California 
pattern, black finish, $8.75 per doz.; 9-in., full polished, 
California pattern, $13.50 per doz. 

Grass shears, black finish, 5% in., $2.90 per doz.; full 
polished, warranted, $6.35 per doz. 

Lawn Sprinklers.—These items are receiving their fair 
share of interest in the present spring buying. Prices are 
firm. Gold lacquered, tin top, 4% in. diameter, $1.40 per 
doz. Sheet brass ring sprinkler, 8 in. diameter, $7.50 per 
doz. Sprinkler with 3 brass arms, 5 in. high, brass head, 
$14 per doz.; 3 brass arms, 12 in. high, brass head, $16 per 
doz.; 3 brass arms, 24 in. high, brass head, $23 per doz. 

Sprayers.—Sprayers are in ample demand and the sup- 
ply seems to be fairly adequate to answer normal spring 
buying in this section. 

One-pint sprayer, tin tank, $3.25 per doz.; one-quart same, 
$4.50 per doz.; 1 qt. tin, with,brass tank, $10.50 per doz. 

Screws.—An advance became effective during the past 
week on screws. Flat head, bright screws are now quoted 
72% and 20 per cent. Flat head, galvanized screws, 5742 
and 20 per cent. Round head, blued screws, 70 and 12 per 
cent. Round head, nickel plated screws, 60 and 12 per cent. 
It should be noted that plain round and flat head screws 
remain the same. 

Wire Goods.—Very active interest holds in this line. The 
scarcity is becoming daily more and more troublesome and 
serious. Price advances occurred on square mesh wire cloth. 
Other items remain the same since the advance of last week. 

Square mesh wire cloth, 2 x 2, $5 per 100 square ft. 

3 x 3, $5.25 per 100 sq. ft. 

4x 4, $5.50 per 100 sq. ft. 

5x5, $5.50 per 100 sq. ft. 

6 x 6, $5.75 per 100 sq. ft. 

8x 8, $6.25 per 100 sq. ft. 

Stone plain annealed wire, No. 16, $7.85 per 100 lb.; No. 
18, $8.45 per 100 lb.; No. 20, $9.60 per 100 lb.; No. 24, $11.15 
per 100 lb. Stone galvanized annealed wire, No. 16, $9.85 
per 100 lb.; No. 18, $10.85 per 100 lb.; No. 20, $11.85 per 
100 lb.; No. 24, $12.50 per 100 lb. 

Black screen wire, 12 mesh, $2.40 per 100 sq. ft.; dull 
finish galvanized wire, 12 mesh, $2.90; 14 mesh, $3.40; pearl 
wire. 12 mesh, $3.75; 14 mesh, $4; copper wire, 14 mesh, 
$10.25, all per 100 sq. ft. Poultry netting is quoted at 40 
per cent off. 
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Otfice of HARDWARE AGE, 
Chicago, Feb. 11, 1920. 
HE volume of business done last week by both retailer 
and jobber, sent a new record. Nearly every manu- 
facturer has notified the trade that their output has been 
sold for an indefinite period and that they are accepting 
orders only subject to prices ruling at date of shipment, and 
deliveries to be made at their convenience. The number of 
advance orders and the disposition of merchants to pro- 
vide earlier than heretofore for fall requirements have 
been notable. Hardware jobbers have notified their sales- 
men that all orders taken by them are subject to approval 
of the home office. Jobbers find it impossible to back order 
goods which they are unable to fill from their stocks, as 
they do not know what prices the goods will cost them that 
are not on their shelves. 
Reports from the cutlery manufacturers indicate that 
the shortage in all grades of cutlery will be greater in 
1920 than in 1919. 


Practically every firearm company is sold out for the 
balance of the year. American single and double barrel 
shotguns have advanced about 10 per cent. 

Ammunition manufacturers are making fair deliveries 
and appear to be in better shape. 

There is very little if any poultry netting and wire cloth 
on the market, except what jobbers have in stock. Manu- 
facturers are unable to procure wire and their production 
is greatly curtailed. 

Conductor elbows advanced to 60 per cent discount from 
the standard list. 

Traffic conditions are continually getting worse. A pro- 
test against the order of the Railroad Administration plac- 
ing an embargo on box cars from February 8 to 18 to 
facilitate the movement of grain and other priority list com- 
modities was made to Director-General Hines by the IIli- 
nois Manufacturers’ Association. He was urged to with- 
draw the order and “to resume normal and non-discrimina- 
tory methods of car distribution.” 


The paint market continues to be very active and prices 
on all lines continue firm. There has been an advance in 
this market of 4 cents per gallon on turpentine and 50 
cents per hundred pounds on New York plaster of Paris. 
The balance of the staples remain the same. 

Cash sales continue. to be exceptionally good and collec- 
tions very satisfactory. 


Axes.—Prices on axes have advanced. Manufacturers 
state that owing to the increase cost of labor and raw 
material they were forced to put up their prices. The 
demand for axes of all grades continues to be very heavy 
and jobbers report their stocks below normal. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
single bitted axes, 3-lb. to 4-lb., $16.50 per doz. 
bitted, $22.50 per doz. base. 

Alarm Clocks.—New prices on alarm clocks were issued 
by the jobber this week which shows an advance of about 
13 per cent. Owing to the shortage of skilled labor, man- 
ufacturers continue to be behind with their orders and have 
notified the jobber that they can only ship about 25 per 
cent of their requirements each month. The demand for 
alarm clocks was never heavier. 

We quote from jobbers’ stocks, f.o.b. Chicago: The American 
alarm clock, dozen lots, $13.84 per doz.: Sleepmeter alarm clock, 
$18.36 per doz. net: Ironclad alarm clock, $22.29 per doz. net; 
Big Ben and Baby Ben, $28.78 per doz. net. 

Ash Sifters.—There has been no change in the situation 
as to ash sifters since last reported. Both jobbers and re- 
tailers report steady business. Owing to the shortage of 
wire cloth there no doubt will be a shortage for next season, 
so dealers are urged to anticipate their wants as far ahead 
as possible. 

We quote from jobbers’ stocks, f.0.b. Chicago: 
frame, wire screens, 12x14 black japanned sifters, 
doz.; galvanized screens, $3.40 per doz.: barrel 
$12 per doz.; furnace sifters, 30-in., straight 
blade. double tinned, $7.80 per doz.; rotary sifters, 
per doz. 

Coal Hods.—The scarcity of steel sheets has greatly re- 
duced the production of coal hods with the result that job- 
bers are out of stock on nearly all of the best sellers. 
There continues to be a heavy demand and prices quoted are 
only subject to stock on hand, as prices on coal hods for 
future delivery have not been issued. 

We quote from jobbers’ stocks, f.o.b. Chicago: Japanned open 
hods, 17-in., $4.70 per doz.; 18-in., $5.25 per doz.; japanned fun- 
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base; double 


Square wood 
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nel hods, 17-in., $5.90 per doz.; galv. open hods, 17-in., $7.20 per 
doz.; 18-in., $7.85 per doz.; galv. funnel hods, 17-in., $8.90 per 
duz.; 18-in., $9.60 per doz. 

Tire Chains.—Prices on tire chains continue to be held 
very firm. Jobbers report that they are out of stock on 
some sizes. Roads and streets continue to be very slip- 
pery and require the steady use of chains. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
chains, 30 x 3%, in lots of dozen pairs, $2.53 per pair. 

Eaves Trough and Conductor Pipe.—The shortage of 
eaves trough and conductor pipe is becoming more acute 
owing to the shortage of steel sheets. Local jobbers state 
that they have enough business booked to keep them go- 
ing to from three to four months and that the demand is 
increasing daily. There will be a great deal of this mate- 
rial used when construction work under way is far enough 
along to require eaves trough and conductor pipe. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, lap 
joint eaves trough, 5-in., $5.55 per 100 ft.; 2-in., plain galvanized 
ridge roll, $5.55 per 100 ft.; 29-gage conductor pipe, 3-in., $6 per 
$100 ft. These prices are for full crate lots. 

Files.—There has been no improvement in deliveries of 
files from manufacturers. Jobbers are accepting orders only 
subject to stock on hand. Retail sales are reported rather 
slow at this season of the year, but the demand from the 
manufacturing plants is heavier than ever. There has been 
no advance in price since last reported, but the market con- 
tinues to be very firm. 

We quote from jobbers’ stocks, f.0.b. Chicago: Nicholson files, 
50-71% per cent discount; New American, 60 per cent discount; 
Disston, 50-10 per cent discount; Black Diamond, 50-5 per cent 
discount. 

Galvanized Ware.—All orders for galvanized ware are 
accepted subject to stock on hand and at prices ruling at 
date of shipment. Owing to the scarcity of steel sheets 
manufacturers are unable to make deliveries and jobbers 
are out of stock on nearly all the best sellers. They con- 
tinue to place a limit of one dozen of an item to a cus- 
tomer. Number 2 and 3 galvanized tubs continue to be off 
the market and no promise as to delivery from the manu- 
facturer. 


Glass.—There continues to be a serious shortage of plate 
glass. At a recent conference between the manufacturers 
and representatives of skilled labor wages for the coming 
year were settled at 5 per cent higher than wages in effect 
during 1919. With the increase cost of fuel and material 
used in manufacturing window glass, there is very little 
likelihood of lower prices. Reports from jobbers indicate 
a heavier demand for window glass this winter than at any 
previous time, and manufacturers state that they are un- 
able to get one-third of their normal supply. It will be 
several months before the manufacturers will be able to in- 
crease their output to meet the increased demands. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single strengtlr 
A, all sizes, 77 per cent off: single strength B, first three brack- 
ets, 77 per cent off; all sizes, double strength A, 79 per cent 
off; putty in 100-lb. kits, $4.25; glaziers’ points, No. 1, No. 2 and 
No. 3, 1 doz. to package, 65c. per package. 

Clipping Machines and Parts.—While the demand for 
sheep shearing machines continues to be very good, a heavy 
demand is for the horse clipping machines. Jobbers re- 
port very satisfactory sales and state that their stocks are 
about normal. Deliveries from the manufacturers are Sat- 
isfactory and present prices are held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Stewart horse 
clipping machines, No. 1, ball-bearing, enclosed type, for horses, 
mules and cows, list $12,75. Top plates, list $1.00. Bottom 
plates, list $1.50 Discounts, 25-5. Stewart clipping machine, No. 
8, for sheep and goats, complete with No. 5 shear, four combs 
and four cutters, $17.00 list. Discount, 25-5. 

Wood Handles.—There has been no change in the situa- 
tion as to wood handles since last reported. The demand 
continues to be very heavy with the available supply far 
below normal. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 1 hickory 
axle handles, $4 per doz.; No. 2, $3 per doz.: second growth hick- 
ory axe handles, $6.30 per doz.; extra quality hickory axe han- 
dies, $5 per doz.; No. 1 hatchet and hammer handles, 9c. per 
doz.; second growth hickory hatchet and hammer handles, $1.60 
per doz. 

Lanterns.—Sales on lanterns continue to be very satis- 
factory. Jobbers report that deliveries from the manu- 
facturers are uncertain with a result that their stocks are 
somewhat broken. There has been no change in price since 
last reported. 

We quote from jobbers’ stocks, f.0.b. Chicago: Competition 
lanterns, No. 0 tubular, $6.50 per doz.; No. 2 tubular cold blast, 
$9.35 per doz. 
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Paints and Oils.—Prices on nearly all lines of staples are 
very firm. There has been an advance in the price of tur- 
entine and New York plaster of paris. The only change in 
Tinscod oil conditions is the raising of ‘the May option by 
one firm 10 cents per gallon. The market continues firm 
and it is quite possible that other crushers will follow. 
Manufacturers of white and red lead report that they are 
from sixty days to three months behind with orders and are 
making every effort to speed up production. Pig lead is 
very scarce. Even at the present high price of turpentine 
the market is very firm and there has been a fair de- 
mand. 

The following prices prevail on leading staples: Strictly pure 
linseed oil, 1 to 4 bbl., one delivery, raw, $1.98 per gal.; boiled, 
$2.00 per gal. Terms 30 days net, or less 1 per cent if paid 
within 10 days from date of invoice. Strictly pure gum spirits of 
turpentine in barrels, $2.30 per gal.; 180-deg., denatured alcohol, 
in barrels, 85c. per gal.; strictly pure white lead, 100-lb. kegs, 
$15.00 each; New York plaster of paris, in barrels, $4.50 per bbl.; 
Gilders’ whiting, in barrels, $3.00 per cwt.; pure shellac (4-lb. 
goods), in gallon cans, white, $7.30 per gal.; orange, $6.80 per gal.; 
English Venetian red, in barrels, $2.50 to $5.00 per cwt. 

Nuts and Bolts.—Sales on nuts and bolts continue to be 
very heavy and dealers are finding it very difficult to obtain 
deliveries from the mills. Jobbers have only a limited sup- 
ply on hand, and orders are coming in faster than they can 
be filled. Present prices are held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine bolts 
up to % x4 in., 35-5 off; larger sizes, 25-5 off; carriage bolts 
up to % x6 in., 30 off; larger sizes, 20 off; coach or lag screws, 
ciesiet points, square heads, 45-5 off; hot pressed nuts, square or 
hexagon cap, $1.45 off per 100 lb.; stove bolts, 70 off. 

Wire Nails——There has been a slight improvement in de- 
liveries of wire nails during the past week. This does not 
mean, however, that the available supply is sufficient to 
meet the present demands. Jobbers have not been able to 
accumulate a stock and as fast as shipments are received 
they are applied on orders. Never before have stocks on 
wire nails been so low and with the mills working to capa- 
city they will be unable to supply present demands. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common wire 
nails, from $3.90 to $4.50 per keg base. 


Rope.—There has been no change in the situation as to 
manila rope since last reported. Manila fibre market con- 
tinues to be very firm and the demand for rope is steadily 
increasing. Jobbers report that they have fair stocks on 
hand and are able to fill orders promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago: In full coils, 
manila rope, standard brands, No. 1, 25%4c. per Ib. base; No. 2. 
24%c. per lb. base; No. 3, 22%c. per Ib. base; sisal rope, full 
coils, standard brands, No. 1, 19%4¢. per lb.; No. 2, 17%c. per Ib. 

Roofing Paper.—Sales on roofing and building paper dur- 
ing the month of January breaks all previous records. It 
does not seem to be a question of price, but a question of 
getting material. There has been an advance in price 
since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Certainteed 
roofing, 1-ply, $2.13 per sq.; 2-ply, $2.64 per sq.; 3-ply, $3.15 per 
sq.: Major roofing, 1-ply, $1.83 per sq.; 2-ply, $2.24 per sq.; 
3-ply, $2.65 per sq.; Guard roofing, 1-ply, $1.38 per sq.; 2-ply, 
$1.74 per sq.; 3-ply, $2.10 per sq.; tarred felt, $4.25 per 100-Ib.; 
red and gray rosin paper, $90.00 per ton. 

Spark Plugs.—Sales on spark plugs continue to be very 
heavy, and jobbers state that are receiving good deliveries 
from the manufacturers and have fair stocks on hand. 
However, there are a great many more spark plugs being 
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sold this year than ever before. Dealers should check up 
on their stocks and keep amply supplied. 

We quote from jobbers’ stocks, f.o.b. Chicago: Hercules Giant. 
lots of 1 to 50, 65c. each; lots of 50 to 100, 62%4c. each; lots of 
100 and upward, 60c. each; Hercules Junior, lots of 1 to 100, 40c. 
each; lots of 100 to 150, 37%c. each; lots of 150 and upward, 35c. 
each; Hel-Fi standard plugs, lots of 50 to 100, 42%4c. each; lots 
of 100 and up, 40c. each; Hel-Fi superspark plugs, lots of 50 to 
100, 62%c. each; lots of 100 and up, 60c. each; A. C. Titan plugs, 
638c. each; A. C. Cico plugs, 48c. each; Champion X, 59c. each; 
Chainpion O, 62c. each; Champion Heavy-Duty, 73c. each; Split 
dorf plugs, 62%4c. each; United plugs, Junior, small lots, 40c 
each; lots of 100 or over, 37%c. each; United Giant Heavy Duty, 
small lots, 60c. each; lots of 100 or over, 57%4c. each. 

Steel Sheets.—The situation as to steel sheets is about 
the same as last reported. There has been no increase in 
production and the shortage is more acute than ever. 
Jobbers have limited quantities of one bundle to a cus- 
tomer, but have very few, if any sheets on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Galvanized sheets 
No. 28 at $8.00 per 100 lb., 28-gage black sheets, $6.50 per 100 Ib 

Stove Board.—Salesmen continue to take very satisfac- 
tory orders on stove board for future delivery. Manu- 
facturers have limited stocks on hand and jobbers state that 
their production is being greatly curtailed on account of 
the shortage of sheets. 

We quote from jobbers’ stocks, f.o.b. Chicago: Wood lined 
crystal stove boards, 24x 24, $13.65 per doz.; 26x26, $16.05 per 
doz.; 28x 28, $18.85 per doz.; 30x30, $21.30 per doz.; 33x 33. 
$25.50 per doz.; 36 x 36, $30.50 per doz. 

Screws.—There has been an increase in the demand for 
wood screws during the past week and jobbers are finding 
it very difficult to fill orders, owing to the slow deliveries 
from the manufacturer. While there has been no change in 
price, the market is very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head, bright 
screws, 7214-20; flat head brass, 60-20; round head brass, 57%4-20; 
round head blued, 70-20. 

Sash Weights.—Sash weights continue to be very scarce 
as foundries are unable to obtain enough scrap iron to 
maintain 50 per cent of their normal production. Local 
foundries have advanced their price $5 per ton during the 
last week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash weights, 
in less than ton lots, $68 per ton; ton lots, shipment direct from 
the foundry, subject to delay, $65 per ton. 

Wheelbarrows.—Jobbers report that they are entirely 
out of the steel tray wheelbarrow and are unable to get 
satisfactory promises from the manufacturer as to when 
they will be able to ship. They state, however, they have 
plenty of the wood tray on hand and are able to make 
prompt deliveries on these. Dealers should anticipate their 
wants as far ahead as possible as with the large amount 
of new road work under construction wheelbarrows will be 
in great demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 4 tubular 
barrows, all steel, $7.25 each; common tray or stave barrows, 
$2.75 each: angle leg garden barrows, $4.75 each. 

Wire Cloth and Poultry Netting.—Poultry netting and 
wire cloth are practically off the market, except what stocks 
the jobbers have on hand. Jobbers are limiting the quan- 
tity ordered by the various dealers and are trying to get 
as wide a distribution as possible. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black painted 
wire cloth, 12-mesh, $2.25 per 100 sq. ft.; poultry netting, galvan- 
ized before weaving, 50 per cent discount; galvanized after weav- 
ing, 45 per cent discount 


BOSTON 


Office of HARDWARE AGE, 
Boston, Feb. 14, 1920. 


ETAIL hardware dealers of New England, in a great 
many cases, are busy taking inventory and in other ways 
putting their houses in order for the year’s business. They 
will not have more than accomplished these tasks when the 
‘annual convention in Boston will absorb their attention. 
It can hardly be expected, therefore, that they will get down 
to brass tacks much more before March 1. It is believed 
here in wholesale hardware circles that the average retail 
house is in an exceptionally strong financial position. The 
far and near retail dealer is paying his bills promptly and 
thereby taking advantage of every discount offered. His 
store is not overcrowded with stock and most everything he 
has on his shelves can be classed as a “popular seller.” He 
18 continually paying more for new goods, but fresh sup- 
Plies are coming forward slowly, consequently in placing 
orders to-day he is more conservative, more inclined to feel 
is way over the unsettled situation, until something defin- 


ite develops which will show him the way the wind will 
blow. 

In the meantime the local jobbers are having their trou- 
bles. They are having no end of trouble in securing fresh 
stocks from the manufacturer and mill. We hear of in- 
stances where manufacturers are guaranteeing deliveries 
in July, next, of goods bought last July and June. It is 
true that some manufacturers are doing better than this 
in the matter of shipments, but generally speaking the 
productive situation is growing steadily disheartening, in- 
stead of improving. Then, again, the Boston & Maine, 
the Boston & Albany and the New Haven did not accept 
freight for more than a week at a time. The local job- 
bers are packing goods bought by the retailer and storing 
them away in shipping rooms to be held until railroad con- 
ditions permit their transportation. As far as local express 
deliveries are concerned, the situation is not much better 
than the railroad. Heavy snows have made it almost im- 
possible to ship goods over the road any distance. When 
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Current Metal Prices—February 19, 1920 


Sheets 
Blue Annealed 


fron and Soft Steel Bars 
and Shapes 

Bars: Per Ib. 

Refined Iron, base price...4.50¢ No. 10 

Swedish Bare, base price. .20.00¢ No. 12 

Soft Steel: 








O¢ 
2@6.35¢ 








% to 1% in., round an PCL 4.25¢ No. 16 52@6.45¢ 
GOQUATE ..cccrccee 3.52@4.25 
1 to 6 in. x % in. din et e ~~ ae a 
52@4.25¢ 0. R., Wood's 
1 to 6 in. x % to 5/16. a 2 One Pass, Refined 
3.62@4.35¢ Per lb. Per lb. 
Rods—% and go pagum Nos. 18 and 20...6.80@8.80 
Bands, B sto ededieie > Nos. 22 and 24...6.85@8.85 
WO: BD ccctsnrezeces 4.22@5.25¢ Re GRIN cea cite 6.90@8.90 
meee Bocoe soauieawite 4.47@5.50¢ ae "7.00@9.00 10.00¢ 
pes No. $ @9.10¢ 
Beame and ehannels—3 $ Py o5¢ No. 2 --710@91 higher. 
eee were renee ee Gi ars 
genes” ‘ ‘ Galvanized _ Per Ib. 
$ in. x % in. and larger, _ cies No. 14 his wales eae 1 25@e-cee 
7@ 5 NO. LD wae wesrenrenne : . 
6 © 8 tot 2G 4.600 Nos. 22 and 34222 1Lctsog@e-nee 
ae SS as 7.95@9.70¢ 
oS: Oe % ' 3. 52@4.40¢ NO. 27 ..cccccscccvece 8.10@9.85¢ 
1% to 2% m. x 8/16 in., Hg = eT rr: Ene ty 00¢ 
and thicker .......3.47@4.00¢ 0. BO ..ccccseesses 5@10.50¢ 
1 to 1% in. x 8/1 . No. 28, 36 in. wide, 20¢ ‘higher. 
Corrugated Roofin - 
1 to 1% in. x % ” ‘vantaed dina 
a Me: % x %& in 2% in. corrugations, 10¢ per 100 
o* i eae Ib. over flat sheets. 
Ge 5 aaa : Steel Wire 
Tee 7, 8 | ee es 5.17 @6.05¢ Base Price® on No. 9 gage and 
AME Re a ceseeneee 3.87@4.75¢ coarser: Per Ib. 
1% in. x 1% x 8/16 tn. i yen hl a aene eee osesesemaes 
17 ss¢ Annealed Soft ............ sate 
1% ito 2% x 8/16 &. et ie pine yg Me a seneee 
€ ° ooe 5ié COPperead BDasiC ..ssee eeee  B- 
8 igen larger..... 3. 52@4. 30¢ Tinned Soft Bessemer........ 9.50¢ 
Merchant Stect Perm. ‘B28se Sheet, Bed, Tube and 
Tire, 1% x % in. and larger, Base Price 
3.52@4.25¢ High Brass Nheet....28% @29%¢ 
Toe calk % x % in. and High Brass Wire..... 28% @29%e 
larger .....-+++.-- 4.60 @4.85¢ eS aaeeeee: 26% @29¢ 
Open-hearth spring steel...... 7.00¢ Brass Tuhe ......... 42% @44%¢ 
Standard cast steel, base Copper Sheets 
DY apsecenavesasaneaes 4.00¢ Sheet copper, hot rolled, 16 oz., 
pena erred > of a yee ray pnd ri i th a3 and heavier, 
ro. 0! e@: e' 
Spotted enet ates wpttiees . 2¢ per Ib. advance over hot rolled. 
Tank sient * rolled. 


Ib —_ 
1, in. and heavier. .3. eTaa. 50¢ *Regular extras for lighter gages. 


























































the transportation floodgates are opened once more there 
should be a record amount of hardware moved out of Boston. 

Then, again, influenza and pneumonia have completely de- 
moralized the local jobbing houses’ working forces. Fortu- 
nately so far there have been few serious cases of sickness, 
but during the past week or ten days there has been hardly 
a local jobbing house but what had ten or more girls and 
half as many young men out ill. And yet with all these 
drawbacks the jobbing shelf hardware trade is doing an 
excellent business, the largest houses reporting gross sales 
exceeding those for February, last year, by 30 to 50 per 
cent and in some instances even more. 

Batteries and Bulbs.—The advertising campaign of the 
Eveready company has resulted in a pronounced increase 
in the demand for batteries and cases, according to the 
jobbers here, who claim they are selling more of these 
articles than ever before. Naturally the demand for bat- 
teries and cases is reflected in the market for bulbs to a 
certain extent. Jobbers say they have no difficulty in get- 
ting all the batteries and cases desired and therefore are in 
a position to make prompt shipments. 

fatteries: Leading makes standard tubular three-cell bat- 
teries, 50c. list; standard two-cell, 35c. list; baby batteries, 30c. 
Discounts: Less than unit packages, 1/3 per cent off list; unit 
packages, 40 per cent off list; 10 or more unit packages, 40 and 
10 per cent off list. Bulbs: In less than unit lots, list; in unit 
lots, 25 per cent off list; in 10 unit lots or more, 40 per cent off 
list. Retailers selling $500 worth of bulbs per annum can secure 
contracts at slightly more favorable discounts. 

Bolts and Nuts.—One of the manufacturers of tire bolts 
has advanced his prices again, but the others are still hold- 
ing back. It is generally believed here, however, that there 
will be a general marking up of lists before the close of the 
month. The demand for bolts and nuts in general continues 
satisfactory. The only trouble, say the jobbers, is in secur- 
ing stock desired, especially the smaller sizes. 

We quote from jobbers’ stocks: Machine bolts, C. T. D. nuts, 
4x % and smaller, 20 per cent discount; 44x % and larger, 
10 per cent discount, with H. P. nuts, 4x % and smaller, 25 per 
cent discount; 44% x % and larger, 15 per cent discount; common 
earriage bolts, 6x % and smaller, 15 and 5 per cent discount; 
6%, x % and larger, 10 per cent discount; tap bolts, list plus 15 
per cent; Eagle carriage bolts, 60 per cent discount; stove bolts, 
large quantities, 60 per cent discount; bolt ends, 15 per cent dis- 
count: tire bolts, 45 per cent discount; semi-finished nuts, 9/16 


Tin Plates Babbitt Metal 
Bright Tin Best grade, per Ib.........., 90¢ 
Commercial grade, per Ib...., 50¢ 
Antimony 
MMOS oo csccidecess 12% @13%¢ 
Aluminum 





No. 1 aluminum (guaranteed 


Coke—14 o 20 over 99 per cent pure), in 
Primes Wasters ing ots for remelting, per 
eee ar 2. $8.80 55¢ Ween eee eer ene n es SOQ RSE 
De TR. ccevesese - 9.90 9.059 
100 .. nebeceee ens 33.39 sean Old Metals 
Ie III AP38 | 12008 The market is firm. Dealers ' 
TE cc cewesens 12:25 12.00¢  Duying prices are nominally as fol- 
En ccécesee 13.25 13.00¢ lows: 
TRE 3 ccccee e+. 14.26 14.00¢ am 
er Ib. 
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and smaller, 65 per cent discount; 5% and larger, 50 and 10 per 
cent discount; finished case hardened nuts, 50 and 10 per cent 
discount; H. P. square blank in full keg, tapped; hexagon, blank, 
tapped; C. P. C. & T. square blank, tapped; hexagon blank and 
tapped, list plus lc. 

Bottles.—No letup in the retail demand for thermos 
bottles is noted. The manufacturers, we understand, are 
sold so far ahead and are having so much trouble in secur- 
ing raw materials, and then when they do get them, trouble 
in getting goods out because of the lack of interest by em- 
ployees in their work, that deliveries are growing constantly 
more extended. The jobbers here believe that more bot- 
tles will be sold this spring and summer than ever before 
in the history of their business. 

Thermos bottles, brown steel case, pints, $2.75 list; quarts, 
$4.50. Corrugated, nickel, pints, $4; quarts, $6. Smooth nickel, 
pints, $4.50; quarts, $6.50. Discount 25 and 10 per cent. 

Cement Tools.—The leading manufacturers of cement 
tools have recently advanced their prices at least 10 per 
cent and in some instances even more. 

Chisels.—High-grade chisels have been marked up on 
an average 15 per cent. It is generally believed here that 
the cheaper kinds will be advanced in keeping with other 
kinds of hardware. 

Clocks.—When asked about the clock situation one of the 
local jobbers took down a book in which there were hun- 
dreds of back orders placed, in some instances, as far back 
as last July. The jobber says: “Our average order for 
clocks taken in 1919 has been filled up to Oct. 1, 1919. Be- 
yond that date I cannot promise the retailer r anything. We 
are, of course, shipping clocks out as fast as they arrive, 
but they are coming forward discouragingly slow.” 

Cooking Ware. (Glass).—The demand for all kinds of 
glass cooking ware continues to expand. The market keeps 
continually cleaned up. Shipments are received from time 
to time, but these are immediately applied to back orders, 
and the day after they are recieved the market is cleaned 
out again. 

We quote from jobbers’ stocks: Casseroles, round, 1-qt., $1.59 
each; 14%4-qt.. $1.75 each; 2-qt., $2 each. faking dishes, uncov- 
ered, 1-qt., 85c. each; 1%-qt.. $1 each; 2-qt., $1.20 each ie 
plates, Te, to $1 each. Cake dishes, 75c. each. Bread pans, 90. 
to $1.75 each. Custard cups, 19 to 30c. each. Ramekins, 15¢. 
each. Jobbers’ terms are 30 per cent off list. 












February 19, 1920 


Dies.—The leading manufacturers of dies have advanced 
their prices about 20 per cent, on the average. The demand 
for dies at the moment exceeds the supply; some local 
stocks being exceptionally small. 


Drills.—In the announcement last week of an advance in 
drills of 10 to 15 per cent, we failed to mention that the 
new prices included those quoted on automatic drills. As 
a matter of fact, everything that even suggests drills was 
marked up in price by the producers. 

We quote from jobbers’ stocks: Carbon drills, sizes up to 1% 
in., straight shank, 40 per cent discount; bit stock drills, 45 per 
cent discount; blacksmiths’ drills, 40 per cent discount; center 
drills, 40 per cent discount; ratchet drills, list; wood boring brace 
drills, 45 per cent discount; high speed drills, price on application. 

Reamers—Bit stock reamers, 20 per cent discount; bridge sq. 
and T. S., standard makes, 55 per cent discount; chucking ream- 
ers, 15 to 25 per cent discount. 

Glass (Cut).—Quite a number of the leading retail hard- 
ware stores in New England carry a line of cut glass. This 
year when they go to place their orders for holiday wares 
they will find that heavy cut glass costs 25 to 75 per cent 
more than it did last year. The jobbers, however, are draw- 
ing attention to the fact that light cut glass, beautiful in 
design and execution, is obtainable at comparatively at- 
tractive prices, and they are urging the retail hardware 
dealer to buy the light instead of the heavy cut glass this 
season. 


Hack Saws.—For some time the manufacturers of hack 
saws have been credited with being at odds with each other. 
This week in making the rounds of the hardware trade it 
was rumored that the manufacturers have decided it is 
not profitable to do business at a loss, consequently they 
intend to advance prices within a short time. 

We quote from jobbers’ stocks: Hack saws, one gross or more, 
15 per cent discount. 


Hose.—There has been little call for rubber hose during 
the past week, undoubtedly due to weather conditions. 
When a retail hardware dealer is having a rush on snow 
shovels and sidewalk ice choppers, etc., it is difficult to 
focus thoughts on garden hose. General belief is, however, 
there will be a tremendous demand a little later, and the 
jobbers are making preparations to meet it. 

We quote from jobbers’ stocks: Bulldog, %-in., 19c. per ft.; 
Milo, %-in., 15%c. per ft.; Good Luck, %-in., 15c. per ft 

Iron and Steel.—The local jobbers have advanced their 

quotations on steel, not including cold rolled, $5 per ton, 
bringing prices up to a par with those listed on iron, a 
condition of affairs that has not‘existed before in several 
weeks. In a measure it makes little difference, however, 
what the jobbers quote on steel, for very few of them have 
anything to sell. As an illustration: the other day a con- 
sumer called a jobber on the ’phone and said he wanted 
to buy two tons of cold rolled steel, in varying lengths and 
sizes. When he was all through telling the jobber what 
he wanted, the latter informed him he had just one bar of 
the desired two tons. The consumer said he would take 
the one bar. The iron situation is not so acute, but it is 
far from easy. 
_ lron.—Refined, per 100 1b., $4.50 base except as noted; 14, 9/16- 
in. round and square and 2%-in. and larger, $4.90; 7/16 in. round 
and square and smaller, $6.50; over 6 in. wide, $6; best refined, 
$6; Wayne, $7; band iron, $6; hoop iron, $7; Norway iron, $20; 
broken bundles of hoops, 2c. extra; broken bundles of other iron, 
2c. extra. 

Steel.—Soft steel bars, $4.50 per 100 lb. base; flats, 6 in. wide 
and narrower, over 2 in. thick, $5: over 6 in. wide and _ not 
even inches, $5.35; concrete bars, plain round and square, $4.50 
base; twisted squares, $5: structural, angles, channels ana 
tees under 3 in., $4.50 base; 3 in. and over, $4.25; cold rolled steel, 
rounds, $6 base; squares, hexagons and flats, $6.50; tire steel, 
1%4x% and larger, $5.20: narrower and thinner, $5.70; open 
hearth spring steel, $9: crucible spring steel, $13; steel bands, 
a5 gg OOPS: $7: No. 10 sheets, $6.05; plates, ™4 in. and heavier, 

0 base. 


107 


Lead.—No change in local lead prices is noted here, but 
the feeling seems to be there will be a further marking 
up within the near future, inasmuch as the American 
Smelting & Refining Co. has advanced pig lead from 8% 
to 8%c. per lb. 


Nails.—The supply situation on wire nails appears to be 
growing more encouraging. The American Steel & Wire 
Co. is producing its maximum amount of nails and is mak- 
ing more liberal shipments to the local jobbers. It is be- 
lieved that the demoralized foreign exchange market will 
curtail the movement of export nails and therefore in- 
crease the available amount for domestic consumption. 

We quote from jobbers’ stocks: Wire nails, per keg, $4.50, $5, 
$5.50, $6 base; coated wire nails, $5 per standard, 100-lb. keg 
base; cut nails, $7.25 per cask base; galvanized nails, $11 per 
keg base. 

Nail Sets.—The manufacturers of high grade nail sets 
have advanced their lists 10 to 15 per cent. 


Needles.—Although a small item in the hardware busi- 
ness, it is interesting to note that packing needles have 
been advanced by the leading manufacturers. The retail 
hardware dealer can tell his wife she must expect to pay 
more for sewing needles within the near future. 


Netting.—As intimated last week, there has been an ad- 
vance in local quotations on galvanized square mesh net- 
ting amounting to 25c. per 100 sq. ft. 


Punches (Ticket).—High grade ticket punches have been 
advanced 10 to 15 per cent in common with tools in gen- 
eral. While the demand for punches is not heavy, there 
is a scarcity of certain makes and the market is reported 
as very strong on all kinds. 

Scrapers.—Meat block scrapers have joined the long list 
of hardware articles in which advanced prices are recorded. 
The advance in this case, as in others, is due to the in- 
creased cost of raw material and labor. 

Screws.—The recent advance in wood screws has had no 
visible influence on the consumptive demand for them. In 
fact the demand, according to the jobbers, is a little better 
than normal, no doubt as a result of an anticipated heavy 
consumption within the next few months. Machine screws 
of all kinds are growing scarcer and scarcer, and some 
local stocks are very badly broken. 

We quote from jobbers’ lists: Wood screws, flat head bright, 
72%, per cent discount; flat head blued, 72% and 5 per cent 
discount; round head blued, 70 per cent discount; flat head brass, 
60 per cent discount; round head brass, 57% per cent discount: 
flat head brass plated, 62% per cent discount; round 
nickeled, 60 per cent discount; flat head galvanized, 5714 
discount. 


head 
per cent 


Coach screws, 35 per cent discount: iron machine screws, 60 
per cent discount; cap set screws, 45 per cent discount; set 
screws, 50 per cent discount. 

Screw Drivers.—Practically all of the manufacturers of 
screw drivers, the better and the poorer kinds alike, have 
advanced their prices from 10 to 15 per cent. There was 
a time not so long ago when it was rather difficult to sell 
a screw driver. To-day, because the higher priced ones are 
hard to obtain, everybody appears to have urgent need of 
them. Apparently there are enough of the medium-priced 
and cheaper kinds to go around. 

Sleds.—The Paris Mfg. Co., Paris, Me., have announced 
a still further advance on some numbers of their sleds, 
amounting to 5 to 10 per cent. Prices on some numbers 
remain unchanged. 7 

Taps.—There has been a general advance in taps. In 
some instances the new prices represent an increase of 25 
per cent in the cost to the consumer. 

Yale & Towne Goods.—The Yale & Towne Mfg. Co., New 
York. announce an advance of approximately 10 per cent 
in prices on locks, latches, padlocks and door closes. 


PITTSBURGH 


Office of HARDWARE AGE, 
PITTSBURGH, Feb. 14, 1920. 
NSTEAD of manufacturing conditions getting better in 
the steel and allied trades, they are steadily getting 
Worse, and production of steel of all kinds that is so badly 
heeded is showing some falling off, due to shortage of coal 
and coke, and more especially to scarcity of cars, which 
threatens to compel some very large plants to close down 
temporarily, as their warehouses and yards are full of 
finished material, which they cannot ship, owing to lack of 
cars. As an illustration of how heavy stocks of finished steel 


products are piling up with the mills, owing to searcity of 
cars, we can state that the Carnegie Steel Co. has at present 
piled up in its various mills and warehouses more than 150,- 
000 tons of finished stee] of various kinds, while the Amer- 
ican Sheet & Tin Plate Co. has probably 40.000 tons of sheet 
and tin mill products piled up in its warehouses for which 
it cannot get cars to ship. The traffic manager of a leading 
steel company in Pittsburgh advised the correspondent of 
HARDWARE AGE to-day that transportation conditions all 
over the country are very much worse than they were two 
years ago, during the severe winter weather. It is said that 
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that at present the leading steel companies are operating 
at not over 8U per cent of ingot capacity, which is tne meas- 
ure usually used for steel mill operations. it is very likely 
that some blast turnaces, steel mills and smaller hnishing 
plants will have to shut down entirely very soon, or else 
greatly curtail operations, unless the supply of cars very 
soon gets better. 

It is no longer a question of prices in trying to place 
orders for semi-finished steel and finished stee! products, 
but it is entirely a question of finding any mills that are 
able to take on more orders with any definite promise of 
delivery. The two leading steel companies in the Pittsburgh 
district in the order named are the Carnegie Steel Co. and 
the Jones & Laughlin Steel Co., and both these concerns are 
filled up on everything they can make over the remainder 
of this year. Other large steel concerns say they have 
nothing to sell for first half delivery, and they are not 
anxious to book orders for second half, as they do not know 
what costs are going to be in the second half of the year, 
but the chances are they will be higher. In the past week 
sheet bars have sold all the way from $58 to $65 per ton, 
and prices on finished steel are showing every sign of going 
still higher. It is said that plain steel for fabricating has 
sold at as high as 4c. per pound at mill, while cold finished 
steel bars, ordinarily known as cold-rolled steel shafting, 
has sold at 4.50c. per lb. Pig iron is very active and higher 
in price, basic having sold at $43 to $44 per ton at Valley 
furnace, an increase of more than $10 per ton since the 
first of the year. There is a scarcity in everything in steel, 
output being restricted and shipments being held up by lack 
of cars, so that operating conditions are very unsatisfactory. 
Costs of steel making are running very high, common labor 
now being paid on the basis of $5.06 per day of 8 hours. 

The troubles in the steel trade cannot be made any better 
until the railroads go back to private ownership, are able 
to do some financing and buy the rolling stock and other 
equipment they need to properly take care of the great 
freight movement of the whole country. There has been 
practically no increase in railroad facilities since the war 
started, the railroads were all in bad physical condition, and 
all are struggling with a load they cannot carry. The busi- 
ness interests of the country hope that soon after the rail- 
roads go back to private ownership on March 1 there will 
be some improvement in transportation conditions. 

The volume of business among wholesale and retail hard- 
ware dealers is fairly heavy, but would be very much larger 
if they were able to get goods even fairly promptly. Two 
large hardware jobbers in this city stated to-day that it was 
no uncommon thing for goods to be on the way for six 
weeks to two months that ought to be delivered trom fac- 
tories to their warehouses is not over one week. Many 
jobbers and retailers are very short of goods, and are urging 
manufacturers to ship as promptly as they can, even though 
some of the goods ordered are not seasonable, and may not 
be really needed for several months to come. Prices con- 
tinue very strong, and on some lines of hardware have been 
advanced 10 to 15 per cent in the past week. 


Automobile Tires and Accessories.—As yet the expected 
advance in prices of automobile tires has not been announced, 
but it is looked for to come out at any time. There is a 
good, steady demand for accessories for spring delivery, 
especially for spark plugs, spot lights and pumps. A leading 
manufacturer of automobile jacks in this city reports having 
his entire output entirely sold up for about three months. 


Bolts, Nuts and Rivets.—The trade is looking for an ad- 
vance of from 10 to 15 per cent in prices on nuts and bolts 
to be made at any time. Makers say their order books are 
filled up for some time, and with increasing costs of steel 
bars, labor and other materials, their costs are steadily 
going up and they must get more money for their goods. 
Deliveries of steel bars by the mills are very slow, and this 
is cutting down production. Discounts as quoted by most 
of the leading makers are held very firm, and two leading 
makers have stated that any further orders they take, prices 
to be charged will be those in effect at the time shipment is 
made. Discounts quoted by most of the leading makers in 
large lots for first quarter delivery, are as follows: 

Large structural and ship rivets 
Large boiler rivets 
Small rivets, % in., 5/16 and 7/16 in. diameter, 


$4.15 base 


50 per cent off list 
Machine bolts, hp. nuts, % in. x 4 in.: 
Smaller and shorter, rolled threads....50 and 10 per cent off list 
Cut thHreads ....ccsccccccccccscccsvcccssccseses 50 per cent off list 
Larger and longer SiZ@S.....+..+eeeeeeeee + and 5 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: 
Smaller and shorter é 40 and 5 per cent off list 
Larger and longer 35 and 5 per cent off list 
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Consings bolts, % in. x 6 in.: 
smaller and shorter, rolled threads....45 and 6 per cent o 
Cut threads . 40 and 5 per cent on oe 

Larger and longer sizes.. ..30 and 10 per cent off list 

Lag bolts .-50 and 10 per cent off list 
Plow bolts, Nos. 1, 2 and 3 50 per cent off list 
Plow bolts, Nos. 4 to 10 50 plus 20 per cent off list 
Hot pressed nuts, sq. blank 2.50c. per |b. off list 
Hot pressed nuts, hex. blank................. 2.50c. per lb. off ligt 
Hot pressed nuts, sq. tapped................. 2.25c. per Ib. off list 
C.p.c. and t. sq. and hex. nuts, blank 2 >. per Ib. off list 
C.p.c. and t. sq. and hex. nuts, tapped 2.25c. per Ib. off list 
Semi-finished hex, nuts: 

% in. and larger 65 per ce j 
' 9/16 in. and smaller 70 and 10 oor cont on a 
Stove bolts in packages 75-10 per cent off list 
Stove bolts in bulk 75-10-2% per cent off list 
Tire bolts , 60-10 per cent off list 

Lhe above discounts are from Nov. 1, 1919. 

All prices carry standard extras, Pittsburgh basis. 

Iron and Steel Bars.—NMills rolling both iron and stee! bars 
are simply congested with orders, two of the leading loca] 
makers stating they are filled up over remainder of this 
year, and will not take any more orders. It is said stee| 
bars for prompt shipment have sold as high as about 4c. at 
mill. 

We now quote iron bars in carloads and larger lots at 4c. to 
4.25c, and refined iron bars at 4.25c. to 4.50c. We quote steel bars 
rolled from billets at 3c. to 3.50c. mill, Pittsburgh. 


Sheets.—There is no abatement in the new demand for 
sheets of all grades, the mills being simply deluged with 
orders offered by jobbers and consumers, which they cannot 
accept, being filled for some months ahead. The scarcity 
in supply of sheet bars is cutting down output of sheets to 
some extent, and the American Sheet & Tin Plate Co. is so 
short of steel that for some time this concern has been 
bringing sheet bars from Duluth to the Pittsburgh district, 
shipments being made in cattle cars, and a freight rate of 
$7.80 per ton being charged Automobile builders, who are 
in distress for sheets, used so largely in the building of cars 
are in distress and are paying premiums of $15 to $20 per ton 
over regular prices of sheets in their efforts to obtain them. 
No relief in the present acute shortage in supply of sheets 
can be expected for some time. 


We now quote in carload lots f.o.b. Pittsburgh, No. 28 gage 
and heavier blue annealed sheets 4c. to 4.50c., No. 28 gage box 
annealed one-pass black sheets 4.50c. to 5c., No. 28 gage gal- 
vanized 6c. to 6.50c., and No. 28 gage black plate for tinning 
purposes 4c. All these prices being f.o.b. at mill. Some mills 
are charging even higher prices than the above, and jobbers are 
— large advances over these prices from small lots from 
store. 


Tin Plate.—Conditions in this trade are about the same 
as have been noted in this report for some weeks past. Mills 
have entirely sold out their product for first half of this 
year, and are not seeking new orders, but are entirely con- 
cerned in getting out as much production as they can. The 
export demand is quite heavy and tin plate for export has 
sold as high at $9 to $9.50 per base box. We quote tin plate 
in large lots to domestic consumers for first half delivery a 
$7 to $7.50 per base box, and for export $8.50 to $9.50 pe 
base box, f.o.b. mill, Pittsburgh. 

The export demand is quite heavy and tin plate for export has 
sold as high as $9 to $9.50 per base box. We quote tin plate in 
large lots to domestic consumers for first half delivery at $7 to 
$7.50 per base box, and for export $8.50 to $9.50 per base box, 
f.o.b. mill, Pittsburgh. 


Wire Products.—It is now stated that the American Steel 
& Wire Co. is also preparing a new wire nail card and as 
soon as it is ready there will be a conference between this 
concern and four or five of the leading independent mills 
in an effort to agree upon a new wire nail card that will 
be satisfactory to all the mills. It is proposed to make 
some radical changes in the extras that are now used in 
the present card. The demand for plain card for manufac- 
turing purposes and also for wire nails is still very hears, 
much beyond the capacity of the mills to furnish as promptly 
as wanted. Stocks among jobbers and consumers are |ow, 
and on sizes of wire nails more commonly used are practi- 
cally depleted. Prices quoted by the leading producers 0” 
wire products are about as follows: 

Wire nails, $3.25 to $4.50 base per keg; galvanized, 1 In. 
and longer, including large-head barbed roofing nails, tak- 
ing an advance over this price of $1.50, and shorter than 1 In. 
$2. Bright basic wire, $3 to $3.25 per 100 lb.; annealed fence wire, 
Nos. 6 to 9, $3 to $3.50; galvanized wire, $3.70 to $3.95; galvan, 
ized barbed wire and fence staples, $4.10 to $4.45; painted barbe 
wire, $3.40 to $3.75; polished fence staples, $3.40 to $4.50; cement- 
coated nails, per count keg, $2.85 to $3.75; these prices being 
subject to the usual advances for the smaller trade, all f.o.b. 
Pittsburgh, freight added to point of delivery, terms 60 days net, 
less 2 per cent off for cash in 10 days. Discounts on woven- 
wire fencing are 60 per cent off list for carload lots, 59 per cent 
for 1000-rod lots, and 58 per cent off for small lots, f.o.b. Pitts- 
burgh. 
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TWIN CITIES 


Sr. PAUL AND MINNEAPOLIS, 


Feb. 11, 1920. 

RADE in general has shown a slight slackening in the 

past week or so, perhaps due to a grew nt to the 
prevalence of the so-called influenza, which while not nearly 
as severe as a year ago, in most cases is working havoc in 
the ranks of workers in all classes of business and with the 
public in general. There is scarcely a family in town that 
has not been affected by it and business organizations have 
been almost demoralized in some cases with so many of their 
workers out because of sickness. Conditions, however, are 
improving along this line now and another week will see 
practically all of this ‘condition eliminated from general 
working conditions. The scarcity of goods still has a great 
deal of influence on general markets, and undoubtedly will 
continue to do so for several months to come. Shipments 
are coming through very slowly from the factories, some 
factories being in a position of being unable to supply any- 
where near the amount of goods that their orders demand. 
Materials continue to be scarce and the labor problem still 
is causing them a great deal of trouble. Interest is turning 
now on the part of both jobbers and dealers to spring stocks, 
and dealers who have not placed their orders are doing so 
as rapidly as possible. Naturally these goods are not being 
shown as yet, but the problem of returning them and being 
sure that the dealer can furnish his trade with what is 
desired is one that is taking most of the attention now. 
The shortage of nails and wire and all of this kind of 
material still continues. Galvanized materials, both rolled 
and basic product and the articles required for manufactur- 
ing, have all advanced during the past week. Some of these 
advances have been put into effect by local jobbers; others 
so far have not been used. From all indications nails are 
going to be extremely hard to obtain, especially in the 
smaller, finer sizes. Whereas a year or two ago the general 
opinion was that they could advance no further, now further 
advances would not come as a surprise in any line. One 
of the leading cabinet lock manufacturers has withdrawn 
prices on part of his products—new prices to cover another 
10 per cent advance. Cash sales continue ‘to be large in 
proportion to charge sales as compared to the records of a 
few years ago. Collections are good, from all reports, run- 
ning as high as during the past several months. As a gen- 
eral movement to control loans, local banks are advancing 
their percentage rates. 

Axes.—The demand for axes is diminishing as spring ap- 
proaches. Prices show no change. Stocks are sufficient to 
meet any demand at this season of the year. 

We quote from local jobbers’ stocks: Single bit axes, base 
weights, $16.00 per doz.; double bit axes. base weights, $21.00 per 
doz.; Sager handled single bit axes, $23.50 per doz.; Sager handled 
— bit axes, $23.50 per doz.: Hiawatha boys’ axes, $14.00 per 

Auto Accessories.—The demand for auto accessories has 
been good all through the winter, and there seems to be 
an increasing demand at this season of the year. Tire chains 
are especially in demand at this time, with the rough going 
due to the great amount of snow we have had and the grad- 
ual thawing. 

We quote from local jobbers’ stocks: 30 x 314 Weed tire chains 
$4.61 per set; 34 x 4 Weed tire chains, $6.45 per set; Rid-O-Skid, 
30 x 314, $2.92 per set: Rid-O-Skid, 34 x 4, $3.60 per set. 

Bolts.—There has been no change in the price on bolts, 
and sales are beginning to increase along this line. Mill 
shipments are exceedingly slow. 

We quote from local jobbers’ stocks: Small size carriage bolts, 
30 per cent; large size carriage bolts, 20 per cent; small machine 
bolts, 35 and 5 per cent; large machine bolts, 25 and 5 per cent; 
Stove bolts, 60 per cent and 65 per cent: lag serews, 40 and 10 to 
50 per cent; tire bolts, 45 per cent from standard list. 

Builders’ Hardware.—The demand for builders’ hardware 
has kept up right through the winter and everyone is looking 
forward now to the increased demand which is bound to de- 
velop with the coming of spring and the opening of the real 
uilding season. A big problem is going to be the obtaining 
of sufficient goods to anywhere near meet the demand. Un- 
doubtedly building will be restricted on account of shortage, 
for the matter of price will have very little to do with cur- 
tailing the demand at least for this season. Prospects are 
ie farther advances at least in some lines of this class of 

oods. 


Milk Cans.—Interest is beginning to be shown in this class 
of merchandise, although not so very heavily as yet. 
_We quote from local jobbers’ stocks: Railroad, 5 gallon milk 
ae $3.40 each: Railroad, 8 gallon milk cans, $4.20 each; Railroad, 
‘gallon milk cans, $4.45 each. 


Churns.—Along with the item above dealers are beginning 
to get in their spring stocks. 

We quote from local jobbers’ stocks: 
discount from standard list. 


Belle churns, 50 per cent 

Screen Doors and Windows.—Dealers are beginning to put 
in their initial stocks for spring and the demand seems fair 
to be as heavy as last year. 

We quote from local jobbers’ stocks: Common, 2-8 x 6-8 doors, 
$29.40 per doz.; fancy, 2-8 x 6-8 doors, $44.20 per doz.; Sherwood 
adjustable 24-in. window screens, $9 per doz.; Wabash exten- 
sion 24-in. window screens, $7.70 per doz 

Eaves Trough, Conductor Pipe and Elbows.—There has 
been a further advance on this class of material, and the 
fact that local stocks are low makes it an extremely difficult 
item to handle this season. 

We quote from local jobbers’ stocks 
5-in. eaves trough, $6.65 per 100 ft.; S-in., 
$7.13 per 100 ft.; 3-in. conductor elbows, 


28-gage, lap joint, 8. 8 
28 gage conductor pipe, 
$1.87 per doz 

Files.—There has been no further change in the price of 
files and shop trade is beginning to show interest along this 
line. 

We quote from 
cent Nicholson, 50, 
ard list. 


local jobbers’ stocks 
10 per cent \rcade 


Riverside, 50, 10 
60 per cent from stand 


10 per 


Freezers.—Ice cream freezers are not of interest in a 
retail way as yet, but are beginning to move from jobbers 
to dealers. Prices are higher than closing quotation of last 
year. 

We quote from local 
ice cream freezers, $4.95 
freezers, $8.10 each 


White 
Mountain 


Mountain 4-«t 
S-qt. lce cream 


stocks: 


White 


jobbers 
each 


Galvanized Ware.—There has been no further quotation in 
galvanized ware since last week. Stocks continue low and 
new stocks coming in from the factories are moving slowly. 
Some factories have announced changes in price which have 
not as yet gone into effect in the local jobbing markets. 
galvan 
$13.50 


Standard No. 1 
galvanized tubs, 


We quote from local jobbers’ stocks: 
ized tubs, $12 per doz.; Standard No 
per doz.; Standard No. 3 galvanized tubs, $15.75 per doz.: heavy 
galvanized No. 1 tubs, $20.50 per doz.; heavy galvanized No. 2 
tubs, $22 per doz.; heavy galvanized No. 3 tubs, $23.50 per doz.; 
standard 10-qt. galvanized pails, $4.20 per doz.; standard 12-qt 
galvanized pails, $4.60 per doz.: standard 14-qt. galvanized pails, 
$5.20 per doz.; stock pails, 16 qt., $7.80 per doz.: stock pails, 18 
qt., $9.15 per doz 


Glass, Putty and Glazier Points.—Sales are beginning to 
diminish along this line, although they are still holding up 
to a fairly good level. Prices show no change from last 
week’s quotation. 

We quote from local jobbers’ stocks: Single strength ‘‘A” grade 
glass, 76 per cent; double strength “A” grade glass, 78 per cent 
Commercial putty in bladders, $5.15 per ewt 

Hose.—Lawn hose is beginning to receive some attention 
as from jobber to dealer. There has been a steady movement 
of this class of material from dealers to contractors through- 
out the winter, but dealers are beginning to prepare their 
stocks for spring deliveries. 

We quote from local jobbers’ stocks: Competition, ™ in 
ply, 10c. per ft.; 5-ply, % in., 12%c. per ft.; cotton, % in., 13c 
per ft. 

Lanterns.—The call for lantrens is showing a falling off 
as the longer daylight hours approach. There is some call 
from contractors for the cheaper lanterns for danger lights 
on their construction material in the public streets, and this 
call will continue throughout the year. 

We quote from local 


lanterns, $11.75 per doz 
doz.; tubular dash globe 


* 


long globe 


$11.75 per 


Tubular, 
lanterns 
doz 


jobbers’ stocks 
tubular short globe 
lanterns, $16 per 
Mowers.—Lawn mowers are receiving some attention from 
dealers and jobbers are beginning to have some call along 
this line. 
We quote local jobbers’ stocks 
5, 2% per « 


from Philadelphia, styles 


Philadelphia, style A 
per cent 


and FE lawn mowers, 25 4 ent: 
per cent; Philadelphia, style K, 25, 2%, 


Nails.—Nails are still a big problem with both jobber and 


retailer. It is going to be almost impossible to obtain any- 
where near enough material along this line to satisfy the 
demands. Prices are holding steady and strong. Coated 
nails show some advance over previous quotation. 


We quote from 
$4.25 per keg base; 


Standard wire nails 
$5.50 per keg base. 


local jobbers’ stocks: 
cement coated nails 

Paper.—Building paper is very scarce, the common red 
rosin having been withdrawn from quotations by some of 
the paper jobbers. Prices otherwise are high and continue 
strong with an upward tendency. 








110 


stocks: Barrett's No. 2 tarred 


Barrett’s threaded felt, 500-ft. rolls, $2.17 
per roll; Slater’s felt, $1.42 per roll; No. 20 red rosin, 80c. per 
roll; No. 25 red rosin, $1 per roll; No. 30 red rosin, $1.20 per roll. 

Planters.—As with hose, lawn mowers and other spring 
stock goods, dealers are beginning to look to their initial 
stocks of corn and potato planters. 

We quote from local jobbers’ stocks: Acme potato 
$9.90 per doz.; Acme corn planters, $10.50 per doz. 

Registers.—There is still some interest in registers, 
although the demand for them has been decreasing as spring 
approaches and heating work has diminished. With the 
opening of spring building probably there will be a greater 
call for them. Manufacturers have announced an advance 
in price, but local jobbing quotations still remain as last 
quoted. 

We quote from local jobbers’ 
30 per cent from standard list. 


We quote from local jobbers’ 
felt, $4.13 per cwt.; 


planters, 


stocks: Cast steel registers, 

Rope.—Interest in rope is beginning to increase as spring 
approaches, although it has not shown any great increase 
in a retail way. Jobbing quotations remain as previously 
quoted. 

We quote from local jobbers’ stocks: Columbian Manila rope, 
26c. per Ib. base; Columbian sisal rope, 20c. per lb. base. 

Sand Paper.—Jobbing quotations still continue unchanged 
on this line of goods, and the demand is very heavy. Fac- 
tories are still behind on their orders. 

We quote from local jobbers’ stocks: First grade, 
paper, $6 per ream; second grade, No. 1 sand paper, 
ream; Garnet, No. 1 sand paper, $15 per ream. 

Sash Cord.—Following the factory’s advance in price on 
this material sash cord has been advanced in the local mar- 
ket. Call for this class of goods is steady and strong. 

We quote from local jobbers’ stocks: Solid cotton sash cord, 
No. 8, $1.17 per lb.; cheaper grade sash cord, 88c. per lb. 

Sash Weights.—Sash weights continue to be extremely 
scarce in the local market. Foundries are far behind on 
their orders and cannot begin to take care of the demand. 

We quote from local jobbers’ stocks: Cast weights, 
regular sizes, $3.25 per cwt. 

Stove Pipe and Elbows.—Retail sales have decreased to a 
great extent on this class of material. Prices show no change 
and orders are being placed with the manufacturers for next 
season’s supply. 

We quote from local jobbers’ stocks: Blued, uniform 28-gage, 
6-in. stove pipe, knocked down, 17c. per joint; common iron, 
corrugated, 6-in. elbows, $1.99 per doz.; adjustable charcoal iron, 
6-in., $2.40 per doz.; cast iron, wood handle, 6-in. dampers, $1.50 
per doz.; cast iron, coil handle, 6-in. dampers, $1.40 per doz. 

Steel Sheets.—There has been another advance on steel 
sheets in the local jobbing quotations. Stocks are extremely 
low and new material is very slow in coming in. 

We quote from local jobbers’ stocks: Galvanized steel sheets, 
28-gage, $8.35 per 100 lb. base; black steel sheets, $6.85 per 100 Ib. 
base. 


No. 1 
$5.40 


sand 
per 


iron sash 
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Office of HARDWARE 
CINCINNATI, Feb. 14, 


HILE retail hardware dealers report business com- 

paratively dull now, it is not so much so as at this 
period of former years. Jobbers report business very good. 
Everybody is preparing for the spring buying movement 
which is expected to commence shortly. Indications are 
that it will be the biggest year’s business in the hardware 
trade, unless something unforeseen happens in the mean- 
time. The only fly in the ointment appears to be in the 
question of delivery. Both jobbers and retailers’ stock 
have been shot to pieces and unless orders come forward 
with more promptness than they are now doing, there will 
be a great scarcity in all lines. The demand for mixed 
paints, one jobber says is enormous. He thinks the peak 
of the price wave has been reached and looks for prices in 
this line to remain at the present level for sometime to 
come. Painters are laying in supplies against the time 
when the weather becomes such as to enable them to com- 
mence work outdoors. 

Glass is one of the scarcest articles in the country to- 
day. This is particularly true of plate glass. Automobile 
manufacturers are buying up everything that is offered, 
and one Detroit motor manufacturer has purchased three 
plate glass plants .n order to make certain of being able 
to supply his needs. To illustrate the scarcity of plate 
glass, a jobber who recently returned from Detroit informed 
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Serews.—Local jobbing quotations still remain at the old 
level, although factories have announced an advance on stee] 
screws. Sa'es are beginning to increase with shops and 
factories, ana retail sales are holding at about the same 
level. 

We quote from local jobbers’ stocks: Flat head, bright screws, 
75 and 10 per cent; round head, blued screws, 72% cer cent: 
flat head, japanned, 67% per cent; flat head, brass screws, 60 per 
cent; round head, brass screws, 671% per cent; iron machine 
screws, 72 per cent; brass machine screws, 50 per cent; cap 
screws, 50 per cent; set screws, 50 per cent and 10 per cent from 
standard list. 

Solder.—Solder shows a decline in price of 2c per |b. The 
call is fairly good, although a heavy increase along this line 
will be experienced as soon as building is really under way. 

We quote from local jobbers’ stocks: Half and half solder at 
4lc. ver lb. 

Scythes and Snaths.—Dealers are beginning to get in their 
initial spring stock along this line. These goods are not out 
of the common class of being scarce material. 

We quote from local jobbers’ stocks: Scythe snaths, 
per doz.; bush snaths, $13.60 per doz. 

Tacks.—Prices show some revision along this line and cal] 
begins to increase. 


$12.36 


We quote from local jobbers’ stocks: American cut, 8-0z., 
82c. per doz.; tinned carpet, 8-oz., 85c. per doz.; blued carpet, 
8-oz., 76c. per doz.; double point, 11l-0z., 39%c. per doz.; bill 
posters’, 6-oz. (in No. 5 boxes), 22%c. 


Tin Plate-——Stocks are very low and new material is 
coming in extremely slow. Demand is beginning to increase 
and this class of goods is liable to be extremely scarce when 
building opens up in the spring. 

Washers.—Call for washers is beginning to increase, as it 
has with bolts with the shops and factories. Stocks are in 
fairly good condition. 


We quote from local jobbers’ stocks: Wrought steel, %-in. 
washers, $8.65 per cwt.; wrought steel, 1l-in. washers, $8.25 
per cwt. 


Wheelbarrows.—Call for whee!barrows used in construc- 
tion work is beginning to show some increase. Domestic 
demand is still low. 

We quote from local jobbers’ stocks: Comet wheelbarrows, 
$44 per doz.; No. 1, tubular, $7.65 each; No. 1, garden, $6.17 each 

Wire Cloth.—Dealers are beginning to receive some of 
their stock of wire cloth from jobbers, although the move- 
ment is extremely slow as yet. Factories are far behind in 
filling their orders; in fact, much more so than last season. 

We quote from local jobbers’ stocks: Black, 12 x 12 mesh, 
$2.35 per 100 sq. ft.; alumina, 12 x 12 mesh, $2.75 per 100 sq. ft 

Wire.—The demand for wire still continues good, and 
there is a decided shortage of this class of material. 


We quote from local jobbers’ stocks: Black annealed bie 
No. 9, $4 per 100 Ib. base; galvanized annealed wire, No. 9, $4.7 
per 100 Ib. base. 


NNATIi 


the Hardware Age that there are over a thousand win- 
dows boarded up in that city on account of the impossi- 
bility of securing plate glass. 

Wire nails and sheets are still in scant supply, the former 
being almost impossible to secure. Conditions are as bad 
as they were in the latter part of the past year when a 
number of box factories were forced to close on account of 
the shortage. One of the leading jobbers who deals in 
sheets, is not getting half of what he contracted for and 
has withdrawn his quotations. 

Prices on the whole are firm at last week’s levels, though 
the tendency is upward. Advances noted since last quota- 
tions include carbon drills, galvanized ware, machine and 
wood screws, rivets, sash cord, white lead and zinc oilers. 

Axes.—Jobbers stocks are very low and the demand still 
continues good. Quotations are the same as they have been 


for some time. Rea 
€ . € f 
Jobbers quote 3%-pound handled axes at $20.25 per 
dozen. 


Automobile Accessories.—Jobbers who make specialty vf 
automobile accessories report business still very active. 
With the favorable weather prevailing and the large number 
of new cars being put in commission they look for this 
activity to continue for some time to come. While rumors 
are still rife that tire prices will be advanced, no intimations 
have yet been given by manufacturers when this will take 
place. 
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We quote from jobbers’ stocks: Hel-Fi standard spark 
plugs, lots of 1 to 48, 45c. each; lots of 49 to 95, 42%4c. 
each; lots of 96 and over, 40c. each. Hel-Fi super-spark 
lugs, lots of 1 to 48, 65c. each; lots of 49 to 95, 62%c. 
each; lots of 96 or over, 60c. each. Champion X spark 
plugs, lots up to 100, 59c. each; lots of 100 or more, 54c. 
each. Las-Stick tube patch, small, $3.90 per dozen, me- 
dium, $7.20 per dozen, large, $10.80 per dozen, less 10 per 
cent for six dozen quantities. 

Barbed Wire.—Jobbers’ stocks are in fairly good shape. 
It is expected the demand will increase with the coming 
of spring. Prices are firm at the recent advances. 

We quote: 6-in. 2-pt. cattle wire, $4.05 per 80-rod reel. 

Builders’ Hardware.—The demand for builders’ hardware 
is becoming more urgent as spring approaches. Prices are 
holding firm at the recent advances, though deliveries are 
not improving to any extent. 

Carbon Drills—An advance of 10 per cent went into ef- 
fect last week. Jobbers’ stocks have reached the vanish- 
ing point and deliveries are not improving. 

Jobbers quote 35 and 10 per cent off list price. 

Eaves Trough and Conductor Pipe.—The leading manu- 
facturer of this line has withdrawn his quotations. The car 
shortage has effected his shipping so much that his plant 
is practically blocked up. He is refusing to take on new 
business until he is able to get rid of what he now has on 
hand. Extreme difficulty is being met in getting sufficient 
sheets to keep his plant running steadily. 

Flash Lights.—The demand for flash lights and flash-light 
batteries is still very heavy. Prices are steady and no ad- 
vances expected. 

Files.—The demand for files is still very active. Most 
of the business coming from the metal working trades. 
Jobbers’ stocks are in fairly good shape and deliveries are 
still being made fairly promptly. 

Jobbers quote on the best-known brands, 50, 10 and 5 per 
cent off list. 


Glass.—The scarcity of glass is unprecedented. Plate 
glass in particular is impossible to secure and on this item 
each jobber is quoting his own price. Much of the glass 
manufactured in this country is being taken up by auto- 
mobile manufacturers for windshields. A number of fac- 
tories in this State have been forced to close for some time, 
owing to a shortage of gas. This has had its effect on the 
production. 

Jobbers quote, single strength*A, all sizes, all qualities, 
77 per cent discount; double strength A, all sizes, all quali- 
ties, 70 per cent. discount. Commercial putty, 100-lb. kits, 
5¥%e. to 6c. per pound. 


Galvanized Ware.—Owing to the shortage of sheets and 
consequent fluctuations in prices, jobbers here have with- 
drawn their prices. The new quotations, when announced, 
are expected to be somewhat higher than those ruling up 
to this time. 

Granite Ware.—Some improvement is noted in deliveries. 
There is an active demand for this class of goods, and 
while stocks are somewhat depleted, jobbers expect to be 
able to fill all requirements. 

We quote from jobbers’ stocks, 10 per cent off list. 

Horseshoes.—This appears to be one of the brightest 
spots on the hardware man’s horizon. Supplies are coming 
forward in very good shape and no trouble is anticipated in 
meeting the demand. 

Jobbers quote standard makes in 100-lb. kegs, $6.60. 

Lawn Mowers.—New quotations have not been announced. 
The demand is beginning to pick up and jobbers expect to 
be able to take care of it. 

Machine Bolts, Nuts and Screws.—An advance in machine 
screws and wood screws, has been put into effect during the 
past week. Deliveries are still very slow. Stocks in job- 
bers’ hands are practically at the vanishing point. 
_Jobbers quote, large machine bolts, 25 and 5 per cent off 
list, smaller sizes, 40 and 10 per cent off. Machine screws, 
50 and 10 per cent off list. Lag screws, 40 and 5 per cent 
off lists. Stove bolts 60 and 10 per cent off list. Wood 
Screws, 75 and 10 per cent off list. Semi-finished nuts, 9/16- 
In, and smaller, 60 and 10 per cent off, larger sizes, 50 and 
10 per cent off. 


Paints and Oils—The demand for mixed paints is espe- 
cially good. One jobber feels that the top price has been 
reached and expects it to remain at this level for some 
time. An increase in white lead of ‘4c. per pound went 
Into effect last week. 

Jobbers quote, turpentine, single barrels, $2.11 per gal., 
lots of 10 to 25 gal., $2.16 per gal., 1 to 9 gal., $2.26 per 
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gal. Linseed oil, raw, single barrels, $1.91 per gal.; 10 to 
25 gal., $1.98; 1 to 9 gal., $2.06. White lead in 100-lb. and 
300-Ilb. kegs, 15c. and 25 and 50-lb. kegs, 15%c., 12'-lb. 
kegs, 15%c. In lots of 500 pounds or more, take a discount 
of 10 per cent off of above price. 

Rivets.—The demand is still heavy and supply very short. 
Manufacturers are unable to keep pace with the demand 
and jobbers are forced to pick them up wherever they can 
be secured. An advance in price is noted. 

Jobbers quote, 40 per cent discount off list. 

Roofing Paper.—The recent advance is being well main- 
tained. The demand is getting fairly heavy, but jobber’s 
stocks are in fairly good shape. 

We quote, Standard 1-ply, $1.75; 2-ply, $2.05; 3-ply, 
$2.35. Holdfast 1-ply, $1.85; 2-ply, $2.25; 3-ply, $2.65. 

Rope.—There is a good demand for rope of all kinds and 
jobbers’ stocks are in good shape. 

Jobbers quote, full coil manilla rope, standard brands, 
No. 1, 25¢. per pound base; Sisal, full coils, 17%c. per 
pound base. 

Sash Weights.—Prices are the same as last quotation. 
The expected advance of 10 per cent on February Ist not 
having materialized. Jobbers report that it is practically 
impossible to get orders filled, as foundries are so busy 
on other work that they are unable to take care of the de- 
mand. 

Jobbers quote sash weights at $3.50 per hundred pounds. 

Sash Cords.—Another advance has been put into effect 
and jobbers are quoting number 7 braided at 87c. per pound. 

Wire Cloth and Poultry Netting.—Jobbers have good 
stocks of this material on hand and are well prepared to 
take care of the trade. Prices are still the same as last 
week. 

Jobbers quote: Black-painted wire cloth, 12-mesh, $2.25 
per 100 sq. ft.; poultry netting galvanized before weaving, 
50 per cent discount; galvanized after weaving, 40 and 5 
per cent discount. 

Wire Nails.—The shortage of wire nails is still very 
acute. In order to take care of regular customers, jobbers 
are going out among the trade and picking them up where- 
ever possible. Large premiums are being paid for nails, 
though the jobbers’ prices still remain at $4.50 base. De- 
liveries are not improving and the situation is very serious. 

Zine Oilers—The demand continues very brisk and 
stocks are being rapidly depleted. Prices have again moved 
up and jobbers at present are quoting 10 and 10 per cent 
off list. 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, Feb. 14, 1926. 


HE past week has been a colorless one in the local paint 

market. Shipments from factory and from store have 
been practically discontinued oWing to railroad freight em- 
bargoes and the local express companies have made a 
sorry showing in transportation because of the almost im- 
passable condition of the streets. Price changes have been 
few as well. Boston wholesale houses will be well repre- 
sented at the Retail Hardware Dealers’ convention and 
some of the most important ones have ‘completed plans 
for exhibitions in Mechanics Buiidlng. 

Wholesale interests are confident that th: spring demand 
for mixed paints is to be of record-breaking proportions. 
The conservatism noted in hardware circles has been lack- 
ing in paint. Wholesale houses report that more retail 
establishments than ever will deal in paints this year, sev- 
eral large and important distributors having entered the 
field. Mixed paint prices hold very strong and according 
to the best of opinion are tending upward, if anything. 

Brushes.—The recent advance in paint brush prices has 
served to increase rather than diminish the demand. Some 
of the local and nearby manufacturers feel they already 
have enough orders on their books to keep them busy for 
many months. 

Dry Colors.—At least one of the leading paint manufac- 
turers has recently secured a liberal supply of whiting, 
which it intends to use in the manufacture of wall finishes, 
but the general trade continues badly in need of it. Unless 
the supply situation is materially relieved within the next 
few weeks the manufacturers, in some instances, will be 
decidedly up against it. 





Barrel Lots.—Plaster of paris, $4.90 per bbl.: whiting (com- 
mercial bolted), 2%c. per Ib.: whiting, gilders’, 2%4c. per Ib.; 
dry zine (American), 20c. per 1lb.; lamp black, bulk, 15¢. per Ib.: 
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lamp black, in 1-lb. packages, 19c.; raw and burnt umber, 9c. and 
12c. lb.; raw and burnt sienna, 1l5c. to 17c.; Prince’s metallic 
brown, 344c.; yellow ochre, 3\4%4c.; Venetian red, 24c. per lb. 

Pound Lots.—Paris green, in 1-lb. packages, 50c. lb.; in %4-Ib. 
packages, 5lc. Ib.; in 4-lb. packages, 52c. lb.; ultra marine blue, 
24c. lb. 

Glue.—For some time there has been a steady increase 
in the demand for ground glue from painters who have 
been or are to be engaged in dressing old walls. The 
paperhanging trade also has figured in the increased de- 
mand, which has brought about an advance of 2c. per Ib. 
for same. The call for plate glue, on the other hand, con- 
tinues dull, and the market has been depressed 5c. per lb. 
in the hope of stimulating business enough to clean up 
accumulated stocks. Clear bonnet glue prices remain un- 
changed, 

Glue, ground, 16c. per Ib. ; 
per lb. 

Lead.—Local lead prices remain unchanged, but inasmuch 
as the market is out of line with the pig lead, common 
belief here is that there will be an advance before the close 
of another week. 

White, in oil and dry, 1214-Ib. 
15%4c; 100-lb. kegs and 


plate, 30c. per lb.; clear bonnet, 37c. 


kegs, 15%c.; 25 and 50-lb. kegs, 
larger, 15c.; for 500-Ib. lots and over 
deduct 5 to 10 per cent. Dry red lead and litharge, 1214-lb. kegs, 
15%c.; 25 and 50-lb. kegs, 15\4c.; 100-lb. kegs and larger, 15c.; 
red lead, in oil, 121%4-lb. kegs, 16c.; 25 and 50-lb. kegs, 15%c.; 
100- Ib. kegs and larger, 15c.; orange mineral, 12%4-lb. kegs, 
15%¢c.; 25 and 50-lb. kegs, 15%c.; 100-lb. kegs and _ larger, 
1514,¢c. Ib. 

Oils, Ete.—The only price change noted in this depart- 
ment is one which represents an advance of 2c. per gal. in 
denatured alcohol, a direct result of its searcity. Rumor 
here has it that banking interests have put a check on the 
speculation in turpentine, but this report cannot be checked 
up. 

Castor oil, $2.30 per gal.; cylinder oil, 50c. gal.; 
gal. or more, 29c. per gal.; kerosene, 50 gal. or more, 21c. gal.; 
lard oil, $2 gal.; aleohol, denatured, 82c. per gal.; wood, $1.75 to $2 
gal.; linseed, raw, in barrel lots, $1.89 gal.; in 10-gal. lots, $1.99; 
in 5-gal. lots, $2.04; in gal. lots, $2.09; neatsfoot, $1.85 gal.; 
sperm, .30 gal.; paraffin, 35¢c. gal.; floor oils, 50c. gal.; tur- 
pentine, $2.21 gal. in barrel lots; in 10-gal. lots, $2.28; in 5-gal. 
lots, $2.31; in 1-gal. lots, $2.33: benzine, 35c. per gal. 


Shellac.—If anything, the shellac gum situation is more 


gasoline, 50 


Hardware Age 


acute than ever, but because of the lack of demand no 
change in local prices are recorded 

We quote from jobbers’ stocks: Orange gums, $1.90 per ib.:; 
best white gums, $1.90; ordinary grades of white, $1.80. 

Sundries.—The demand for sundries is quiet, as it always 
is at this season of the year. There is, no weakening of 
prices anywhere. Local wholesale paitit. houses say they 
would not be surprised if putty quotations were jacked up 
within the near future because of the scarcity of whiting 
and the high cost of oil. 

Putty (best), in 125-lb. 
(in drums), 5c.; paint 
per lb. 

Waxes.—The recent advance in prices on some kinds 0 
waxes are strongly held. The local supply situation has not 
improved noticeably and it probably would not take a great 
increase in the demand to practically clean up available 
stocks unless, of course, the railroad transportation situa- 
tion should materially improve. 

Waxes.—Floor waxes, 45c. to 50c. 
cakes), 10%c. per Ib.; 
wax, 55c. per cake. 


drums, 8c. per Ib.; 


commercial putty 
removers, $2.50 list; 


oxalic acid, ite, 


per lb.; paraffin waxes (in 
paro wax (in lb. cakes), 12¢.; best bees- 


Twin Cities Paint Market 


Minneapolis and St. Paul, 
February 14, 1920. 

Paint trade is beginning to pick up slightly, although no 
outside work can be done as yet. This class of trade still 
continues to be about the same as in the past several weeks. 
Prices are holding steady as last quoted in practically all 
details. 

Mixed Paints.—Mixed paint sales are at a low point and 
for small quantities only. There is a very heavy demand 
along this line expected as soon as spring work opens up. 

We quote from local jobbers’ stocks: First grade house paint, 
$3.60 per gal.; second grade house paint, $2.30 per gal. 

White Lead.—The call for white lead is light. 


We quote from local jobbers’ stocks: White lead, in 100-Ib. 
kegs at 14%c. per lb., with the usual differentials for size of 
package and quantity. 


Paint material prices as quoted in New York February 19, 1920 


crete Fish and Vege- 
able Oils— 


as ~~ Be Carload , Commercial 
ot 17 


Gilders 
City, five-bbl. lots. Ex. Gilder ....000+- 4: 30@1. 40 
Out-of-town, five-bbl. 


lots and over. 1.77 Putty Commercial— 
Boiled, 2¢ e “gal. “advance on Commercial, 120 Ib. 
Raw. tubs ... 
Lard. prime, winter, 7“ in Pure, tubs 
bbls, per gal.......§ site In 1 lb, to 5 Ib, tins...6.00@7.35 


Cotton seed, Crude 

f.o.b. mill 18.00@19.00 Spirits Turpentine— 
Yellow Summer A ® gal. 
Prime, bbl. ....... 20.50@ 21.00 In Machine bbls........- 1.98@— 


Tallow, Acidless, car 
lots 


nominal Gum Shellac— 


Menhaden 
Northern Crude Diamond I 
Southern f.o.b. Fac- Fine Orange 
: tory ’ .00@— Medium Orange 
ght Pressec , 

Yellow Bleached A. C. Garnet ha 
White Bleached Button ..ccccsccsccvcs 1.65@1.70 
Winter ......-..-- 1.22@— Kala Button nominal 

Cocoanut Ceylon do- 1.55@1.60 

nominal 


mestic, bbl. per Ib 
Cochin Imported, spot.. 

Colors in Oil— 
Black, Lamp 


Domestic, bbl. 
Cod, Domestic, Prime. 

Black, Coach, Japan... 
Black in oil 


Newfoundland, in bbl.. 
Corn, Refined, bbl., 100 
lb. 
Drop Black 
Blue, Chinese 


Blue, Prussian 
Blue, Ultramarine 
French Ochre 
Green, Chrome, 
Miscellaneous— Green, Paris 
Barytes: Indian Red 
White, Foreign, Venetian Red 
Sienna Burnt 
Umber, Raw 
Umber, Burnt 


nominal 
nominal 
nominal 


19% @— 
nominal 
-$1.12@$1.15 
-1.12@1.15 
28@40 
82@36 
382@36 
1.00@1.10 


Porpoise body ine— 
Olive denatured........2.75@2.80 
Neatsfoot, Prime 
Palm, Lagos, spot per : 

5 % @ — 


Soya Bean, bbl., Ib 18it Pure... 


ton nominal 
Domestic, prime, 
oon floated, 

hein eneene 34.00 @36.00 


ofr color, in bags Chrom llow 
® to 21.00@24.00 vies 


® ton nominal White and Red 
® ton nominal &e.— 
Cents ® Ib. 


"18. 00 @ 23.50 Lead, American White 
8.50@20.00 Dry 9% @9% 


Lead, 
en 

China, ‘Cay, 
8 t . 
Domestic 


In Oi] White, less than 
500 lb., per 100 1b. .15.00@— 
500 _ - to 2000 Ib., L% 
100 Ib. 50@— 
2000 = hard to 10,000 rg per 
100 Ib 13.17@— 
10,000 up to 30,000 Ib., per 
100 Ib. i2 .69@— 
Carload, minimum, 15 tons, 
per 100 lb. 12.56@— 
Litharge, American, powdered, 
Steel Kegs, per 100 Ib 
15.00@— 
500 lb. up to 2000 1b.13.50@— 
2000 Ib. up to 10,000, Ib. 
13.17@— 
10,000 Ib. up to 30, = Ib., 
per 100 lt 2.69@— 
Carload, minimum, = tons. 


12.56@— 


Zine, Dry— 
Red Seal (French proc.) 
11%@11% 
(French proc.) 
12% @12% 
(French proc.) 
13% @13% 
American Process. 
Sp.ec. lead sulphate..9 @9% 
10 p.c¢. lead sulphate. 8% @9'% 
20 p.c. lead sulphate..8%@9 
35 p. « lead sulphate. "81, @go% 


Green §]. 
White §1. 


Dry Colors— 
Black, Carbon Gas 
Black, Bone powdered.... 
Black, Drop 
Black, Lamp 
Black, Ivory 
Mineral Blacks, 


® Ib. 


35. — 00 
Blue, Celestial 12@25 
Blue, Chinese .......0es- 85@90 
Blue, Prussian, Domestic 

85@90 
Blue, Prussian, Foreign. ...nominal 
Blue, Soluble 85@95 
Blue, Ultramarine, bbl. .15@50 
Brown, Spanish, high 
grades, per ton 

— Spanish, low 


Carmine, No. 40, bulk... 
Green, Chrome, ordinary 


5.20@5.50 


7@15 
Green, Sa, Light yh t+ 
Mediu 40@ 
— Paint, ® ton. 
82.00@36.00 
85.00 @40.00 
Ochre, Medium, @ ton.30.00@40.00 
American Golden, # 1b.2.50@— 
Foreign, Golden, #@ 1b.4.75@8.50 
French % 


5 
Orange, Mineral English, 
n 


ominal 


American 
Red, Indian 
American, # 100 Ib... 
Red, Tuscan 
Red, Venetian, #@ 100 Ilbs.2 
Rose Pink 
Sienna, Italian, burnt 
and powdered 
Burnt lump 
Italian, Raw, 
dered 
American, Raw 
American, Burnt and pow- 
ered 2 
Tale, French nominal 
American, per ton.$20. 00@40.% 
Italian nomina 


Terra Alba. 
F 


14% @15% 
-14@16 


# 100 Ib...nominal 
#® 100 Ib. .nominal 
American, # 100 Ib. No. x, 
1.25@— 
American, #, 100 Ib. ™ 2, 
.00@— 
Umber, Turkey, Burnt 
and Powdered 
Raw and powdered 
Burnt, American 
Raw 


Yellow, Chrome, 

Oxide Red, emeatie, 
copperas in casks. 

eee Quick Bilver 





February 19, 1920 


Turpentine.—Turpentine is moving slowly with prices 
fairly steady. Present stocks are heavy enough to meet the 
present demand. 

We quote from local jobbers’ 
lots, $2.22 per gal. 

Shellac.—Shellac, both white and orange, is extremely 
scarce. Those having any stocks are fortunate in holding 
them. Prices show no further change from last week’s quo- 
tation. 

We quote from local jobbers’ stocks: _Orange shellac cut 4 lb. 
to the gallon, $6.35 per gal.; white shellac cut 4 lb. to the gallon, 
$6.85 per gal. 

Linseed Oil.—Linseed oil stocks are good in proportion to 
the present demand for them. Prices show no further change 
from previous quotation. 

We quote from local jobbers’ stocks: Boiled linseed oil in 
barrel lots, $1.90 per gal.; raw linseed oil in barrel lots, $1.88 
per gal, 

Denatured Alcohol.—Call for denatured alcohol has de- 
creased to some extent with the milder weather we have 
been experiencing. Price shows no change. 

We quote from local jobbers’ stocks: Denatured 
barrel lots, 80c. per gal. 

Steel Wool.—Steel wool still continues to be good in the 
local market, and the price is holding steady and strong as 
last quoted. Manufacturers are still behind on their orders 
because of the shortage of materials from which this product 
is made. 


We quote from local jobbers’ stocks: No. 00 steel wool, in 1-1lb. 
packages, $1.56 per 1lb.; No. 0 steel wool, in 1-lb. packages, 96c. 
per lb.; No. 1 steel wool, in 1-lb. packages, 70c. per Ib. 


stocks: Turpentine in barrel 


alcohol in 


Boston Cutlery Market 


Office of HARDWARE AGE, 
Boston, Feb. 14, 1920. 

Cutlery prices, generally speaking, have not changed dur- 
ing the past week. On a few specialties like asparagus 
knives, etc., the jobbers have advanced prices to correspond 
with manufacturers’ lists, but such articles are of little real 
importance in this market. 

The undertone of the market on high-grade cutlery is very 
strong because of the scarcity of available stock. There 
is a growing tendency on the part of some retail hardware 
dealers, who have been interested in high-priced stock, to 
switch to medium and cheap stock for two reasons. In 
the first place, they have little hope of getting higher- 
priced cutlery, and in the second place, these dealers feel 
that the market price situation is at or about at its apex 
and that by buying the cheaper lines they they are playing 
safer. On the other hand, there are a great many dealers 
who cannot see anything but continued high prices for a 
long period. They are anxious to buy, and continually are 
in the market. But there probably never has been a time 
in the history of the New England retail and jobbing hard- 
ware trade when opinions on the future course of the mar- 
ket were as mixed as they are to-day. For that reason it is 
impossible to get a true line on the general thought of 
the trade. 

Snips.—Tinners’, No. 12, $1.21 each; No. 10, $1.95; No. 9, $2.13; 
No. 8, $2.40; No. 7, $3.05. Dental snips, No. 0, $12.50 per doz.; 
No. 1. $13.70. Pocket snips, No. 13, $1.12 each. 

Scissors.—Heinisch and Wiss, standard embroidery (two sharp 
points) 3 in., $11.50 list per doz; 3% in., $12; 4 in., $12.40. Stand- 
ard ladies’ (one round and one sharp point), 4 in.. $12.20 list per 
doz.; 5 in., $13.10; 6 in., $14.70. Pocket (two round points), 4 in., 
$11.50 list per doz.; 4%., $11.95; 5 in., $12.40. Buttonhole, 4% in., 
$14.75 list per doz, Manicure, 3% in., $16.35 list per doz. Nail, 
3% in., $16.35 list per doz. 

Shears.—High grade japanned, 
6% in., $11.75; 7 in., $12 


straight, 6 in., $11 per 


doz.; 
.40; 7% in., $13.10; 8 in., $13.80; 81% in. 
$14.50; 9 in., $17.25; 10 in., $21.25; 11 in., $24.10; 12 in., $26.10; 


in, $29. Nickel plated, 6 in., $12.90 per doz.; 6% in., 

in., $14.85; 7% in., $15.50; 8 in., $16.30; 8% in., $17.25; 9 in., $20.5 
Japanned bent trimmers, 9 in., $19.30 per doz.; 10 in., $23.25: 
11 in., $25.50; 12 in., $27.60; 13 in., $29.90. Barber shears, French 
pattern, 6% in., $17.25 per doz.; 7 in., $18.40; 7% in., $19.50: 8 in.., 
$12. Paper hangers’ shears, 12 in., $26 per doz.; 14 in., $32.90. 

Knives.—Butcher, beech handles, standard makes, 6 in., $3.75 
per doz.; 7 in., $4.50; 8 in., $6; 10 in., $8.50; 12 in., Ebony 
handles, standard makes, 6 in., $6 per doz.; 7 in., $7.25; 8 in., 
$9; 10 in., $12.50; 12 in., $15.50. 

Pocket Knives.—Standard two-blade cap, bolster and _ shield, 
brass lined, desirable sizes, $10 to $11 per doz.; less desirable 
kinds, bolster and shield, $9; steel lines, 34% in., two blades, 
$5.50 to $5.75. 

Clippers.—Flexitle horse clippers, No. 1, $12.75; 
discount, 25 per cent. 

Safety Razors.—Gillette, regular sets, $5 to $5.50; traveling 
sets, $16 to $27, less 25 per cent discount; Auto-Strop, regular 
Sets, $5, less 25 per cent discount; Gem, $1 sets, $8.40 in dozen 
and $9 in less than dozen lots; Ever Ready sets, $8.40 in dozen 
lots and $9 in less than dozen lots. 


No. 2, $16, list 


Chicago Cutlery Market 


Office of HARDWARE AGE, 
Chicago, Feb. il, 
io greg all manufacturers of pocket cutlery report 
that their entire output for 1920 has been sold. The 
shortage this year will be more acute than ever. Local 
jobbers have issued new prices which shows an advance 
of about five per cent on jack knives and about twenty per 
cent on butcher knives. Prices on Brown and Sharpe clip- 
pers have advanced $1.00 list per pair. Manufacturers are 
about eight months behind with their orders on clippers. 
On all lines of cutlery jobbers report that their stocks are 
badly broken. 

Jack Knives.—American two-blade standard gauge pocket 
Knives, length 3% inch, stag or wood handles, $7.25 per doz., f.o.b. 
Chicago. Above are steel lined and black inside, with steel 
bolsters and no cap. 

Length, 35¢ in., stag or wood handles, $12.00 per doz., f.o.b. 
Chicago. Above are brass lined with nickel silver bolsters, caps 
and shields, and clean inside. 

Length, 35¢ in., stag or wood handles, $18.00 per doz., f.o.b. 
Chicago. Above have two cutting blades and one patented punch 
blade. They are brass lined with nickel silver bolsters, caps and 
shields. 

Length, 35g in., stag handles, ‘“‘Boy Scout’’ puttern, $19.80 per 
doz., f.o.b. Chicago. Above have one cutting blade, one patented 
punch blade, one can opener blade and one combination screw- 
driver and bottle cap opener blade. All prices are net. 

Butcher Knives.—Standard beech handle American made 
butcher knives, “fully guaranteed.”’ Three brass saw screw 
rivets in handles, 6 in., $4.65 per doz.; 7 in., $5.35 per doz.; 8 in., 
$6.80 per doz. All prices net, f.o.b. Chicago, Standard pattern 
kitchen Knives, $1 to $2.50 per doz., net f.o.b. Chicago. 

Hand Toilet Clippers.—Brown & Sharpe clippers Nos. 00, J) and 
No. 1, $5.00 per pair list; No. 2, $5.50 per pair list; No. 3, $6.00 
per pair list, less discount of 25 per cent. Coates Khedive toilet 
clippers per pair net $1.80. Coates Success Toilet Clipper No. 1, 
$2.10 per pair net, No. 0, $2.25 per pair net, No. 00, $2.40 per 
pair net. 

Razors.—Old style open blade type, with rubber handle, full 
hollow ground, % in., %& in., % in., $21 per doz., net f.o.b. Chi- 
cago. Three-quarter hollow ground, % in., 5% in., % in., $18 per 
doz., net, f.o.b. Chicago. Half hollow ground, % in., % in., % in.; 
$14 per doz., net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edition, list 
$60 per doz. 

Auto-strop standard and army edition, list $60 per doz. 
takes a discount of 25 per cent., f.o.b. Chicago. 

Extra blades for above, 6’s, 50c., and 12’s, $1, less 25 per cent 
discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 per dozen, 
net, f.o.b. Chicago; 3 dozen lots, $8 per dozen, net, f.o.b. Chicago; 
12 dozen lots, $7.50 per doz., net, f.o.b. Chicago. Gem extra 
blades, lots of 1 doz. packages, $4.20 per doz. packages; 12 doz. 
packages, $3.84 per doz. packages; 36 doz. packages, $3.60 per 
doz. packages. 
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Vice-President Drew’s Letter 
(Continued from page 101) 


report of the meeting published and hope that the officers 
of the Association will see their way clear to do so. 

It has seemed to us that coyrtesy required the officers of 
the Association to furnish a complete copy of the minutes 
to their invited guests without request, but the fact that 
complete copy has been refused us, even after request, is 
very much to be regretted. 

The meeting was also represented by the Secretary of 
the Association to be of a confidential nature in that in his 
letter of invitation he asked us to meet with those mem- 
bers of the Association who are distributors of the products 
of the Winchester Company, and furthermore, before the 
opening of the meeting, the Secretary of the Association 
announced to the meeting that it was a meeting of jobbers 
handling Winchester products and suggested that all others 
present should retire. In spite of this the Secretary of 
the Association publishes an abstracted report of the min- 
utes of the meeting without sending us a copy or referring 
the matter to us, and leaves out of the published report 
certain matters which we would like to have in and, con- 
sequently, the officers of the Association declined to furnish 
us a copy of the minutes upon our request. Since we did 
not have a stenographer present on our own account, we 
are not able to furnish a complete report of the meeting. 

Without comment on our own part, I leave you to judge 
as to whether we have been courteously and fairly treated. 

Please understand that it is not our purpose to enter into 
controversy relative to our plans. We are pleased to have 
them discussed fully by all parties at interest, but of course 
prefer that the discussion where it presumes to state facts 
relative to us, should be accurate and complete. 

Yours very truly, 
WINCHESTER REPEATING ARMs Co., 
F. G. DREw, Vice-President. 








More About Washing Machines—Snappy Copy on Fire Extinguishers—A Reminiscence of 
Old John Barleycorn—A Talk on Toilet Paper and Toweling 


By Burt J. PARIS 





Featuring Toilet and Toweling Paper towel in offices and factories and 
Supplies likewise many improvements have The Comft tmet 
No. 1 (3 cols. x 7 in.) been made in the design of toilet ortmeter 
Here is an ad used by R. H. fixtures. These improvements are The Last Stand of Old King Alcohol 
Barker & Co., hardware merchants forcibly brought to mind by this irc peer lore. Astor. soci’ 
of Pontiac, Mich., to boost the sale Barker ad, and the selling appeal is The Spirit Thermometer 
“of toilet paper, toweling and fix- made stronger by the introduction RB dann ay ato: * peer raced dy 
tures among both other retailers of the element of economy. who mourn the departed. 
and individual offices and factories. The illustrations are particularly Touching and Tasting 
The paper towel is fast displac- — effective and the display of the ad ee 
ing the old-time insanitary roller is strong and calculated to make pacanaihen Gesaedines 


RKtep your eves on the tube 


1—Featuring ioweling and toilet paper supplies and fixtures | ornnee 
g g pat PI 8 HOUSE 
URNISHINGS 


RETAILERS— aa bese 


Factory Purchasing Agents 
cg tn i —Unique presentation of thermome- 
Churches » ae ye ters 
[” Syettiesse | Stores . at Fi Di 
| aacxet Bear Sra = Druggists ao easy reading. The sale of modern 
— toilet and toweling fixtures and 
Why send out of the city for Toilet and Toweling Paper Supplies,, when we can give supplies presents a real opportun- 


— i ae 1 
you immediate delivery in wholesale lots from our large stock of ity. The field for the sale of these 
SCOT TISSUE PRODUCTS items has hardly been scratched. 
Our stock of fixtures is complete for these goods. 


Toweling 
































A Reminder of John Barleycorn 
No. 2 (2 cols. x 5 in.) 


Stores and offices find a great saving by ordering a case of these towels for daily use. This ad, written by William Lud- 


One cas¢ Will last the average office about one year. The cost of case of rolls > r 
complete with towel cabinet is $13.30. lum, adman for Howard’s, Mt. Ver 


It eliminates all laundry costs and loss of towels. You are at all times absolutely non, N. Y., illustrates anew Mr. 
sure of its sanitation. Ludlum’s penchant for turning 
TOILET PAPER matters of public interest to ac- 

count in his advertising. 

_ There is no necessity for you retailers to send The “Comfortmeter,” by the way, 
by, away for toilet paper. As local wholesale distrib- strikes us as a happy appellation 
hay utor, we can supply you immediately in any quan- ther 
um tity, eliminating the trouble of ordering and await- for thermometers, and altoge 
i ing shipment. nr Coo the appeal of the ad is unique and 

DUGGISTS, GROCERIES -_ _ retailers will as well calculated to focus more than 
profit by getting in touch with us. ordinary attention on the device 


humans use to record the progress 
of the furnace in winter and . 
“ ” s y d 0 
— Phones 136—1723. 69 S. Saginaw St. li lg lait 
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“You May Be Next” 
No. 3 (4 cols. x 10 in.) 

If every reader of this ad used 
by R. H. Barker & Company, Pon- 
tiac, Mich., would take its message 
in the serious way it should be 
taken the Barker Company would be 
sold out in a day. But it is human 
nature to procrastinate even in 
matters where life and limb are 
concerned. 

But ads of this type repeated 
from time to time will do their full 
measure of work eventually. The 
fire extinguisher should be placed 
within handy reach in homes, in 
stores, offices and factories and on 
every pleasure car and truck. When 
it is needed, its initial cost is a piti- 
ful sum compared to the destruc- 
tion it may prevent, and is a good 
form of insurance. 

What appeals to us especially in 
this ad, apart from the carefully 
prepared copy is the border of fire 
extinguishers. This arrangement 
of cuts certainly makes a compel- 
ling display. Furthermore, this 
message is made especially con- 


5—Tying up with the influenza 
epidemic 


SPANISH 
INFLUENZA 


WHAT TO D@ 


Call a doctor the first thing Go to bed and take care 
of yourself. Keep you room well ventilated end the 
temperature even and dry to prevent catching more 
cold. The “flu” itself is not considered dangerous, 
but it weakens the system so that you become an 
easy prey to serious complications. By exposing 
yourself indiscreet/y or staying in a poorly ventilated 
or damp chilly room, you are taking a desperate 
chance of being swept suddenly from a light attack 
of influenza or la grippe to a fatal case of pneumo- 
nia. These are the reasons why the Spanish influ- 
enza is a dangerous thing to trifle with 


DON'T TAKE A CHANCE WITH IT 








Keep your reom.well ventilated and dry and of even 
temperature with a 


Genuine Round Oak Heater 


Proper heating and ventilation of the home is an es- 

sential physical requirement these damp chilly days 

of sudden climatic changes when the air is full of 

this influenza epidemic germ. The GENUINE ROUND 
OAK is the best heater be- 
cause its temperature can 
be positively regulated and 
it requires the minimum 
amount of attention. Besides 
this it saves fuel —no small 
matter in itself. 


COME HERE FOR YOUR 


GENUINE 
ROUND 
OAK 

" Other heaters—both wood 


See. eae «nd coal—a complete line of 
fe ers ® Mm, them, upwards from 








AFTON, OKLAHOMA 











~~ 


PROPERTY AND LIFE 


YOU ASK HOW? 


The means is simple, inexpensive and a true protection against fire for property and 
life alike. Easy to operate, a child can handle it. With it in the household, store, auto, 
garage or factory, your mind is at once set at ease in comprehension of a possible fire. 


YLELS 


. ‘ ¢ 
is known to everyone as the name of a product that stands for protection. Its effectiveness 
is demonstrated daily. The largest factories and firms carry them throughout as regular 


You May Be Next!. 


Your house, your garage, your auto, your store or factory. There is no warning! 
But even more than that, there is the protection of your loved ones to consider Are 
they protected from a trapping fire when you are away? 


As a measure of safety for you and your family’s lives, as a property protection, as 
a business proposition, as a reducer of insurance rates, 


Get a Pyrene Now! 
For Saturday Only We Offer 
$10.00 Pyrene Extinguishers—$ 7.19 


Phones: 136—1723. 





R. H. BARKER & CO. 


€9 S. Saginaw St. 








3—A forceful ad on fire prevention 


vincing through the special price 
offer. 


Here’s a Strong Washer Ad 
No. 4 (3 cols, x 10 in.) 

The Haynes Hdwe. Co., Emporia, 
Kan., have here a forceful ad on 
washing machines. The important 
points which should be brought out 
in washing machine ads which we 
have here emphasized from time to 
time are all included in this Haynes 
ad. 

The appeal of economy, the solu- 
tion of the domestic help problem, 
the avoiding of slipshod laundry 
work and the ease of purchase—all 
these vital points are smashed 
home in this copy. A careful study 
will convince you. 

Every hardware dealer _inter- 
ested in pushing the sale of wash- 
ers would spend a profitable five 
minutes in reading over this ad 
carefully. It sounds the keynote of 
result-getting washing machine ad- 
vertising. 

This particular ad is well dis- 
played and the sub-headings empha- 
sizing important points should be 
particularly noted. Our only sug- 
gestion is to use somewhat larger 
cuts. 


Hints on Fighting “Flu” 
No. 5 (2 cols. x 11% in.) 

This ad was used by the Lamm 
Hardware Co., Afton, Okla., and in 
tying up to the influenza epidemic it 
not only performs a real public serv- 
ice but directs thoughtful attention 
to the necessity of proper heat in 
the home. 

The reasons why the stove ad- 
vertised provides plenty of well- 
regulated heat are set forth plainly 
in the text, and in concluding the 
adman directs atténtion to the com- 
plete line of stoves handled by the 
firm. 

EK. A. Lamm, who sent us this ad, 
tells us that he always changes his 
ad with each insertion, and also 
makes a practice of having the ads 
reprinted and mailed to his cus- 
tomer list every second week. Ads 
are printed on both sides of the 
sheet, and it is Mr. Lamm’s con- 
tention that these sheets form vir- 
tually a catalcg of his store’s mer- 
chandise, and in our opinion he is 
correct. Mr. Lamm keeps his mail- 
ing list right up to the minute, a 
practice which should be more gen- 
erally followed out than it is. Sys- 
tems like Lamm’s are what make 
storekeeping a pleasure. 
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Be Thrifty use the 


One Minute 
Washer 


Electric Power—Engine Power 
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Thrifty housewives were quick to see the value of.the 
ONE MINUTE WASHER in their home 


A laundress is hard to get and, expensive to hire. Many dislike to send 
washisgs away from home, for rough treatment and Jost articles soon 
run up a big bill. 


The Thrifty, Satisfactory Method is the ONE MINUTE 


Washer 
It pays its own way by saving time, clothes, worry, health and money, 
The average family laundry bill is $10.00 a month. 


A PAYMENT DOWN 
Then $10.00 a month puts the One Minute in your home. 
laundry problem. for years to come. 


It solves your 








See us during National Thrift Week and make 
arrangements. 
Today is National Life Insurance Day 
Tomorrow is Own Your Own Home Day, 


BU 
Own Your One Minute First 
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Fe Las DWA Rr. 105. 
Emporia, Kan. 


Phone 105 


Americus, Kan. Hartford, Kan. 
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4—-Complete argument on washing machines 
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Hardware Age 
W. E. Diehl 














Hardware men the country over will be shocked 
to learn of the death of W. E. Diehl, sales mana- 
ger of the Corbin Screw Corporation, New 
Britain, Conn. Mr. Diehl was ill with pneumonia 
only a few days before his demise. He was one 
of the best known men in the hardware business 
and his loss will be keenly felt. 
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North Jersey Meeting 


HE North Jersey Hardware and Supply Dealers Asso- 

ciation and the Hardware and Supply Dealers of Man- 
hattan and Bronx Boroughs, Inc., held a joint meeting at 
the Down Town Club, Newark, N. J., on the evening of 
January 20, which was preceded by a dinner. 

President George B. Sprowls gave one of his characteris- 
tic right-from-the-shoulder talks, and was followed by 
Sharon E, Jones, secretary of the Pennsylvania and Atlan- 
tic Seaboard Hardware Association, who spoke on the ex- 
hibition to be held at Philadelphia February 10 to 13 inclu- 
sive. Other speakers of the evening were J. M. eee go 
president of the Metropolitan Hardware Association; C. 
Bruhns, president of the Manhattan and Bronx rn te han 
and H. A. Cornell, ex-president of the Brooklyn Hardware 
Dealers Association. 

The following officers were elected for the ensuing year 
by the North Jersey Hardware and Supply Association: 
President, J. P. Landrine; vice-presidents, Walter S. Mills, 
George F. Ogden and H. M. Imler. William F. Littell was 
re-elected secretary and treasurer. 


Cincinnati Meeting 


The Hardware Guild of Cincinnati held its regular meet- 
ing at the Business Men’s Club on Thursday, January 22. 
This meeting took the form of a dinner, followed by ad- 


dresses by J. B. Carson, secretary of the Ohio Hardware 
Association, Wm. Grays, of the Hardware Mutual Insurance 
Co., and J. H. Baker, of the National Cash Register Co. 
President C. L. Gwaltney of the guild was in the chair, 
and thirty members were present. 

At the annual meeting of the stockholders of the Foster 
Stove Foundry Co., Ironton, Ohio, the following directors 
were elected: President, Dr. Lowry; vice-president, C. F. 
Marting; secretary- treasurer, W. H. Foster; J. C. Mar- 
ting, E. O. Marting, E. Horschell, Sr., and C. A. Hutchin- 
son. The usual dividend was declared. 


New England Construction 


New England hardware dealers are beginning to feel 
the effects of the increase in home construction, etc. S. H. 
Davis & Co., Portland St., Boston, has been awarded the 
hardware contract for a $12, 000 home in Melrose and an- 
other house in Newton; Duncan & Goodell Co., Main St, 
Worcester, has been awarded the hardware contract for 4 
four-story block in his city, and Chandler & Barber, Sum- 
mer St., ‘Boston, the contract for a large city sanitary and 
locker building in the Brighton district. 


Edward O. Oefinger, who recently bought the Ayer-O’Con- 
nell Mfg. Co. plant at Meriden, Conn., has purchased the 
Meriden Knife Co. plant, and will make parts of cutlery 
used by the Miller Brothers Cutlery Co. 
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ale | Like a trip-hammer 
From cathedral portal fo 


garden gate—HINGES serve | These McKinney advertisements are 
; eee UA vsstead “aeske ths nominal making millions think more and more 
garden gate and little box lid—~ AM swing on Hinges! about McKinney Hinges. Like smash- 


Stop and think! How many times each day do you use 


hiniple! #10; tnolidieed after: building, house’ efter, house, on. i ing blows they reach their goal and stamp 


cupboard, box or cabinet, hinges continually and quietly 


mark yout progress the name McKinney upon the public 
So last indefinitely, to swing back call rth la fter d | mind as a mark by which hinges and 
without sagying, repairs or even a squea that tr reed f 


of every McKinney Hinge, butts may be carefully selected. 


For half a century the McKinney 
has been making hinges: an 


products ave been a len . tn very known shi You, as a dealer, can profit by this well 
féctively and noiselessly served directed advertising. Make sure your 

Bree actcactfiarWthdie ws fee race toe ch i se customers know you handle the McKin- 
teens i ee ney line. 


hinge item ser 


See that the name McKinney is stam; 


or butts you buy. Hinge consideration #4 import 


McKinney products have been on the 
market for fifty years. They are known 
as standards by which other similar prod- 


MCKINNEY | ucts may be fairly judged. Establish 


j your store as McKinney Headquarters 
Hinges and Butts 





McKINNEY MANUFACTURING COMPANY 


Westeérn office, State-Lake Bldg., Chica Export Representa 


in your locality. Talk McKinney! 





the manufocttrers of VWeKinney 
foor-hardbtvetre, fureiture hardrvare 


: = — i} McKINNEY MANUFACTURING COMPANY 
Pittsburgh 
This is the second advertisement in the big . ie Cian Dah a 
national campaign to make 3,000,000 prospec- Western Offic e, State-Lake Bldg., Chicago 
tive customers think more about McKinney Export Representation 
Products. This advertisement appearsin The 
Saturday Evening Post February 7. Other adver- 
tisements, appearing in Architects’ and Builders’ Also manufacturers of McKinney 
Magazines, are swinging this class of buyers to . ‘i 
a fuller realization of the McKinney standard. 














garage and farm butlding door 
hardware, furniture hardware 
and McKinney One-Man Trucks. 


MCKINNEY 


Hinges and Butts 





Products Being Placed on the Market by Hardware Manufacturers 


Monolith Concrete Refrige- 
rator 


Wainwright-Dyer Company, 409 
Pennsylvania Building, Philadelphia, 
Pa., are the manufacturers of the 
Monolith Concrete Refrigerator a 
scientifically constructed refrigerator 
of the most modern type. They claim 
that their special secret process of 
treating the concrete makes the walls 
of their refrigerators agate hard and 
non-absorbent so that they always 
stay stone cold. The particular ad- 
vantage of concrete is that no cracks, 
crevices, joints, swellings, shrinkings, 
nor chipping off of the surface occur 
and on these refrigerators there is no 
exposed metal to corrode. The cor- 





Monolith Concrete Refrigerator 


ners of the walls are reinforced by 
steel imbedded in the concrete. The 
doors are of the same concrete con- 
struction as the body of the box, and 
consequently have no tendency to sag, 
swell or shrink. They are fitted like 
doors of a safe. 

The box has a white enamel surface 
and double concrete walls for dead air 
space which makes the box always 
stone cold. The hardware is of brass 
nickel plated heavy, strong and du- 
rable. The shelves are rust proof gal- 
vanized wire and the ice gage is made 
of galvanized iron. 


The box stands on substantial metal 
wheels 3 inches in diameter on roller 
bearing swivels, which bring the bot- 
tom of the box several inches from the 
floor, thus permitting easy, every-day 
cleaning underneath with mop or 
broom. There is no base board to 
become disfigured or soiled. Rubber 
tired wheels are also obtainable. The 
drain pipe is located at the front of 
the box and can be removed instantly 
for cleaning. 

The manufacturers claim that the 
circulation system produces absolutely 
dry air and that it is rapid, positive 
and amply large for just the correct 
amount of air proportionate to the ice 
capacity, thus keeping the food at the 
proper temperature for preservation 
and retention of that fresh natural 
taste so desirable. 


Hot Top Cooker 


A new device designed to save gas 
and to concentrate the heat on one 
spot for cooking purposes has been 
placed on the market by the Consoli- 
dated Gas Saving Cooker Co., 1416 
Broadway, New York. It is made of 
hammered polished steel and con- 
structed in various sizes to fit any 
range. ' 

This arrangement can be used on 
kerosene oil stoves as well as on gas 
ranges. It is only necessary, say the 
manufacturers, to place the “Hot-Top” 
cooker so that the hole in the bottom is 


manufacturers claim, to enable six 
vessels to cook at one time, using only 
one gas jet. 


Fruit Jar Holder 


The “Elmco” fruit jar holders are 
made to make canning easy according 
to the manufacturers, the E. F. Elm- 
berg Company, Inc., Parkersburg, 
Iowa. The holder acts as a rack to 
keep the jars off from the bottom of 
the boiler which is necessary to suf- 
ficiently cook the contents and keep 
the jars from breaking. 

It is claimed that the “Koldpack” 
method of canning has been deter- 
mined by scientific tests to be an im- 


























“Hot-Top” Cooker 


directly over the gas jet. Then close 
flue holes on front and open rear holes 
when the distributor is hot. The con- 
centration of heat is sufficient, the 
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New Fruit Jar Holder 


provement over the old fashioned 
method. It has been said that this 
method insures good color, texture and 
flavor to the fruits or vegetables to 
be canned. The “Elmco” holder is 
made of heavy eleven gage retinned 
hard wire and come packed one dozen 
per carton, twelve cartons to a box. 





Are you ready for the 
Spring rush for new 
goods? The wise 
merchant will get this 


year’s business 
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R-W No. 338 


UNIVERSAL TOGGLE 
BOLT 


For fastening bathroom fixtures, 





electric light fixtures, porcelain in- 
sulators, mouldings, shelves, brack- 
ets, etc., to hollow brick, tile or lath 


walls. 


Stronge—Convenient— 


—— 5 
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ONSISTS of Toggle Head, Bolt and Nut, com- 
plete. Toggle Head made of cold rolled steel, 
compound truss construction—strongest known. 


Bolt threaded entire length, with screw driver slot 
in head. May be used with bolt-head out oy nut out, 
as desirable. Goes through hole required for bolt 
head or nut. If nut goes inside, shoulder on Toggie 
Head holds nut from turning when drew driver is 
applied to bolt head. If nut remains outside there 
is ample length of bolt to hold with pincers until 
nut is tightened with wrench. 

Packed 100 in a box. 





Write for Folder UF-4 


CHICAGO BOSTON 
sriours AURORA, ILLINOIS.U.S.A. i Vorux 
LOS ANGELES MINNEAPOLIS 
PHILADELPHIA LONDON, ONT SAN FRANCISCO 






































Dorr Miller Differential 


The trouble that follows when one 
driving wheel of a tractor equipped 
with a differential of the gear type 
loses traction is an old story. The 
differential does precisely the wrong 
thing, delivering power to the wheel 
that cannot use it and allowing the 
wheel that remains on good footing 
to stand still. Differential locks of 
various designs are simply one form of 
appreciation of the difficulty. For a 
long time engineers have worked on 
the problem from another angle—that 
of providing a differential that will al- 
ways deliver power to both wheels, 














Dorr Miller Differential 


regardless of the footing—and among 
those who have achieved a worth-while 
measure of success is the Dorr Miller 
Differential Co., 90 West Street, New 
York. 

The Dorr Miller differential is an 
exceedingly simple device; it has few 
parts, and those of substantial and 
durable construction. It consists only 
of a driving plate, two grooved blocks 
and eight large steel balls through 
which the power is transmitted. The 
driving plate is placed in the center 
and has eight holes for the eight steel 
balls. The application of power to the 
balls from the driving plate causes 
the balls to bind and force the grooved 
plates outward against cast-iron fric- 
tion surfaces through which the live 
shafts are driven. 

When making turns the balls roll 
in the grooves and allow the usual dif- 
ferential action to take place freely 
and noiselessly. When, however, one 
wheel slips, as on a slippery spot, one 
grooved plate tends to move faster 





Watch this page for 

new-comers in the 

realm of automo- 
bile accessories 











than the other. This tendency reacts 
through the steel balls, which roll in 
their camlike grooves, with the result 
that the plates are forced equally in 
opposite directions, causing the whole 
differential to take the equivalent of 
a locked condition and transmit power 
equally to both wheels. Under these 
conditions the axle turns practically 
like a solid axle. No locking action 
takes place, however, until there is a 
tendency to spin. 

The angles involved in the grooving 
of the plates are, of course, of the 
utmost importance, and to form them 
properly special machines have been 
designed and built, with the result 
that the plates are uniformly and ex- 
actly correct. Accuracy of construc- 
tion, coupled with the proper propor- 
tioning in designing, is responsible for 
the wear being so slight that the dif- 
ferential is said to be capable of out- 
lasting the machine in which it is in- 
stalled. 


Weaver Auto Oiler 


This article is manufactured by the 
Weaver Manufacturing Co., Spring- 
field, Ill. It combines, the manufac- 
turers say, into one conveniently han- 
dled unit the services of the ordinary 
funnel oil can and oil measure, and 
also eliminates the inconvenience, the 
waste and the dirt which always ac- 
companies the handling of oil in the 
ordinary manner. 

The long spout of heavy brass tub- 
ing can be turned downward into any 
position to enable it to be most con- 
veniently inserted into the oil open- 
ing of the engine. On a great many 
engines the oil opening is so ob- 
structed by the manifold or other at- 
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tachments of the engine that it is al- 
most impossible to use the ordinary 
type of funnel satisfactorily. 

The adjustable spout of the auto 
oiler makes the most obstructed oil 
opening readily accessible, it is 
claimed. 

The spout can be turned down into 
the desired position and remain there 
as long as is necessary to properly in- 
sert it into the oil opening without the 
oil dripping on to the engine, for the 
reason that the flow of oil from the 
oiler is controlled by the convenient 
thumb button on the grip. 

After the spout is inserted the pres- 
sure of the thumb on this button re- 











Weaver Auto Oiler 


leases the flow of oil and allows the de- 
sired quantity to be discharged. 

By relieving the pressure on the 
button the flow is cut off and the spout 
automatically drains itself before be- 
ing withdrawn from the oil opening 
and turned up into normal position. 

The amount of oil discharged is ac- 
curately recorded by a direct float 
gage operating within a graduated 
brass tube, as shown in the illustra- 
tion. The height of the tube is ad- 
justable as desired, and the recording 
of the float gage within can be read 
from either side. 

The Weaver auto oiler is constructed 
of heavy galvanized iron and has a ¢a- 
pacity of 2 gallons. The indicator is 
accurate, being controlled by a com- 
pensating float. 
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This is the auto- 
matic computer 
which tells the oper- 
ator at a glance how 
much to charge for 
filling odd size con- 
tainers. 


HARDWARE AGE 


This is the dis- 
charge register 
which shows how 
much has been dis- 
charged, and which 
keeps a grand total 
before you at all 
times. 


This is the quan- 
tity stop which can 
be so set that the 
pump will discharge 
gallon, half - gallon, 
quart or pint. 


PAINT OIL DEALERS: ATTENTION! 


Greater Paint Oil Business is 


on the way. How can the dealer 
handle it satisfactorily to himself 
and customer ? 


With a Bowser Paint Oil Outfit, 
the “photograph” of which you 
see above. Look it over. Pay par- 
ticular attention to the three auto- 
matic devices—-those three friends 
of the profit side of business. 


What do they do? They say to 
the Paint Oil customer, “We guar- 
antee full measure. We make 


everyone toe the mark for accu- 
racy—always. ’ 


They say to you and your 
clerks, ““We are your aids. We 
help you do more business with 
less work.” 


Then, there is Cleanliness and 
Safety. 


A card asking for literature sig- 
nifies your interest and does not 
obligate you in any way. 


S. F. BOWSER & COMPANY, INC. Ft Wa 


Branch Oces in 21 Cities of the United States 


Ind., U. S. A. 


Canadian Office and Factory, TORONTO, ONT., CAN. 
66-68 Frazer Ave. 


LONDON—32 Victoria St., S. W. | 


PARIS—5 Rue Denis-Poisson HAVANA—Lonja del Comercio 427 


SYDNEY —+46 Castlereagh St. 





Notes of the Retail Hardware Trade — 


PUTNAM, CONN.—Newton A. Ballard has disposed of his hard- 
ware and furniture stock to A. Gilman & Co., who requests cata- 
logs on automobile accessories, baseball goods, bathroom fixtures, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glass, cutlery, 
dairy supplies, dog collars, dynamite, electrical household 
specialties, fishing tackle, furniture department, galvanized and 
tin sheets, hammocks and tents, heating stoves, heavy farm imple- 
ments, iron beds, kitchen cabinets, kitchen housefurnishings, lime 
and cement, linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, poultry supplies, prepared 
rooting, pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, silverware, sporting goods, toys, games, and washing 
machines. 

AvuGuUSTA, ILL.—The Massie 
general tine of hardware. 

LINCOLN, ILL.—Beaver & Williams, purchasers of the Fortman 
hardware store, request catalogs on the following lines: Automo- 
bile accessories, baseball goods, bicycles, buggy whips, builders’ 
hardware, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, dog collars, electrical household specialties, fishing 
tackle, gasoline engines, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, poultry supplies, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, toys, 
games, wagons, and washing machines. 

NEw ALBIN, Iowa.—L. Nicoli is the new owner of the Pethren 
hardware store, which has been established over 40 years. 

BUCKLIN, KAN.—The Bates Hardware & Implement Company, 
which recently commenced business here, requests catalogs on 
baseball goods, bathroom fixtures, belting and packing, buggy 
whips, builders’ hardware, building paper, cream separators, cut- 
lery, electrical household specialties, fishing tackle, galvanized and 
tin sheets, gasoline engines, harness, heating stoves, heavy farm 
implements, heavy hardware, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, pumps, 
ranges and cook stoves, sewing machines, shelf hardware, sport- 
ing goods, tin shop, wagons, buggies, and washing machines. 

HOPKINSVILLE, Ky.—The Young Hardware Company has been 
incorporated with a capital stock of $20,000 to conduct both a 
wholesale and retail business in the following, on which cata- 
iogs are requested: Automobile accessories, buggy whips, 
builders’ hardware, building paper, churns, cutlery, dog collars, 
dynamite, electrical household specialties, fishing tackle, harness, 
heating stoves, heavy hardware, home barbers’ supplies, lubricat- 
ing oils, mechanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting goods, buggies, and washing 
machines. The incorporators are B. C. Schmidt, president and 
manager; T..M. Layne, vice-president, and J. G, Stetes, secretary 
and treasurer. 

LAKE WILSON, MINN.—P. O. Peterson has disposed of his im- 
plement stock to Maynard & Steinberg. 

LITTLE SAuK, MINN.—The Averill Implement Company has 
bought the stock of Johnson & Co. and requests catalogs on a 
general line of hardware and implements. 

RANDALL, MINN.—Daniel P. Sheedy has started in business here, 
carrying a line of buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, dairy supplies, elec- 
trical household specialties, furnaces, gasoline engines, heavy 
farm implements, heavy hardware, home barbers’ supplies, pumps, 
sewing machines, wagons, buggies and washing machines. Cata- 
logs requested. 

SAco, MONT The Saco 


Hardware requests catalogs on a 


Hardware, Furniture & Lumber Com- 
pany has been dissolved. John K. Bell has taken over the busi- 
ness and will continue it under his own name. 

HARDY, NEB.—W. J. Cramer is purchaser of E. A. Ritzen stock. 

PAXTON, NEB.—F. E. Anderson has commenced business here 
His stock will comprise automobile accessories, belting and pack+ 
ing, buggy whips, builders’ hardware, churns, cream separators, 
crockery and glass, cutlery, fishing tackle, furnaces, galvanized 
and tin sheets, harness, heating stoves, kitchen cabinets, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass, 
poultry supplies, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, tin shop and washing machines 

SHELTON, NEB.—J. G. Corrington has sold his implement stock 
to O. J. Leithoff. which he will operate under the name of the 
Shelton Implement Company. Catalogs requested on farm ma- 
chinery 

NASHUA, N. H.—The Hill Hardware & Paint Company and the 
Burque Hardware Company have consolidated under the name of 
the Hill Hardware & Paint Company. Leon E. Winn is presi- 
dent; A. L. Hammar, treasurer and James E. Davis, secretary. 

3urque will be manager 

CEDARVILLE, N. J J. L. Danzenbaker & Son have bought prep- 
erty, which will later be used to enlarge their present quarters 
made necessary on account of their growing business. 

BEULAH, N. D George Slowey has opened a store here, car 
rying belting and packing, cream separators, gasoline engines, 
heavy farm implements, lubricating oils, wagons and buggies 
and washing machines. Catalogs requested on farm implements. 

CrosBy, N. D sorg & Otheim have purchased the Crosby 
Hardware & Implement Company stock. The new owners request 
catalogs on the following: automobile accessories, baseball goods, 
bathroom fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, children’s vehicles, churns, cream separators, 
erockery and glass, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, galva- 
nized and tin sheets, gasoline engines, hammocks and _ tents, 
harness, heating stoves, heavy farm implements, heavy hardware, 
iron beds, kitchen cabinets, linoleum, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, plumbing de- 
partment, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, tin shop, 
toys, games, wagons, buggies and washing machines. 

MANDAN, N. D.—John I. Rovig and Leon Skjod have purchased 
the Pioneer hardware store from Vallancy Bros. The new owners 


are now in charge, and request catalogs on a gneral line of 
hardware. 

BROKEN ARROW, OKLA.—The J, A. Barth Mercantile Company 
has bought the stock and building of the Broken Arrow Hard- 
ware Company, owned by R. B. Archibald. The new owner plans 
on remodeling the building, and using it for a stock of imple- 
ments or furniture exclusively. 

CoweETA, OKLA.—The Coweta Hardware Company has recently 
moved to a new location. 

DEPEW, OKLA.—The P. & H. Hardware Company has purchased 
a new store building which it will occupy. Catalogs requested on 
store fixtures. 

BERWYN, Pa.—W. H. Welsh, for over 20 years a member of 
the firm of Welsh & Park, Wayne, Pa., has opened a hardware 
store here. 

ISABEL, S. D.—The Mitchell Hardware Company has sold its 
stock to Fuller and Pinnell. The new owners request catalogs on 
a line of furniture. 

SPARTA, TENN.—The Mayberry Hardware Comp: iy, Inc., sue 
cessor to the Everett Hardware Company, reque:ts catalogs on 
automobile actessories, baseball goods, bathroom fixtures, belting 
and packing, bicycles, buggy whips builders’ hardware,. buildi 
paper, children’s vehicles, churns, cream separators, crockery an 
glass, cutlery, dairy supplies, dog collars, dynamite, c.ectrical 
household specialties, fishing tackle, furnaces, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, home barbers’ 
supplies, lime and cement, linoleum, lubricating oils, mechanics’ 
tools, oil cloth, paints, oils, varnishes and glass, plumbing de- 
partment, poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware, sil- 
verware, sporting goods, tin shop, toys, games, wagons, buggies 
and washing machines. The concern does both a wholesale and 
retail business. 

Hype #ARK, VT.—E. E. Badger has retired, and the hardware 
and plumbing business will be continued by his two sons under 
the firm name of Badger Brothers. Catalogs requested on base- 
ball goods, bathroom fixtures, belting and packing, buggy whips, 
builders’ hardware, building paper, childrens’ vehicles, churns, 
crockery and glass, cutlery, dairy supplies, dog collars, dynamite, 
fishing tackle, galvanized and tin sheets, gasoline engines, heat- 
ing stoves, lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, shelf hardware, silverware, 
sporting goods, tin shop, wagons, buggies and washing machines. 


Brief News Notes 


The Sargent & Greenleaf Co., 178 Court Street, Roches- 
ter, N. Y., manufacturer of hardware products, has awar 
a contract to the Gorsline & Swan Construction Co., Powers © 
Building, for a one-story plant at Joseph Avenue and Nor- 
ton Street, to cost $200,000, including equipment. 

The Geneva Auto Co., Geneva, N. Y., proposes to raze 
its building and erect on the site a building of 25,000 sq. ft. 


floor space. The new structure will contain a repair shop. 
L. A. Cooper is general manager. 

H. Boker & Co., Inc., 101 Duane Street, New York, manu- 
facturer of iron and steel products, has arranged for the 
immediate erection of its proposed plant on Burnett Ave- 
nue, Hilton, N. J., to cost about $300,000. The initial struc- 
tures will comprise a three-story works, 70 x 135 ft.; two 
one-story shops, 65 x 136 ft. and 55 x 70 ft. respectively, 
and a two-story storage building, 40 x 110 ft. 

The Automatic Fly Catcher Corporation, New York, has 
been incorporated with an active capital of $120,000 by 
J. M. Herzberg and W. H. Elsteins, 2 Rector Street, to 
manufacture metal specialties. 

The H. B. Ives Co., New Haven, Conn., maker of build- 
ers’ hardware, etc., which recently increased its capital 
stock from $100,000 to $300,000, is contemplating the eret- 
tion of another plant building in the near future to provide 
greater capacity. 

The additions to the plant of the Gilbert & Barker Mfg. 
Co., Springfield, Mass., manufacturer of gas generators, oil- 
burning equipment, pumps, etc., will comprise a 400 ft 
extension to the iron and brass foundry; addition to zine 
galvanizing works; one-story addition, 160 x 229 ft., to sheet 
metal works; addition to power plant, and two extensions ~ 
to the storehouses. The expansion is estimated to cost close 
to $1,000,000, including equipment. 

The Yale & Towne Mfg. Co., Stamford, Conn., has 7 
awarded a contract to the American Concrete-Steel Co., 21 } 
Clinton Street, Newark, N. J., for the erection of a six 
story, reinforced-concrete addition, 50 x 202 ft., to cost 
about $360,000. 

The Continental Wood Screw Co., Mt. Pleasant Street, 
New Bedford, Mass., is taking bids for the erection of & 
two-story addition, 52 x 80 ft., with extension 30 x 40 ft., @ 
cost about $45,000. 
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